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m = d Power 
1941- A]-Model Prices| Prices More Offerings for 1941... Increase : 


Sparks Set hy Packard Broadened Lines 
y Packar is 
usonsreun | And Studebaker Top “41 Features 


Edsel Ford on 740 and "41 More Room, New Styling 
Mercury Runs High _New Schedules Maintain | Are Other Highspots In 
prosesnclacbocsinngy lrend Towards Only | Latest Offerings 


Moderate Boost _ ae SA, DETROIT. — With Chevro- 
DETROIT. — Maintaining — ' ws wa let, Chrysler, Lincoln, Nash 
the trend towards moderate “ a ‘and Oldsmobile announcing 
increases in "41 model prices, ‘this week, more than half 


Studebaker and Packard last 1911 CHEVROLET Special Deluxe four-door sedan. For other illustrations of the industry’s motor car 
week announced delivered ° the new lines, see page 6. makers have formally introduced 
their 1941 products. 

Following are short summaries of 
1941 offerings by the five com- 
panies debuting this week: 


Increase in horsepower to 90, 
roomier bodies and mechanical im- 
provements feature Chevrolet’s of- 
ferings for 1941, which include the 
Special Deluxe and Master Deluxe. 
Running boards are _ concealed; 
two-tone interiors are offered, and 
many body styles are available. 


Chrysler's 1941 highlights include 
“Airflow” body styling, increased 


By 
Chris Sinsabaugh 





price lists on new cars. Increases 
on these latest schedules average 
between 3 and 5 percent. 

Studebaker’s prices start at $690 
for the Champion Custom coupe 
and range to $1,225 for the Presi- 
dent Land Cruiser (Delux-Tone). 
The coupe’s price tag compares 
with $665 in 1940. 

Other 1941 Studebaker prices, 
with 1940 comparable prices in 
brackets, follow: Champion — Cus- 
tom--coupe for five, $725 ($700); 
club sedan, $730 ($705); Cruising 


de $770 ($745). é 
- | THE CALENDAR year of 1910 should C ds a z eo oe 4 
show a production of at least 850,000 —— m vas wee an 
d wits for his company, President Edsel Cruiser, $1,030. President—Custom 





For complete descriptions and 
photos of the 1941 lines, see the 








Ford, right, told me, left. Cruising sedan, $1115 ($1100), and following pages in _ gg 
a Land Cruis $1160. F ‘ Chevrolet, page 6; Chrysler, page 
DSEL FORD has come of age - " @ cud : a comguiee 10; Lincoln, page 14; Nash, page 
5 ; : a 1941 Studebaker prices, compared 12, and Oldsmobile, page 8 
y h Sa, i be with 1940, see page 2. “8 ; ; 
the introduction of the new models , . ‘ 
; Packs ;s 19 "eS ‘ ; 
re for 1941 he will have served 21 set ten tas an ence poe Meee 1911 CHRYSLER front end Ss page 10 for other illustration f the ee, new sting = quae 
, nite teak ee » Bora! * es * SS : : a bis eee meee = , = ae ~ . A new “Vacumatic” 
sg, |years as president of the Ford coupe and range up to $5550 for 1941 offerings. overall length e atic 


transmission is used in connection 
with fluid-drive. 

For 1941 Lincoln offers its broad- 
est line in history; improved ride 
and horsepower boosted to 120. The 


Motor Co. With the Lincoln and 
3e Zephyr announcing in this issue 
and the Ford line a week later, 


‘i- |the man who sits in the corner | > 
office of the Administration build- aa This Essie 


the One-Eighty LeBaron limousine. 





; : : ( R t eae age If 5 ‘ 
le ing in Dearborn thinks he is none oa are oc Page 7 Continental, introduced last year, 
e- too optimistic in forecasting a FOB Factory . ...Page 18 is raised to a separate series. 
business in 1941 that will be ap- | Preduction This Week .....Page 19 Highspot of Nash’s 1941 offerings 
: ares ae Truck Registrations .......Page 16 . ’ ia 
1- |Proximately 25 percent better than | [Used Car Price Table. ‘ Page 21 is the new low-priced Ambassador 
of 40, not only for the Ford com- rae ososes ge 22 “600.” Many new features are in- 





pany itself but the entire auto- ‘ - 
>: mobile industry as well. Antici- 

pated improved business conditions 
d |in the United States is the basis 
d for his predic tion. 


corporated in the new car, including 
“unitized” body construction, coil 
springs on all wheels, torpedo-type 
styling, wide seats, duotone interi- 
| ors and new steering. 

Oldsmobile has increased its of- 
|ferings to six series for 1941. 
| Horsepower has_ been boosted, 


Prices for the One-Ten Special 
series, compared with 1940 prices 
in brackets, are as follows: 
Business coupe, $907 ($867); club 
THE FORD company has closed ow $1000 ($940); two-door sours 
its books on its '40 models and is !"8 sedan, 10st (5864); four-door 
calling it a day so far as that is ‘OUriNS Sedan, $1056 ($996); con- wheelbases are longer and bodies 
aoe . a vertible coupe, $1175 ($1104). i i j 
Y concerned. I talked with Edsel restyled. Hydra-Matic drive, intro- 


Ford as to just what had happened For complete 41 Packard prices, 191 LINCOLN-ZEPHYR. See page 14 for illustrations of the other Lincoln | duced last year, has been improved 
_(See SPARKS, Page 23, Col. 1) and comparisons, see page 2. —_—_—smode!ls for 1941. _and is offered on all models. 














BD 
Sy The Top Ten 
? PASSENGER CARS 
w@ at First Ten in Registrations as 
ZA yp Reported in AN Today: 
1940 1939 
Pos. Make Pos. 
x 1—570,472 Chevrolet 410,835— 1 
2—373,512 Ford 324,157— 2 
3—297,125 Plymouth 246,583— 3 
; 1—181,301 Buick 131,354— 5 
5—149,090 Pontiac 99,664— 6 
é 6—112,079 Dodge 135,210— 4 
fe 7J—128,811 Oldsmobile 90,503— 7 
E 8— 67,630 Chrysler 417,154— 9 
. 9— 66,751 Stude. 18,839— 8 
: 10— 56,305 Mercury 12,364—10 
Total All Makes 
2,273,420 1,762,133 
I94f OLDSMOBILE  trontal , For complete standings of all 





ippearance. For other illustrations of the 1911 ° : “sages thi a , . : : 
lines, see page & ” one © Nake ee Page 19, th issue 1941 NASH lines, including the new Ambassador 600, have this frontal 


appearance. Other photos on page 12. 
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Supply Drops to 30.2 Days 
Compared with 32.7 in Aug. 


By Mel Adams 
Staff Correspondent 

CHICAGO.—Cook county dealers 
made their best showing of the 
year last month, in the matter 
of used car inventories, the supply, 
as of Sept. 1, standing at 30.2 days, 
the low point for 1940. 


Announcing the results in its 
monthly report, based upon re- 
turns from 223 outlets, the Chicago 
Automobile Trade Assn. reveals 


Pontiae’s Sales 


In Early Sept. 
Top 39 by 187% 


PONTIAC. — Pontiac got away 
to a big start in September with 
retail deliveries for the first 10-day 
period at 3,845 compared to 1,341 
for the same 10 days of 1939, a 
gain of 186.7 percent, according to 
D. U. Bathrick, general sales man- 
ager. Deliveries also were 27.8 per- 
cent above those of the last 10 
days of August. 


Stocks of new cars dropped 369 
units during the 10 days, while un- 
filled orders more than doubled 
since Aug. 31 and stood at 4.2 
times the number that were on 
hand a year ago. 


Used car sales continued to pile 
up new all-time records for the 
year, with 10,008 sales for the 
10-day period, a gain of 99 percent 
over the first 10 days of September, 
1939. Used car inventories dropped 
2,599 cars during the 10 days and 
9,544 since Aug. 1, and showed only 
a 22-day supply on hand compared 
with 33 days a year ago. 

Bathrick pointed out that these 
10-day figures represent sales made 
before the 1941 Pontiacs were 
announced. 





Hudson Reports 
11-Year Record 
For Sept. Sales 


DETROIT.—Retail sales of new 
Hudson cars in the United States 
for the first half of September hit 
an ll-year high for this period, 


George H. Pratt, general sales 
manager, announced Friday. 
Pratt reported total sales of 


3,521 cars for the two weeks end- 
ing Sept. 14, with domestic de- 
liveries showing a gain of 77 per- 
cent over the same period a year 
ago. 


°4.1 Studebaker Prices 


Custom Delux- 
Custom Deluxe Tone 
a 1940 1941 1940 1941 1940 1941 
4000605 $665 $690 $695 $720 $725 $755 
on for 5... 700 725 730 755 760 790 
Club sed. - 705 730 735 760 765 795 
Cruis. sed. .. 745 770 775 800 805 835 
Commander 
Cruis. sed. .. 970 985 — — 1010 1050 
Land Cruis. .. — 1030 —_ — — 1095 
President 
Cruis. sed. ..1100 1115 —_ — 1140 1180 
Land Cruiser. — 1160 -- ~- — 1125 


(—No Comparable Model.) 


also that whereas the supply was 
higher between Aug. 1 and Sept. 1 
a year ago, it declined in the same 
period this year. 


The 30.2 day supply on the first 
of this month compared with a 32.7 
day supply on Aug. 1. A year ago 
it stood at 29.6 days on Aug. 1 
and rose to 31.8 days on Sept. 1. 

Dealers collaborating in the re- 
port totaled 7,791 used cars in sales 
during August and had 7,834 on 
hand Sept. 1. 


The report presents a breakdown 
of yearly models for the practical 
purpose of informing dealers as to 
which have accumulated most in 
dealer inventories. The informa- 
tion is intended to serve as an 
encouragement or warning on al- 
lowances, depending upon the sit- 
uation with regard to particular 
yearly models and makes. 

Inventories on Sept. 1 were 
higher for 1939 and 1932 models 
than on Aug. 1, identical with re- 
gard to 1937 models, and lower in 
the case of other yearly models 
on the basis of days’ supply. 


Here is the Sept. 1 inventory 
story by days’ supply: 1939’s, 37 
days; 1938’s, 45 days; 1937’s, 41 
days; 1936’s, 36 days; 1935’s, 30 
days; 1934’s, 24 days; 1933’s, 19 
days, and 1932’s, 14 days. 

. e 
Buick Deliveries 


400 Percent Over 
Sept. 1939 Period 


FLINT.—Domestic retail de- 
liveries of Buicks during the first 
10 days of September totaled 5,866 
units, compared with 4,741 in the 
previous 10 days and with 1,177 in 
the corresponding period last year, 
it is reported by W. F. Hufstader, 
general sales manager. 

This was an increase of 1,125 
units or 23 percent over the final 
August period and 4,689 units or 
400 percent over a year ago. 

At the same time, according to 
Hufstader, unfilled retail orders 
for new Buicks increased to over 
15,000 against 9,838 on Sept. 1 and 
11,810 on Sept. 10 last year. 

Strong demand was being met, 
he said, with heavy shipments to 
dealers exceeding the rate of this 
time a year ago. 

Buick field stocks of 1941 models 
are greater than the correspond- 
ing period last year, he said, with 
retail deliveries on a more rapid 
basis. 

Buick dealers in the United 
States sold 9,890 used cars com- 
pared with 6,734 in the correspond- 
ing 1939 period with used car 
stocks currently turning over once 
every 28 days. 


Reo Truck Order 


LANSING.—An order for more than 
$300,000 worth of Reo trucks from the 
Quartermaster Corps of the United 
States Army, is announced by Frank 


N. Morgan, general sales manager of 
Lansing, Mich. 


Reo Motors, Inc., 





MURAL to be 
Central Palace, New 
will be held Oct. 


placed at the top of the main 
York, where the 4Ist annual 
12-20. Exemplifying the theme of this season’s presentation 


grand staircase of Grand 
National Automobile Show 


—‘‘A Salute to the Americas—for Peace and Freedom,” nine liberty bells super- 


imposed upon a background map of the Americas show 


numerous peaceful 


pursuits—agriculture, industry and recreation—all carried on with the aid of 


motor vehicles. 
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Chicago Used Car Stocks Hit Lowest Point in 1940 7 


\Pemeaas Presents '41 Packards .. . 





GRAND FINALE of the Packard preview at Utica, Mich., 


last week. Featured 


were George Olsen’s band, Lou Holtz and other attractions, in addition to the 


1941 Packard cars. 





SCENE from the Packard presentation show. This skit featured the 1941 


Packard One-Eighty. 





VIEW FROM WATER TOWER of “Post-a-Picture” project. Each salesman 
was photographed with the 1941 Packard and 50 prints were mailed in postcard 
form to his prospects. 


Packard’s Models for 1941 


Shown at Press Preview 


DETROIT.—Before a crowd of 
5,000 press representatives, distri- 
buters, dealers and their personnel, 
the Packard Motor Car Co. pre- 
sented its new car Class of ’41 


°41 Packard Prices 


One Ten Special 1941 1940 
1482 4-dr. Tour. Sed. ...... $1056 $ 996 
1484 2-dr. Tour. Sed. ...... 1024 964 
2GGD CHI CG. 2ccccess- 1000 940 
ee Ns MR Wo 0.0 V5 ec caaere 907 867 
Be GOD, COs osc cs siescee 1175 1104 
1483 Sta. was. GS i.caan 1231 1200 
1463 Sta. Wag., Deluxe .... 1291 ......... 
Mee SR, Fo eksdivence sce 827 677 
One Ten Deluxe 
DE1482 4-dr. Tour. Sed. ... 1116 
DE1484 2-dr. Tour. Sed. ... 1084 
DE1485 Club Cpe. ......... | ee 
DE1489 Conv. Cpe. ........ 1209 
One Twenty 
1492 4-dr. Tour. Sed. ...... 1261 1166 
1494 2-dr. Tour. Sed. ...... 1230 1135 
ree 1205 1111 
Be GHG, BOG. wince casewcae 1723 §=61573 
2 3 rr 1112 1038 
Bae CO. SO, cps nces'ncves 1377 1277 
1493 Sta. Wag., Stand. .... 1436 
1473 Sta. Wag., Deluxe .... 1496 
Pe MONEE oot ocad oe es s0an 1009 
One Sixty 
1472 4-dr. Tour. Sed. 1750 
1475 Club Cpe. ..... ee 1709 
Bers COMM. Bee. .icsces. . 2180 
ee ae 
1479 Conv. Cpe. .... 1892 
Ce ee eer ee 1435 
DE1477 Del. Conv. Sed. ... 2405 
DE1479 Del. Conv. Cpe. ... 2067 
1462 4-dr. Tour. Sed. .. 2009 
ee eee eee 1510 
i670 Four, TAM. 20s. 2289 
1471 7-pass. Tour. Sed. 2161 
Te SOE ic baseeeee ee ee 1584 
One Eighty 
1429 Darrin Conv. Vic. ..... 1550 
1442 4-dr. Tour Sed. ....... 2587 
1452 a Spt. Brough. . 3500 
| 1422 Darrin Spt. Sed. ...... 41750 
1432 Formal Sed. ......... 3045 2855 
794 Rollson All-Wea. Cab. 4650 
1450 Tour. Lim. ..... a 2868 2683 
1451 7-pass. Tour. Se d. 2724 2554 
1420 LeBaron Lim. .. o050 
1421 LeBaron 7-pass. Sed. . 5300 
795 Rollson All-Weath 
_Town | Car .. le aiete eran 4775 sssses 


at the Packard proving grounds 
last week. 

Emphasis was placed on styling, 
luxury and comfort innovations as 
exemplified by a ballet and variety 
show presentation built around the | 
1941 Packard line. 

The day-long program included | 
morning business meetings and) 
entertainment features at the Ma- 
sonic Auditorium and an afternoon 
schedule of entertainment and/| 
pre-view display at the proving) 
grounds near Utica. 

Summarizing the acceptance of | 
the new Packard line, President 
M. M. Gilman said: “We have this | 
year given special attention to body 
styling and interior luxury refine- 
ments. Particular emphasis has 
been placed on multi-tone interior 
and exterior color combinations so 
popular with the public today.” 





ZONE MEETINGS in 


26 cities throughout the United States were condu 


Coyle i Gow 
Goodrich Public 


Service Award 


NEW YORK.—Marvin E. Coyle, 
general manager of Chevrolet, jn 
ceremonies at the New York 
World’s Fair received the Good. 
rich award for “distinguished pub. 
lic service” last week. 

In presenting the award in 
recognition of Coyle’s “valuable 
service to the country in the im. 
portant field of transportation,” 
John L. Collyer, president of B. F. 
Goodrich Co., cited him as a man 
who “typifies the opportunities 
afforded in our nation to ambitious 
and deserving youth.” 

To the fair visitors gathered in 
the Goodrich arena Collyer pointed 
out that Coyle was born in Center. 
ville, Pa., joining General Motors 
in 1911 after a high school educa- 
tion and some training in book- 
keeping. He climbed until he 
became general manager of Chev- 
rolet and a vice-president of Gen- 
eral Motors. 

“It is interesting,’ Collyer said, 
“to note that since 1933, when he 
became company head, Chevrolet 
has made more than 7,000,000 auto- 
mobiles, averaging a million units 
yearly in one of the most difficult 
economic periods in our nation’s 
history.” 

Present at the arena for the 
presentation of the Goodrich award 
to Coyle were Col. David M. 
Goodrich, chairman of the board 
of B. F. Goodrich Co.; C. P. Fis- 
kin, advertising manager, Chevro- 
let; W. J. Graveson, regional man- 
ager of Chevrolet Tarrytown di- 
vision; Glen R. Weeks and J. E. 
Simmons, assistant regional man- 
agers of Chevrolet Tarrytown di- 
vision; Norman Sharrock, of 
Campbell-Ewald, in charge of New 
York advertising relations for 
Chevrolet; and Varley Young, who 
holds a_ similar position with 
Campbell-Ewald in Chicago. 

Representing Akron divisions of 
the Goodrich company, in addition 
to Collyer, were James J. New- 
man, vice-president in charge of 
the tire division; Charles B. 
O’Connor, general sales manager, 
Goodrich tire division, and G. E. 
Brunner, general manager, Good- 
rich automotive tire sales division. 


Chevrolet Sales 
In Sept. Easily 
Top 7°39 Period 


DETR OIT.—Continued sales 
gains were registered by Chevrolet 
dealers as the 1940 model year 
drew to a close in the first 10 days 
of September, it was announced 
| here by W. E. Holler, general sales 
| manager. 

In the period, 10,828 new pas- 
senger and commercial cars and 
39,256 used cars were sold. 

Despite the fact that Chevrolet 
will announce its new car models 
Sept. 21, nearly a month in ad- 
vance of the announcement date 
last year, dealers outsold last 








| year’s final period by 3,500 units. 





Risk Joins Ethyl 


NEW YORK.—Thomas H. Risk, for 


the past five years with the Pure 
Oil Co., has joined Ethyl Gasoline 
Corp. in the Refinery Technology divi- 
sion, it is announced by William H. 


Hubner, in division. 


charge 


of that 





cted 


by Oldsmobile factory executives with dealers and salesmen during the P3°* 


week. Sales and advertising plans were outlined and Oldsmobile’s comp 
retail selling 
manager of Oldsmobile, attended several of the dealer conferences. 
| above at the Boston meeting, held in the Statler hotel, is R. C. 

Skinner, . ; 


for 1911 unveiled to the 


zone manager for Oldsmobile; 
Atlantic regional manager. 


lete line 


4 ! 
organization. S. E. Skinner, eShows 
Gilmer, Boston 


and Murphy, Oldsmobile’ 
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T IS going to be a joy instead of 
. dread to conduct this column. 
Only two weeks after the first in- 
stallment, long distance calls and 
letters are coming in daily, with 
congratulatory messages, or ask- 
ing questions. ‘ ‘ 

You are not interested in the 
conductor — you are _ interested 
only in what goes into this col- 
umn of interest and benefit to 
dealers, so I'll say less about the 
congratulations and more about 
the brickbats, and consider the 
inquiring letters as an indication 
that all dealers are interested in 
the particular questions asked. 

. 3 


Tom-Tom Beating 

NE of the letters this week ac- 

cuses me of being a reformer— 
a “do-gooder.” This dealer is abso- 
lutely wrong. I am just the oppo- 
site of a reformer—I am intolerant 
of only one thing—that is, of in- 
tolerance itself. I am completely 
unwilling to assert myself, but I 
am going to beat the tom-toms for 
the dealers as vigorously as pos- 
sible. They will always need tom- 
tom beating, and here’s a one-man 
crusade with the strength of an 
outstanding publication behind it, 
dedicated to that, job. 


In another letter this week, a 
dealer from Missouri asked me 
to amplify what was meant in 
the last installment when I ob- 
served that dealers’ failures did 
not come so much from factory 
pressure, lack of financing, lack 
of knowledge of the business, or 
even lack of good management 
or good judgment, but more from 
the lack of a sound business 
philosophy. 


* * 


Philosophy of Life 

MPLIFY it! I'd like to write a 

book on this subject, but there 
is neither space in this column nor 
the time to do that job now, so I 
will dispense with this inquiry, un- 
less this dealer should make fur- 
ther request supported by other 
dealers, by asking, “Do you, as an 
automobile dealer, consider your 
philosophy of life means you are 
put into this world to serve an 
automobile manufacturer, or does 
your philosophy of life in this 
business provide you an oppor- 
tunity to serve the public in your 
community with their automotive 
needs; that your manufacturer is 
but a source of supply to whom 
you pay cash for your merchan- 
dise; the residents of your terri- 
tory are the ones who pay you the 
dollars now, as well as the dollars 
that are to come in in the future? 
Attitudes of mind, you know, make 
a whale of a lot of difference; in 
fact, they are often-times the dif- 
ference between success and fail- 
ure.” 

x x * 

A dealer from Wisconsin seems 
to be worrying about some state- 
ments recently made in_ that 
state that the factories were go- 
ing to take over the retail end 
of the business. Most factories 
have had more or less experience 
in retail operations, and they 





Bouquet 
Dear John: 

I am happy to learn of your 
association with Automotive 
News. Congratulations and best 
wishes, or to put it more prop- 
erly, perhaps I should say con- 
gratulations to Automotive 
News and best wishes to you. 

Your long and intimate con- 
tact with the motor car in- 
dustry and continuous contact 
with automobile dealers’ will 
undoubtedly enable you to ren- 
der a valuable service to the 
readers of Automotive News. 

May I hope to see you some- 
time soon and renew a long 
and pleasant acquaintance.—J. 
A. Peverill, Hudson-Jones Auto- 
mobile Co., Des Moines. 





eaters tell me 


By John 0. Munn 


Dealers’ or salesmen’s comments, questions or requests may be 
addressed to John O. Munn in care of Automotive News, Detroit, 
and the writer’s name will be kept in confidence if requested. 
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have backed out gladly. I was 
connected with one once that 
eliminated its distributors and 
put eighty millions of dollars 
into branch house investments, 
only later to liquidate them at a 
huge loss and invite distributors 
back again. There are two big 
reasons why factories will never 
go very far in the retailing end 


of this business. 
* * * 


The Two Reasons 

T IS not because they can’t find 

the money to do so, nor because 
they wouldn’t be good merchan- 
disers, but because when big cor- 
porations go directly into small 
communities and take a _ large 
amount of money from it, they are 
unpopular, as the agitation for 
chain store tax, past and present, 
proves. 

* * * 

The second and very important 
reason is that they would never 
find the personnel to manage 
these local places satisfactorily. 
It is generally recognized that 
that can be done only by the in- 
dependent dealer who has no in- 
come guarantee at all, and who 
therefore HAS to work for a liv- 
ing. So forget about the manu- 
facturer ever entering the retail 
end of this business to a very 


large extent. 
* * 


More Dealers? 

ONTANA is a unique state in 

many respects. It has this year 
489 dealers—one dealer for each 
1,130 persons. That’s some penetra- 
tion! It’s an increase of 61 dealers 
compared with a year ago. I am 
asking whether this increased 
number of dealers will better serve 
the residents of this state, whether 
they will increase the volume of 
ears sold, or whether it will enable 
the total dealers to continue sub- 
stantial investments in buildings 
and proper service facilities? 


Maybe one of the answers to 
this situation is state license 
laws, because the exactly oppo- 
site situation is true in the states 
that have such a statute on the 
books. In Nebraska, for instance, 
there are fewer numbers of deal- 
ers this year than last year, in 
spite of increased volume. There 
the law seeks to protect public 
interests and welfare by seeing 
that only those dealers are 
licensed who are the kind of 
dealers with whom the public 
can deal with confidence. 

* * * 

ONTANA dealers are unique in 

another respect. They have an 
outstanding organization whose 
manager is M. P. Trenne, a man 
of unbounded energy and who a 
year ago started for the associa- 
tion a monthly bulletin with fear 
and foreboding. In that short time 
it has become one of the outstand- 
ing state publications, and I quote 
one of the contributions of this 
editor in a recent issue of the state 
bulletin. The conductor got 4a 
kick out of its humor, logic and 
philosophy. Perhaps you will, too, 
and even the Montana dealers, I 
am sure, will like to read it again: 

“Do you know that— 

“Once upon a time mothers 
used to put safety pins instead 
of cigarettes in their mouths? 

“Trying to work out your 
dreams will bring greater re- 
sults than dreaming out your 
work? 

“Some people will sow wild 
oats all week and then go to 
church on Sunday and pray for 
a crop failure? 

“A dirty, greasy car with flat 
tires and a dead battery is very 
apt to stay with you for a long 
time? 

“Too much ‘pack’ in your price 
will put your business on ‘ice?’ 

“Business is the basis of all se- 
curity and that for security, 
business men must look to them- 
selves, not to outsiders? 


“Volume operators usually live 
(Continued on Page 17, Col. 3) 











J. J. 
Wm. L. Hughson, Western vice- 
and Glen C. Stater, president o 


esident, 
"Motor Car Dealers Assn. of San Francisco, 


JACOBS, president of Northern California Motor Car Dealers Assn.; 


National Automobile Dealers Assn., 


Inc., inspect check for money raised for NADA. 


Wide Fluctuations in Dealer 
Sales Costs Shown in Survey 


Special to Automotive News 

CHICAGO. — Dealers are a long 
way from standardizing their busi- 
ness operations. This applies even 
to the largest of them and as 
proof, the business management 
department of Chicago Automobile 
Trade Assn. has just completed an 
analysis for the first six months of 
1940 of statements submitted by 10 
“principal dealers handling the 
same make of car.” 


After going into the statements, 
the association discovers wide 
fluctuations in percentage of sales 
costs on important items. 


In: a breakdown of these items, 
it is found, for instance, that the 
percentage of sales costs for 
demonstrators sold at retail varied 
from a low of 77 percent to a high 
of 96 percent, the conclusion of the 
CATA business management de- 
partment being that “the longer 
the unit is kept in service, the 
greater the depreciation; the better 
the maintenance, the higher the 
selling price.” 

Next, the matter of accessories 
with new cars sold at retail was 
examined, and here it was found 
that sales costs ranged from a low 
of 59 percent to a high of 69 per- 
cent, for the reason that “acces- 
sories with new cars are sometimes 


NADA Takes Part 
In Tex. Suit Over 
Wage-Hour Law 


DETROIT.—National Automobile 
Dealers Assn. will seek to obtain 
clarification of the status of auto- 
mobile dealers under the Wage and 
Hour Act by participating in the 
defense of a suit initiated by the 
Wage and Hour Administrator 
against a Dallas (Tex.) dealer, it 
was decided at a meeting last week 
of the wage and hour committee 
of NADA which also comprised 
representatives of the ATAM. 

Charles W. Bishop, general coun- 
sel of NADA, and special counsel 
for the wage and hour committee, 
will supervise the defense pro- 
ceedings. 

Discussing the pending suit, Wal- 
ter E. Blanchard, manager of 
NADA, stated that automobile 
dealers were entirely in accord 
with the principles of the Wage 
and Hour law and that those 
dealers subject to the law were 
cheerfully complying with it. 

While retail and service estab- 
lishments are specifically exempted 
from the act, the need for clarifi- 
cation arises because of the dual 
character of most automobile deal- 
er establishments which engage 
partly in wholesale activities par- 
ticularly in the sale of parts. Deal- 
er employes for the most part are 
paid wage scales substantially in 
excess of the minimum rate. 

NADA committee is composed of 
L. C. Cargile, vice-president and 
D. E. Castles, treasurer. ATAM’s 
representation includes: W. 





manager of San Francisco Auto- 
mobile Assn.; H. G. Bragg, general 
manager, Automobile Merchants 
of New York, and Sam Shapiro, 
general manager of Chicago Auto- 
motive Trades Assn. 


A. | I 
Williamson, president; Tod Bates, | 


given as gratuities to purchasers of 
new cars in order to get the deal 
or are simply reduced in price in- 
stead of being sold to the customer 
on a full profit basis.” 

The third item delved into was 
used cars sold at both retail and 
wholesale. Such automobiles repre- 
sented a spread in cost of sales 
from a low of 78 percent to a high 
of 141 percent. On this point the 
large spread was stated as “usually 
the difference between the con- 
servative and wild trade, and be- 
tween a good and poor turnover.” 


As for parts sold at retail, the 
cost of sales varied from a low of 
50 percent to a high of 75 percent, 
while accessories sold at retail 
fluctuated from 64 percent to 82 
percent. The answer in this in- 
stance by the association was: “We 
find that a loose control system for 
purchases and distribution is 
largely responsible for short dis- 
counts.” 


One of the sharpest contrasts 
developed in the item of customer 
labor sold at retail, the range being 
from 35 percent for the low dealer 
to 78 percent for the least success- 
ful in this phase of operation. 
Where the cost is too high, it is 
stated, it is “generally due to lack 
of proper supervision and direction 
of mechanics, together with a lack 
of facts regarding the price that is 
paid mechanics as compared to the 
flat rate charged the customer.” 


Commenting upon total cost dif- 
ferences, the CATA bulletin says 
they “mean a great deal in dollars,” 
and adds: 

“For example, the used car cost 
of sales varied from a low of 78 
percent to a high of 141 percent. 
On the basis of $100,000 used car 
volume, the difference in total dol- 
lars would mean an additional cost 
of $63,000 to the dealer showing the 
high cost, or an increased cost of 
over half as much as the volume. 

“Total sales volume that does 
not produce enough gross profit 
to pay all expenses and stil! leave 
you a net profit of at least 3 percent 
is unhealthy. The dealer who is 
not making at least 3 percent is 
not a successful operator.” 


For a fresh automotive viewpoint, 
read George M. Slocum’s ‘‘A Word in 
Edgewise.”’ 
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~_ {Dealers Report 


Big Sales Loss 


In Youngstown 


Eprror’s Note: Indicative of the 
effect being exerted on used car 
sales by the debt moratorium 
clause in the national draft act, 
is the following dispatch from 
Automotive News’ correspondent 
in the Youngstown (O.) area: 


By Rex McConnell 

Staff Correspondent 
YOUNGSTOWN, O. — The debt 
moratorium clause in the con- 
scription act is “playing hob” with 

the used car business here. 
Some local dealers say that in- 
directly the draft has cut their 
business as much as_ two-thirds. 


Dealers, whose business in used 
cars is dropping off, say it is due to 
finance companies’ reluctance to 
finance purchases by single men 
in the conscription age bracket. 
Some of the loan companies are 
said to be rejecting all applications 
if the client is single and of draft 
age. Other companies demand a 
co-signer, who is exempt from con- 
scription and this, dealers say, 
not only holds up business, but 
keeps young men from buying used 
cars. 

Two of the larger finance com- 
panies, whose home offices are in 
other cities, say they have made 
no change in their regular policy 
“as yet.” 

“Whether we will change our 
policy, I don’t know, but so far 
conscription has made no differ- 
ence,” one manager said. 

One used car salesman said men, 
from 21 to 35 years old, are the 
best buyers of used cars. He has 
found they were required by the 
finance companies to have a co- 
signer and “these young fellows 


‘don’t want co-signers because of 


the embarrassment and ill-feeling.” 
His business has dropped one- 
fourth, due to the act, he said. 


The manager of used car sales 
for a north side garage said he 
had to return two deposits to men 
of draft age because they could 
not get a credit company to finance 
the cars. He said the clients of 
A-1 credit are employed. 


The manager of another used 
car lot said he has no trouble with 
the financing angle, but he found 
that men to be drafted seem to 
feel they shouldn’t put out the 
money at this time. 


“The draft law certainly is re- 
flecting in reduced sales” another 
garage owner said. 

The salesman who said his busi- 
ness had dropped off two-thirds 
asserted that he “can’t get a 
single man financed unless he has 
a married man as a co-signer.” 

Two other dealers report no drop 
in sales, but say the necessity of 
co-signers and the stricter limita- 
tions made by credit houses have 
slowed the process of selling due 
to red tape. 


Dealership Purchased 


STEVENS POINT, Wis. — Gene A. 
Hoeschler, formerly of La_ Crosse, 
Wis., has purchased the interest of 


Stanley Domack in Stanley Motor Sales 
and will continue the business at the 
same location under the name of the 
Buick Sales and Service. Domack will 
continue 
salesman. 


with the dealership as a 





_1941 PLYMOUTH greeted by dealers and salesmen in the Boston Garden. 
Seated, left to right, are Forrest H. Akers, vice-president of sales of Dodge, and 


iM. T 
of Plymouth division; J. A. 
‘Dodge regional manager, and L. C. 


- Powers, Chrysler regional manager. Standing, left to right, F. C. Brown, 
White, Chrysler regional manager; W. T. Murphy, 
Maurer, De Soto regional manager. 
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AUTOMOTIVE 


One sacred pledge we make our friends here and 
now. This publication, God willing and so long as 
it is in our charge, will never champion the cause 
of any individual or any corporation which is not 
for the best interests of the automotive industry as 
a whole. Nor will its columns be used to spread 
gossip or inflame prejudice. It will confine itself to 
the upbuilding of the industry it is pledged to serve, 
wholly through the dissemination of NEWS which 
is timely, authentic and of value.—(AN 6-10-1933). 
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No Bayonet Prod Needed 


ora has passed the law which includes industry 
- itself in the draft as well as manpower. Youth will do 
whatever fighting there is to be done in defense of the 
country, but back of the lines there must be another army 
to support the land, water and air forces, to manufacture 
the arms and munitions; so that’s the part industry as a 
whole is called upon to play. Team work is needed to build 
an impregnable defense and early appreciation of this fact 
is apparent in present moves of Uncle Sam. 

Whether it was necessary to “draft” industry may be 
questionable. It might be in some cases but we think the 
automobile manufacturers cannot be included in this cate- 
gory, judging by the way they have responded. They already 
have enlisted for the duration and they have not had to be 
prodded by bayonets to meet the call to industrial arms 
either. They have come without calling, as proven by events 
of the past fortnight. They have turned over their plants 
cheerfully, now that the bottleneck has been broken and the 
defense commission has started handing out contracts. We 
haven’t the grand total but we think that already the auto- 
mobile manufacturers have undertaken to produce close to 
a half billion dollars’ worth of trucks, cars, tanks, airplane 
engines and other defense necessities—and they have just 
got started. 

Packard, Chrysler, General Motors and Ford are out- 
standing in this of course because of the magnitude of their 
operations and their plant capacity. They are going to be 
able to take on this extra work, too, without slowing their 
automobile operations, as most of them already have as- 
sured their dealers. 

Reviewing the situation, AUTOMOTIVE NEws feels proud 
it represents such an industry. It feels that, while it may 
have been necessary for Uncle Sam to put teeth into its draft 
law, he did not have our industry in mind when he had it 
enacted; that is to be his ace in the hole in case some plants 
put dollars ahead of patriotism. 


New Low for Strikes 


“HE press generally has failed to note that labor strikes 

are at a low point, though booming business usually 
brings a wave of labor disputes,” says Periscopes in News- 
week. “In the first half of 1940, there were fewer strikes 
than in the first half of any year since 1934, fewer workers 
involved than since 1930.” 

From this Newsweek draws the implications that though 
wage-increase demands have increased, booming industries 
have been more disposed to grant them than formerly; that 
NLRB machinery has increasingly obviated strikes for 
union recognition; that there has been steady improvement 
in federal and state mediation and conciliation technique; 
that in general, the relationships between employers and 
employes have been improving generally, in the great 
majority of industries. 

When we look back to about a year ago when labor 
trouble stopped production of all the Chrysler Corp. units 
for two months, just when a new season was starting, we 
can better appreciate the laying down of the lion and the 
lamb as the automobile industry stands ready to show its 
wares for 1941 consumption. Wishful thinking, it may be, 
but if so there seems grounds for hoping present labor 
relations will continue as they are — if not improve. 














By GEORGE M. SLOCUM 


FROM A To a pioneer De- 
COLUMNISTS troiter like myself, 
NOTEBOOK! who has lived 

through the ups- | 
and-downs of this dynamic city 
since the days of the Hotel Pont- 
chartrain, it is becoming more | 
obvious daily that Detroit is go- 
ing into another “boom period.” 
Thousands of families are going off 
relief of one sort or another and | 
onto payrolls every week. Skilled | 
labor is already at a premium and | 
there is an actual shortage of tool 
and die makers although the union 
disclaims this fact. The J. L. Hud- 
son Co., which ranks in volume as 
America’s second largest depart- 
ment store, opened a sale the other | 
day and did the largest volume in 
any one day in the store’s history. | 
Saks Fifth Avenue opened a beau- 
tiful new store here and did more | 
business the first two days than it 
had expected in the first two 
weeks. Tens of thousands of new 
FHA financed small homes are be- 
ing built in all sections of Detroit. 
Detroit will be a boom town of 
1940 and I hope you can say the 
same about your own city! 

oh ok 


G. M.’s Alfred P. Sloan jr., in 
collaboration with Boyden Sparkes, 
has a story in the Saturday Evening | } 
Post of which the fifth installment | 
is in the current issue. It has been | 








reviewed before in AN but I think | 


it deserves another mention if for 
no other reason than to prevent 
any reader of this column missing 


it. The title is “White Collar Man” | & 
and reads like a historical novel, 
which it is, excepting it is not fic- | 


tion but actual history. 


The National Industrial Adver- 
tisers Assn. met last week in De- 
troit with more than a thousand 
in attendance. The speeches were 
patriotically on defense and where 
advertising fits in. Behind the 
lines, however, 
conversation about the wisdom of 
increasing advertising schedules of 
all kinds this year to build up a 
tangible reserve in goodwill and 
acceptance. Any concern’ which 
would allow itself to lose its trade 
name and goodwill with the public 
and become dependent upon gov- 
ernment work will be flirting with 
suicide. The smart advertiser will 
plow-back, with a generous hand, 
a part of the abnormal profits 
which he contemplates during the 
next year or two. 


Ba * * 


Last week I mentioned the new 
film produced by Dodge entitled 
“The Army on Wheels” and al- 
ready I have received requests for 
it to be shown before dealers’ as- 
sociations, Rotary, Kiwanis Clubs 
and even a bank examiners’ con- 
vention. Requests came from San- 
ford, Maine to Madison, Wis. I 
now have the assurance of Dodge 
that it will furnish a print of this 
film, for showing before any local 


association, church or club as long | 


as prints are available, without 
charge. I am glad to forward these 
requests because I believe this 
film will have a reassuring effect 
upon the millions I hope may see it. 


* * 


Not that I believe politics has 
any place in this column but be- 
cause some day I may refer my 
friends back to this column and 
say, “I told you so!” I wish to 
predict: First, if Mr. Roosevelt is 
elected to a third term and (2) if 
the war in Europe should end 
within the next year or two, (3) 
he will promptly resign in favor of 
Vice-President Wallace, whom (4) 
he selected and forced on the Chi- 
cago convention against the ad- 
vice and wishes of his political 
management because (5) he had 
picked Wallace as the only associ- 
ate who (6) had the breadth of 
character and grasp of foreign af- 
fairs to carry out Roosevelt’s New 
Deal principles. A lot of folks have 
said, “Why Wallace?” and I happen 
to know why!--G.M.5. 


——In This Corne 








there was much | 


| January, 1940, through June, 1940. 





be observed upon request. 


Registrations 

We have been unable to obtain 
new commercial registrations of 
International trucks for the period 


We would, therefore, greatly ap- 


| preciate it if you would send us 


| national Harvester’s truck registra- 


these monthly statistics for Inter- 


| tions, if they are available-—Arthur 
| L. Flinner, investment management 
| department, Mackubin, Legg & Co., 
| Baltimore. 


Epitor’s Note: Since AUTOMOTIVE 


| News resumed publication of truck | 


“Not Available eeecevee o" 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 


is now attempting to gather that 
data and will release it as soon as 
possible. 

a 
| Coming Events | 
OCTOBER 
5-20—Dallas (Texas State Fair). An- 
nual Automobile Show. . 
7-ll—Chicago (Hotel Stevens). Na- 


| registrations beginning with July, | 


|we do not have figures for the 
' 


| months requested. 


Sparkes to ‘Sparks’ 

| I want to thank Automotive News 
for the very fine things Chris Sin- 
sabaugh wrote about the Chrysler 
and Sloan _ series (written by 


Evening Post) in “Sparks.” The 


generous. I am confident that his 
book, “Who, Me?” will be very 
successful. I will be watching for 
a Boyden Sparkes, New York. 


Surveys 

We would be interested in obtain- 
ing any surveys which you may 
have made, or which you may 
know of, on automobiles’ with 
regard to the expenditures of fam- 
ilies with annual incomes of from 
$2,000 to $5,000. 

We would appreciate any statis- 
tics you can give us on new and 
second-hand automobile purchase 
in these income groups, percen- 
tages on makes of cars purchased, 
operating expenses and any other 
information available. — M. H. 
Snowden, Parkchester, Metropoli- 
tan Life Insurance Co.., New York. 


Sales Forecasts 
I have noticed that many sales 
reports of automobile companies 


continue to show gains over last 
year and the companies all seem to 
forecast a bigger year for 1941. 


| 


conductor of that column was most | 


| 
| 
} 
| 





No Need to Draft the Automobile Industry; 
It Comes Without Calling 










From information available to you, 
can you tell me what the combined 
total sales predictions are for next 


year ?—Virgil Smith, Detroit. 
Epitor’s Note: Automotive News 





tional Safety Congress and Expo 
sition. 
7-12 — Des Moines (Coliseum). Iowa 
Automobile Show. 
12-20—New York (Grand Central Pal- 
ace). National Automepbile Show. 
12-19—Detroit (Convention Hall) Auto 
mobile Show. : 
12-19—Rochester, N. Y. Thirty - third 
Annual Automobile Show. 
12-20—Los Angeles. Annual Automo- ° 
Show. 
14—New York. (Hotel Commodore, 
SAE Annual Dinner. 


Boyden Sparkes for the Saturday | 14-19—Seattle. Annual Automobile Open 


House Week. ’ . F 
17-19—Cincinnati. American Society 0! 
Tool Engineers semi-annual meet- 


ing. 
19-26—Baltimore (Fifth Regiment Ar 
mory). Automobile Show. 
19-26—Boston. Open House Week. 
19-26—Pittsburgh (Hunt Armory). AD 
nual Automobile Show. 
19-26—Buffalo. Automobile Show. 
19-26—Newark. Automobile Show. 
19-26—Washington. Automobile Show. 


20-26—St. Louis. Annual Automobile 
ow. 
20-26—Portland, Me. Annual Automo- 
bile Show. 


24-25—Chicago (Palmer House). Amel- 
ican Battery Manufacturers Asst. 
Annual Convention. 

26-Nov. 2 — Milwaukee 
Automobile Show. 

26-Nov. 3—Chicago (International Am- 
phitheatre). Chicago Automobile 
Show. 

26-Nov. 3—San Francisco. Annual Auto 
mobile Show. 

29-Nov. 3—Omaha. Automobile Show. 

31-Nov. 1-2—Los Angeles. (Hotel! Bilt 
more). SAE National Aircraft Pro 
duction meeting. 

NOVEMBER 
i- 9—Grand Rapids, Mich. (Civic Aud 


torium). Annual Automobile Show 
7- 8—Tulsa (Hotel Mayo). SAE Na- 
tional Fuels & Lubricants Meetib! 
DECEMBER ; 
2-7—Oklahoma City. Automobile Show, 
9-13—New York. National Assn. ' 
Manufacturers. Annual Meetineé. 


9-14—Chicago (Navy Pier). Anpuél 
Automotive Service Industrie 
Show. 









(auditorium). | 
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ob > Why are automobile advertisers so wedded to The Saturday 
me | IN WHAT ONE MAGAZINE DO YOU PAY MOST ATTENTION TO ADVERTISING? Evening Post? Because the Post is where their advertising gets the 
ss | .. + bere’s how 6846 new car buyers answered most attention. 

oo Just glance at the chart at the left. It shows the results of a 
bil seat cabana recent survey just completed by R. L. Polk & Company—a survey 
ule’ || EVENING POST in which more than six thousand new car buyers were asked to 
Bilt: name the one magazine in which they pay the most attention to 
= we | advertising. Their answers? An overwhelming preference for the 
ir ici 7 THE POST ANEAD Post—a pean greater my Ee" than for any other leteipeaniich . 
iat : 93% Year after year, dozens of surveys have served to reaffirm this 
10%, TIME fact: that people like to read advertising in the Post, that they are 
au pas more likely to see -your advertising there than anywhere else. No 


wonder the Post carries more automotive advertising than the next 
four weekly magazines combined! 
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Mechanical Improvements 


Include Horsepower of 90 


DETROIT.—Roomier bodies, ' 
combined with numerous mechani- 
cal improvements and _ accented 
streamlined styling, constitute the 
major features of Chevrolet’s two 
series of cars for 1941, the Special 
Deluxe and the Master Deluxe. 


Chevrolet’s vacuum power shift, 
introduced in 1939, is standard on 
all models of both series, at no 
extra cost. 


In addition to being longer and 
wider, bodies are more massive 
looking. Their appearance mass is 
concentrated near the ground by 
changes in body and fender con- 
tour, as well as by judicious use 
of decoration and trim. Wind- 
shields, rear windows, and upper 
portion of sides of body are in- 
creased in slope, and the tops of 
side windows are one inch lower 
than in 1940. 


Boards Are Concealed 

The cars’ appearance is height- 
ened by the omission of running 
boards, as well as by the use of 
concealed hinges on all doors and 
trunks, the sole exception being 
the rear deck door hinges of the 
coupes and cabriolet. Sides of the 
body extend outward and down- 
ward noticeably farther than last 
year, and the skirt of each door 
conceals a_rubber-ribbed safety 
step to facilitate entrance and 
egress. Dirt, water, snow and ice 
cannot accumulate upon the step, 
because it is sheltered under the 
flare of the door’s lower edge, it 
is claimed. 


New and more massive-appear- 
ing die-cast radiator grille frame 
surrounding horizontal bars; new 
hood and front fenders from 
which the valley is entirely elimi- 
nated, dress the front end of the 
car. Sealed beam headlamps, in- 
tegral with front fenders, are re- 
located for better appearance, 
separate parking lamps of flush 
type being set in the fenders just 
beneath. 


The grille refinements include 
replacement of stampings with die- 
castings, which has made it pos- 
sible to gain more pleasing detail 
of design and shape, as well as to 
heighten the durability of this 
unit. And as the lowering of the 
body crease line and body belt 
moulding tend to accentuate the 
car’s lowness as viewed from the 
side, so do the heavier horizontal 
bars of the radiator grille empha- 
size lowness and width as it is 
viewed from the front. The new 
grouping of lamps, and the new, 
wider bumper, also contribute to 
this effect. 

Rear Seats Lower 

Interiors are roomier as well as 
more luxurious. Rear seats are 
lower, a change which is said to 
not only make for comfort, but 
also—by bringing passenger weight 
nearer the ground—contributes to 


stability and safety. There is 
greater room _ across the_ seat 
cushions, and also at elbow and 
shoulder levels. 

Front seats are. substantially 
wider, and are adjustable, and 
those in two-door models have 


divided-type backs. 

Headlining and body inside lin- 
ing are identical in both series, but 
upholstery material differs be- 
tween the Special Deluxe and 
Master Deluxe. On the former, it 
is a two-tone striped Canda cloth, 
with tan Bedford cord as an 
option, while in the latter it is 
Canda cloth in a_ herringbone 
weave. 

On the Special Deluxe, basic 
color of the instrument panel is 


beige with a contrast of wood- 


grain design, and this is set off by 
means of bright metal trim. The 
instrument cluster, including oil 
gauge, gasoline gauge, ammeter, 
and engine heat indicator, is at 
the extreme left. The large cir- 


| cular speedometer dial is adjacent, 


directly in front of the driver. The 
center space on the dash is fitted 
with a grille for radio installation, 
and above, on the Special Deluxe, 
is an ash receiver; and below, is 
an electric cigar lighter. Next to 
the grille toward the right, and 
balancing the speedometer, is a 
clock, and finally, at the extreme 
right, a roomy glove compartment 
with locking knob and _ interior 
light. 


The grouping on the Master 
Deluxe is similar, but the basic 
color is tan, the clock, lighter, ash 
receiver and some decorative trim 
are omitted, and the glove com- 
partment is not lighted. The in- 
direct illumination of the instru- 
ment panel in both series may be 
dimmed or turned off entirely by 
rotating the headlamp _ control 
knob. 

Trimmed With Leather 


Openings around the pedals and 
steering column are sealed, and 
durable floor-coverings are pro- 
vided. On the Master Deluxe, these 
are heavy ribbed rubber, while on 
the Special Deluxe they are rub- 
ber with carpet inserts. The area 
along the bottoms of the seats and 
doors, in the Special Deluxe series, 
is trimmed with imitation leather 
to prevent soiling and scuffing and 
etched aluminum door sill plates 
add a further pleasing touch. 


Rear compartments in both 
series are equipped with robe 
cords across the rear of front seats 
in four-door models. The Special 
Deluxe has, in addition, combina- 
tion assist straps and coat hooks, 
rear compartment ash receiver and 
sliding rear-quarter windows. Two 
of the new sliding-type sun visors, 
adjustable to give full protection 
against glare, are furnished in the 
Special Deluxe series, and one in 
the Master Deluxe. 


An innovation common to both 
series is the provision of a lock on 
the front door at either side of 
every model, to facilitate entrance 
from either side. The lock is re- 
moved from the door handle, to a 
position just below, where it is 
flush with the side panel. A cover 
excludes moisture and dust, it is 
said, and the new lock is unaf- 
fected by breakage of the door 
handle. 


Doors of four-door models are 
all hinged at their forward edges. 
The new hinging is said to enable 
passengers to get in or out of 
both compartments at the same 
time without interference. The new 
doors, if opened wide, will stay in 
that position without slamming 
shut, it is claimed. 


Control of Lights 

Dome light control on the Spe- 
cial Deluxe is another innovation. 
The light may be turned on or off 
by means of the switch on the 
right-hand door pillar. It is also 
controlled automatically by a 
switch in the left-hand front door, 
so as to go on when that door is 
opened and off when it is closed. 

Besides the Turret Top bodies 
described above, Chevrolet also of- 
fers a Special Deluxe _ station 
wagon, having a style motif simi- 
lar to the other passenger cars. Its 
equipment and features are neces- 
sarily different in some _ respects 
because of the station wagon de- 
sign. 

Numerous 


mechanical changes 
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FRONT COMPARTMENT, 


’41 Chevrolet Special Deluxe, showing two- spoke 


wheel with horn-blowing ring, new sliding type sun visors and re- -styled dash. 


Chevrolet Offers for 1941 . 


| 








1941 C 
have been made in the new) 
Chevrolet, many of them in the) 


interests of performance, riding 
comfort, or long life, and others 
to adapt the chassis to the new 
1941 style treatment. Engine out-,| 
put has been stepped up to a full! 
90 horsepower, largely through| 
raising the compression ratio and | 
by changes in combustion chamber | 
shape. 

One innovation is the provision | 
of a reversing switch, which at| 
each operation of the starter re- 
verses the direction of the current 
through the ignition breaker 
points. This tends to equalize the 
deposition of metal from. one 
breaker point on the other, and so 
prolongs the life and high ef- 
ficiency of this unit, it is claimed. 


More Uniform Cooling 


Bore, stroke and piston dis- 
placement are the same as in 1940, 
but the new 1941 piston, of cast 
alloy iron with slipper skirt, has 
a flat-type top instead of a crowned 
top, and the cylinder head is re- 
vised to gain more effective com- 
bustion. Better water jacketing is 
provided in the area around the 
exhaust valves and their seats and 
the permanently sealed and lubri- | 
cated ball-bearing water pump has) 
two outlets to the cylinder block 
instead of one, for more uniform 
cooling of both sides of the block. 

The specialized lubrication sys- 
tem, in which oil is delivered under 
positive pressure to the valve 





mechanism and the crankshaft and | } 


camshaft bearings, while the con- 
necting rod bearings are oiled by 
pressure stream, is retained for 
1941 with refinements. Valve stem 
lubrication is improved to prevent 
excess oil from running down 
their stems and being vaporized 
by heat. Smoothness, silence and | 





by the use of a new steel alloy for | 
valve rocker arms. 
shafts are hardened, and rocker 
arms are granodized after boring | 
to prevent scuffing of the bearing | 


surface. 
New Electrical System 


HEVROLET 


Rocker arm|thus minimizing the tendency to | 


are at low speeds. 


The 1941 Chevrolets are offered 
in two series, Special Deluxe and | 
| Master Deluxe. Knee-action sus- 
| pension on both 1941 series is re- 


SPECIAL DELUXE sport sedan. 


—*___,urowomve wns, seprenpen 9 
Roomier Bodies, New Styling Henlight "Al Chevrolet, 


>— 








» SAF >» r s1C h vrolet 
durability are said to be heightened CONCEALE) -ED SAFETY steps a are substituted for running boards i in 41 e 


Industry to Cooperate 
| In Refugee Campaig! 


NEW YORK. — Cooperation of 
| the automotive industry with the 
| $1,500,000 New York City campaig? 


The electrical system is largely tained and improved at no extra/ of the United States committee fo! 


new. A _ higher voltage ignition 
coil, said to be waterproof and 
moisture proof, new heavy-duty 


high-compression spark plugs, 
higher-capacity condenser and bat- | 
tery with non-overfill caps, are 
some of its features. The breaker 
side of the distributor cam lobe is, 
made steeper to increase coil out- | 
put at low speeds and also to speed | 
up operation of the breaker points, 


cost. Sport sedan, town sedan, five- | 
passenger coupe and_ business 
coupe are available in both series. 

In addition, an improved five- 
passenger cabriolet with vacuum- 
operated top, and a station wagon, 
are offered in the Special Deluxe, 
while two light-duty commercial 
| types, the coupe pickup and sedan 
delivery, are available in the 
Master Deluxe. 


| the care of European children is 
|assured by James D. Mooney, 
'newly appointed chairman of the 
automotive division of the cal 
paign. 

Mooney is vice-president In 
charge of overseas operations ° 
General Motors Corp. and 4 di- 
rector and member of the corpor 
tion’s administration committee. 
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“PERFORMANCE THAT MAKES 
AUTOMOBILE 
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sensational day-by-day 


reports of “Cannon-Ball” Baker on his 


CROSLEY TRANSCONTINENTAL RUN 


118 transcontinental runs wires 2454 miles from Cincinnati to 


Miles of tortuous 


curves, Rocky Mountain grades, broiling desert temperatures, the toughest test 


for any car, were covered in comfort in a stock-model Crosley Covered Wagon. 


HE’S OFF 
Indianapolis, Indiana, September 3, 1940 


Arrived Hotel Lincoln Indianapolis 9:30 P.M. from 
starting point at Crosley Field. Traveled 135 miles 
to Indianapolis. Miles per gallon 49.09. Gas 
consumption 2 gallons 3 quarts. Total expense 44 
cents. Leaving Indianapolis 6:00 A.M. Wednesday. 
CANNON-BALL BAKER 


51.80 MILES PER GALLON 

St. Louis, Missouri, September 4, 
Arrived Hotel Statler, St. Louis 6:00 P.M. 259 
miles from Indianapolis and total of 394 miles from 
Cincinnati. Used 5 gallons gas on the run. 259 
miles Indianapolis-St. Louis Average miles per 
gallon 51.80. 2 miles per gallon more than Tuesday 
run. Average for both days 50.83 miles. Car 
running smoothly and riding well. 


1940 


CANNON-BALL BAKER 
THEY’RE NOT FROM MISSOURI ANYMORE 


Joplin, Missouri, September 5, 
Arrived Hotel Connor, Joplin, 7:10 P.M. Thursday, 
after run from St. Louis through Ozarks for ex- 
cellent mountain average of 48.78 miles per gallon 
for 317 mile run making our average for total of 711 
miles from Cincinnati 50.78 miles per gallon. Car 
aroused much comment along route. Newspapers 
assigned men on our arrival. Station KWTO, Spring- 
field put us on the air three times. Police escort 
and parade. Joplin AAA official says roads between 
Tulsa and Oklahoma City are washed out. Will check 
at Tulsa. 


1940 


CANNON-BALL BAKER 


275 MILES FOR 3ic LESS THAN 
THE COST OF A PHONE CALL! 


i Oklahoma City, Okla., September 6, 


Arrived Oklahoma - Biltmore Hotel, Oklahoma 6:30 
P.M. Friday after detour run from Joplin, Mo. due to 
floods. Car performed perfectly on the 275 mile 
trip, averaging 51.22 miles per gallon of gas. Cost 
of run 79c. Person-to-person telephone rate between 
Joplin and Oklahoma City, $1.00 plus 10c service 
charge -=- 3lc more than driving there in a Crosley. 


g Much interest aroused along route. Hundreds of 


1940 


questions asked and answered. Osage Indian on 
outskirts of Tulsa nicknamed car "Pretty Papoose." 
Coming out of Guthrie, car was followed by natives 
in autos who wanted to see us climb steep hill. 
When we climbed hill to their satisfaction they 
turned back to Guthrie. Car put up for night in 
Foyer of Oklahoma-Biltmore where it is object of 


much interest. Leaving early Saturday A.M. for 
Amarillo, Texas. Total mileage to date 986. Total 
plet cost $3.27. 


” CANNON-BALL BAKER 
RECORD=1580 POUNDS. 1262 MILES. $3.92 


on Amarillo, Texas, September 7, 1940 
ie! Arrived Hotel Amarillo 5.45 P.M. Saturday after 276 


of mile run from Oklahoma City, Dipping up and down 
through pleasant rolling country of broad prairies 
the pastured with grazing cattle. We reached an 
ign altitude of 3737 feet at Amarillo but the climb was 
for smooth going for the Crosley. Stops at Clinton and 
: Elk City, Oklahoma, to give interviews to the daily 
| 1S papers in those towns. The Crosley "Gasoline 
1ey, Miser" made the 726-mile run on five and one-quarter 
the gallons at a cost of 84c -- 2lc less than the $1.05 
m: *All prices shoun are factory delivered prices 
Transportation based on ratl rates, state and loc 


50 MILES ON A GALLON = EASY! 


person-to-person telephone rate (including tax) 
between these two cities -- averaging 52.57 miles 
per gallon for the run. We have covered 1262 miles 
since leaving Cincinnati, on 24% gallons of gas, 
at a total cost of $3.92, averaging 51.52 miles per 
gallon for the trip. Car continues to arouse much 
interest in this majestic country where everything 
else is big. At Shamrock, Texas, Glennard Jeffers, 
Blond Buckaroo all of nine years quipped “that's the 
least automobile I ever did see, but she shore is 
a pippin." We leave at 2:00 A.M. Sunday on 300 
mile run to Albuquerque. Official weight of car 
including crew and baggage 1580 pounds. 

CANNON-BALL BAKER 


CONQUERED THE ROCKIES— 
USED LESS THAN A PINT OF OIL 


Albuquerque, New Mexico, September 8, 1940 


Arrived Hotel Hilton, Albuquerque, New Mexico 3:15 
P.M. Sunday, after 304 mile run from Amarillo, 
Texas on 6% gallons of gas, at a cost of $1.31 -- a 
penny more than the person-to-person telephone rate 
between these two cities. This is our highest per- 
run cost, due to the higher gasoline taxes in New 
Mexico. We averaged 48.5 miles per gallon for the 
run, Establishing a remarkable performance in 
mountain climbing, starting at an elevation of 3737 
feet at Amarillo and climbing steadily until we 
reached 7039 feet overlooking Albuquerque and drop- 
ping to an approximate 5000 feet at the Hotel 
Hilton. Amazing part of the run is that we did not 
burn any oil. Since leaving Cincinnati 1566 miles 
ago, we have used less than one pint of oil to a 
meager 30% gallons of gas, at a total cost of $5.23 
for the trip. After adding the conquest of the 
Rockies to her list of accomplishments, the mighty 
Crosley was retired to the lobby of the Hotel Hilton 
for the night. Average miles per gallon to date 
is 50. 

CANNON-BALL BAKER 


THE “INDIAN SIGN” ON EXPENSE! 


Winslow, Arizona, September 9, 1940 


Arrived Hotel Laposada, Winslow Arizona 6:15 P.M. 
After 28l-mile run from Albuquerque on 5% gallons 
of gasoline at cost of $1.26 -=- 9c less than the 
person-to-person telephone rate between these two 
cities. We.crossed continental divide 1717 miles 
from Cincinnati elevation 7263 feet. Soon after ran 
into our first rain 7 miles west of Gallup, New 
Mexico but remained as snug as a bug in @ rug. 
Indians usually as immutable as the frowning cliffs 
in which they live actually made signs of approval 
when the Crosley Covered Wagon rolled by the reser- 
vation. Same towering cliffs were just ordinary 
miles to our Crosley, despite strong headwind be- 
tween two control points. Winslow makes total 
mileage 1847.5 at cost of $6.49 for average of 50.96 
miles per galJon. We finally took on oil -- 1 quart 
total oil consumption for the trip to date. 
CANNON-BALL BAKER 


WITHOUT FUSS OR FEVER AT 125° F. 


Needles, California, September 10, 1940 
Arrived Elgarces Hotel, Needles, Calif. 3:40 P.M. 

(6330 EST) after 305-mile run from Winslow, Arizona 

by way of famed Oatman Pass, one of most gruelling 

auto climbs in the United States. Veteran service 
Station owner at bottom of pass, who operates super 
power tow truck to help faltering vehicles over the 
mountain top said he didn't think we would make it. 


Excise tax additional 
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We sent back word from the California side that we 
went over the top at 25 miles per hour in second 

gear with plenty of horsepower on tap after nego- 
tiating the tortuous hairpin bends that turn on a 


dizzy 17 percent incline. We are 2152 miles out of 
Cincinnati. Gas consumption 424% gallons, oil == one 
quart. Total cost $8.06. Today's 305-mile run was 
made on 6 gallons of gas at cost of 98 cents, 82 
cents less than the $1.80 person-to-person telephone 
rate between Winslow and Needles. The Crosley air- 
cooled engine performed without fuss or fever in 
desert temperatures of 125 degrees while other cars 
went through with their hoods off. Their bonnets 
off to the Crosley Covered Wagon for a performance 
that makes automobile history. We move on to Los 
Angeles after a quick bite and farewell to the 

crowd gathered around the mighty Crosley outside the 
hotel. Highest elevation on today's run 9,404 feet. 


CANNON-BALL BAKER 


2454 MILES TO LOS ANGELES — $9.14 
Los Angeles, California, September 11, 

Arrived Los Angeles-Biltmore Hotel 2:00 P.M. (5:00 
P.M. EST) after 302-mile run from Needles, Cali- 
fornia on 6% gallons gas at cost of $1.08 -- 87c 
less than the person-to-person telephone rate be- 
tween these two cities. Entire run made over tough 
mountain and desert country with long mean grades 
to climb, some in second gear. Los Angeles makes 
a total of 2,454 miles from Cincinnati on 48’, 
gallons of gas and one-quarter quart of oil at total 
cost of $9.14. Police escort from city line to 
Biltmore. Tomorrow to be greeted by welcoming com- 
mittees, Ginger Rogers, Orson Welles, Jack Benny, 
Fred Allen, Bob Burns, George O'Brien and others. 
Stars will autograph canvas top of Crosley Wagon. 
Luncheon guest tomorrow on RKO lot. 


CANNON-BALL BAKER 


TO AUTOMOTIVE DISTRIBUTORS AND DEALERS 
INTERESTED IN THE CROSLEY FRANCHISE— 


The first announcement that the New and Improved line of 
Crosley Cars was to be demonstrated drew a crowd of over 
2,000 potential customers in one day in Cincinnati. 


The serious, nation-wide interest in the seven new Crosley 
passenger and commercial cars represents the greatest po- 
tential market for new car sales that is available today. Thou- 
sands of business firms have been waiting for this tough, 


dependable delivery service that cuts three-fourths of their 
present operating costs. Scores of thousands of new car pros- 
pects have been waiting to welcome comfortable, smartly- 
styled cars that give up to 50 miles on a gallon of gas—easy. 
If you have a soundly-financed organization, experienced in 
automotive sales and service, here is a line of cars that is going 
to make you a real profit on a small increase in your present 
investment. Right now families and business men in your 
territory are deciding to buy Crosleys. Many territories are 
still open. If you are interested in increasing your profit for 
the coming year, write, wire, ‘phone or come in for full details 
about the Crosley Franchise. 


Crosley Cars will be exhibited at National Automobile Show, Grand 
Central Palace, New York, and at the Chicago Automobile Show. 
Cannon-Ball” Baker will be at both shows with his famous Crosley 


Covered Wagon. And over 2,000,000 people have seen the Crosley 
Car exhibit at the New York World's Fair this year 


THE CROSLEY CORPORATION 


Cincinnati, Ohio Powel Crosley, Jr., President 


Home of WLW, “The Nation's Station’—70 on your dial 


OPERATES AT A FRACTION OF THE COST OF LARGER CARS 
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Oldsmobile Increases 1941 Offerings to Six Series 


Horsepower Up, Wheelbase 


Boosted, Bodies Restyled| 


LANSING.—With six and eight- 
cylinder models in each of three 
price fields, Oldsmobile for 1941 
offers the widest variety of cars 
in its 43-year history. Highlights of 
the new line include’ increased 
room, greater engine power, new 
body designs and mechanical im- 
provements. 

Hydra-Matic drive, which elimi- 
nates clutch, clutch pedal and 
shifts gears automatically, is again 
optional at extra cost on all models, 
and, due to enlarged production 
facilities, promises to be a greater 
sales factor in 1941. 

In the low-priced field this year, 
the Special Series replaces the 
“60” models of former’ years. 
Wheelbase of this series has been 
extended to 119 inches, and horse- 
power of the six-cylinder model 
has been upped to an even 100 from 
the 95 of last year. Wholly new is 
the new eight-cylinder Special 
Series, with 110 horsepower. 

In the popular-price field, the 
“70” series of last year has for its 
successor the Dynamic Cruiser 
series. The bodies of this line are 
a radical departure from any 
previous Oldsmobile design. A four- 
door sedan and a club sedan are 
included in this series, with either 
six or eight-cylinder engines, on a 
wheelbase of 125 inches. 

Last year’s Custom Eight Cruis- 
er, with the front seat five feet 
wide, proved the most popular 
eight Oldsmobile ever built. This 
year the Custom Cruisers appear 
with refinements and with the 
option of either an eight or six- 
cylinder engine. The front seat is 
as wide as before, and widening 
the tread in the rear has made 
possible widening the rear seats. 


For the Hydra-Matic drive this 
year, an _ interlock control has 
been devised which automatically 
places the control lever in neutral 
position when the starter pedal is 
depressed. Hydra-Matic sales in 
1940 were limited by production, 
and a large number of unfilled or- 
ders were carried over from last 
season, it is reported. Manufactur- 
ing facilities have been increased, 
however, to a point where it is 
believed last year’s output of 25,000 
may be multiplied several times 
for 1941. 

Common to all the 1941 Olds- 
mobiles is a front end design that 
bears a general resemblance to 
that of 1940, but with much 
heavier chrome bars and grille 
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FREE AIR- 


PUMPS FROM EXCESS WEAR 





Nickel alloy cast iron blankets the 
field of design in the automotive 
industry. This versatility is ex- 
emplified by ‘“Mocasco” iron pro- 
duced by Motor Castings Co., Mil- 
waukee, Wis. and _ used for the 
cylinders of a new line of air 
compressors recently announced by 
the Quincy Compressor Company. 
In addition to models for heavy in- 
dustrial uses, there is a_ special 
type air pump for garages and 
service stations. Chief among the 
many advantages claimed for these 
new ‘“Mocasco” compressors are 
modern appearance, compactness, 
increased mechanical efficiency 
and greater safety. Cylinders of 
these new compressors are Nickel 
alloy cast iron. Nickel cast iron 
provides more than incre ased 
physical properties. Its dense 
grained structure also assures eX- 
cellent wear re- 
sistance and 
good machin- 


THE 
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ability. 


work. The entire design of the 
three lines is accented by the more 
liberal use of chrome. Chrome 
speed lines carry back along the 
fenders and follow’ the body 
moulding at the line of the door 
handles. Chrome sparkles around 
the window reveals, and chrome 


serves to outline another feature— | 
| mae 3 

In the Special and Dynamic! g,! 
Oldsmobiles, the bottom of the | 
doors curve out and down in a/| 


concealed running boards. 


sweep that hides a running board 
which is less in width than the 
old type used to be, yet ample to 
make it easy to enter the car. And 


because they are covered except | 
when doors are opened, these run- | 


ning boards will not clog with 
snow or become slippery with ice, 
it is said. 

A new fender design, called the 
“wing-type,” is found on all models. 
The fenders have lost all sem- 
blance of separate units; they 
blend into the body itself. Bumpers 
have been made an integral part 
of the car design, streamlined into 
the curves of body and fenders. 


The Special Series has been in- 
creased in overall length by six 
inches over the “60” series which 
preceded it. Not only has the 
Dynamic Cruiser Series been 
brought up to equal the 125-inch 
wheelbase length of the Custom 
Cruisers, but interior dimensions 


have also been increased over the | 
“70” series of last year. The club | 


sedan is 11 inches longer in in- 


terior dimensions than the 1940} 


club coupe which it replaces. On 
both Dynamic models, the widened 
rear tread of 61% inches has made 
possible rear seats 4': inches 
wider. 

Doors are wider on the Special 
and Dynamic Series, and all rear 
doors are now hinged at the front. 
Likewise they are equipped with 
door checks that prevent them 
from closing of their own weight 
when the car is parked on a slant- 
ing surface. 

An automatic switch on both 
front doors turns on the dome 
light when either door is opened, 
and turns it off when the door is 
closed. The manual switch for the 
dome light has been moved to the 
left body column, where it is con- 
venient for the driver to reach. 
Hi-Test safety plate glass is a 
feature again for 1941, and is used 
in windshield and all side windows 
and venti-panes. 


Interiors of the Fisher Bodies 
reveal many improvements. A new 
dash design has been worked out, 
with a background of American 
walnut finish in the Special Series 
and Bayou wood in the _ other 
series. Instrument dials are 
grouped, and horizontal bars of 
chrome conceal the radio installa- 
tion. Hardware combines the use 
of chrome and Lucite. Upholstery 
provides a wide number of options 
in material. Foam rubber padding 
is a standard feature of the Cus- 
tom Cruiser models and is avail- 
able at extra cost on the Special 
and Dynamic series. 

Added horsepower of the Olds- 
mobile’ six-cylinder engine was 
achieved by increasing the cylinder 
bore by one-eighth of an inch. Im- 
provement in smoothness has been 


Se 


Highlights of '41 Oldsmobile Line . . . 





1941 OLDSMOBILE 5s 





1941 OLDSMOBILE DYNAMIC CRUISER club sedan. 


accomplished by _ stiffening the 
crankshaft of the six. 

Added cooling is provided this 
year by taking air through the 
“cat-walk” grilles on either side 
of the main radiator grille, and by 
means of baffles, forcing it through 
the radiator core. 

All the mechanical improve- 
ments introduced by Oldsmobile in 
recent years are present in the 
1941 models with varying refine- 
ments. The “Rhythmic Ride” with 
quedri-coil springing and four- -way 
stabilization, is still further im- 
proved by the adoption of parallel 
cylinder-type shock absorbers at 
rear. Dual center-control steering 
is employed again for 1941. Gear 
shifting is said to be made easy by 
the Handi-shift lever beneath the 
(See OLDSMOBILE, Page 9, Col. 1) 





RUNNING BOARDS on 1941 Oldsmobile Special and Dynamic Series are 
concealed when the door is closed. The bottom of the doors curve out and 
down in a sweep that hides the running board whie h is less in width than the 


former type used, yet ample to make 


it easy to enter the car, it is said. 


OLDSMOBILE’'S Hydra-Matie 
j and all shifting of gears, will be optional at extra cost on all models for 191 
Driver's seat of a 1941 Sn, equipped with Hydra-Matie drive, is show? 
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eral manager of the myers Co. 

T. Magennis, 
Seudausckeaeaink since 
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43 Special Court Holds Fate of W.Va. Doubledecker Ban 


Booth Positions 
Awarded for ASI 


Show in Chicago 


3 Federal Judges to Hear 
| Injunction Case on Sept. 27 


Special to Automotive News vert the automobile carrier busi- 
CHARLESTON, W. Va.—(UTPS). | ness to the railroads. CHICAGO. - The drawings for 
—A three-judge federal court on| The state’s answer was that it booth positions at the Automotive 


Service Industries Show have been 
held here. Over 100 representatives 
from different automotive firms 
were in attendance as exhibition 
spaces were drawn and parcelled 
out. 


Outstanding this year for its new 
arrangement on the Navy Pier in 
Vv. A. DAVISON, right, assistant general sales manager in charge of the | Chicago, the 1940 ASI Show prom- 
West for Pontiac, welcomes Harry W. Bygel to his new post as manager | ises to be the largest ever. In spite 

of the Denver zone. Bygel formerly was assistant sales promotion manager in as 
charge of used cars. At the left is Tom M. Ray, manager of the Pacific region. | f jittery markets and hazardous 
world conditions, automotive firms 


ing to an announcement by Frank have shown confidence in the in- 
9 | J. Kuhl, president of the Milwaukee | (UStY by making applications for 
Set for Oct. 26-Nov. 2 Automotive Trades Assn. more booth space than before. 


Sept. 27 will decide on West Vir-| had absolute control over its high- 
ginia’s constitutional right to keep ways, even though they are used 
“doubledecker” automobile trans-| for interstate traffic, and that the | 
ports off the highways. federal court lack jurisdiction. 

Since hearing was called on an| A group of transport firms and} 
injunction proceeding before Fed-|the West Virginia Automobile 
eral Judge George W. McClintic on | Dealers Assn., two months ago 
Sept. 13, agreement was reached sought unsuccessfully to have in- 
to have the three-judge court sit | junctions granted by the Kanawha 
in the case Sept. 27. circuit and the _ state supreme 
Other members of the court will | courts. 
be District Judge Henry E. Wat- 
kins, of Fairmont, and Judge 
Elliott Northcott, of Huntington, 


of the fourth circuit court of ap- WASHINGTON. — 
vehicle orders announced by the U. S. | 








New War O rders Milwaukee Show Date 
Additional motor | 





peals. a Reciaeanei aaa : ; . 

Under an act of 1939, the two- "fine ae $263.032: tractor- MILWAUKEE. — (WTNB) — A 1941 “Designs for Better Liv- This year more money is being 
decked vehicles used for transport- | trucks, $74,776; Gramm Motor, semi-|For the 11th consecutive year,| ing” exposition will be held in spent, and more jobbers are plan- 
ing new cars were to be off West aie re: Roney, pron. semi- | Palmer E. Hanson will manage the| the basement of the Auditorium |ning to attend to keep abreast of 
Virginia roads by July this year. | {or — trucks, 87,042, and Hizhway | @utomobile show to be held in the| during the show under the manage- | new developments and to take home 


| Auditorium Oct. 26-Nov. 2, accord-| ment of Arthur H. Rumpf. new ideas for better business. 


Philadelphia-Detroit Lines, Inc., Trailer, semi-trailers, $5,190. 











brought the suit in federal court 
to restrain enforcement of the law 
on constitutional grounds. The 
truck line contended the law in- 
terferes with interstate commerce 
and actually was intended to di- 


Oldsmobile 


(Continued from Page 8) 


wheel and clashless synchro-mesh 
gear design in the transmission. 
Super-hydraulic brakes and a 
separate mechanical parking brake 
are provided. 


Beneath the dash and behind the 
instrument panel, the customary 
tangle of wires has been replaced 
with a grouped plug type connec- 
tion, which simplifies both as- 
sembly and service. An insulator 
has been added to the carburetor 
which is said to improve hot 
weather performance and prevent 
stalling. Dual horns have been 
moved in front of the radiator and 
directly behind the radiator grille, 
where their sound is more audible 
ahead and less audible to pas- 
sengers in the car. A firmer mount- 
ing for the gas tank has been 
achieved by attaching it to the 
under side of the body. A drain 
has been incorporated in the cyl- 
inder head which is said to prevent 
water accumulating around the 
spark plugs. 

A new heating and ventilating 
system, developed by Oldsmobile, 
is known as “Condition-air.” Air 
taken in through the cowl venti- 
lator passes through special filters 
that remove dust and _ prevent 
moisture from entering. In winter, | 
the incoming filtered fresh air is | 
warmed to any desired degree by 
varying the volume of hot water 
in coils through which it passes. | 
Two other heaters, an under-seat 
and a dash-type, are also available. 

Sealed Beam safety headlamps, 
introduced last year for the first 
time, are again employed in 1941. 
Parking lights have been moved 
to the fenders. 

In the six-cylinder Special Series, 
two-door touring sedan, four-door 
touring sedan, club coupe, business 
coupe, convertible coupe and sta- 
tion wagon models are available, 
while the eight-cylinder Special | 
Series offers the four-door touring | 
sedan, club coupe and convertible 
coupe. The Dynamic Cruiser Series | 
includes four-door sedan and club 
sedan in both six and eight-cylinder | 
models. The. six-cylinder Custom | 
Cruisers are offered in the four- | 
door touring sedan, club coupe and | 











Styled to match the modern trend toward more luxurious interiors 
—the 1941 canda cloth presents a smart array of new and strik- 


ing decorative effects. 





Produced by the finest craftsmen in the textile industry—the 1941 % 


canda cloth has a smooth, soft surface and smart appearance im- 
mediately appreciated by those who choose fine things. 


Enlivened by lighter, brighter, gayer colors — the 1941 canda 


cloth gives glamor that’s always in perfect good taste. 





Tried and tested for durability, both in the laboratory and in 
actual use—the 1941 canda cloth provides a plus value that not 
only helps sell the new cars, but that also spells lower recondi- 


tioning costs and higher resale prices at trade-in time. 


COLLINS & AIKMAN CORPORATION 





edal oe coupe, while the eight 
1941. as four-door touring sedan, con- adi re > lew , ( 
wn. | Vertible coupe, convertible phaeton 200 Madison Avenue - New York City 
— j}and club coupe model. All the 
si convertible coupes are equipped 
: — eee — raises or 

° owers by pressing a button. d | h 
es! A wide range of color options is canda Ciot 
incé | presented for 1941. Among them Y 

ex-| are Ambassador red, Capri blue. 

ters| Oslo blue, Miami sand, Faleon ” 

has | ray, Dusty gray, Renfrew green. 
ner" Bengal brown and black. Two-tone 
oe color options include such combi- 

, | nations as Casino brown and Sea- 
lent plane bronze; Capri blue and Teal 

E blue; Oslo blue and Pacific blue: 

ant | Faleon gray and Eddystone gray: 

ier Renfrew green and Aspen green. 


| 

















DETROIT. - Highlighting an 
“Airflow” body, a modern develop- 
ment of the 1934 Airflow Chrysler, 
four lines of Chryslers for 1941 of- 
fer many advancements, mechani- 
cally and appearance-wise. 


In the opinion of company of- 
ficials, the 1941 Chrysler line em- 
bodies the greatest improvements 
that this manufacturer ever has 
made from one model year to an- 
other, covering all phases—appear- 
ance, roominess, performance, 
comfort, safety and long life. Fluid 
Drive, available for the last two 
years on the higher-priced Chrys- 
lers, now is standard equipment on 
all eights and has been extended 
to all of the lower-priced cars in 
the line, on which it is offered as 





IMPROVED clutch housing ventila- 
tion is a feature of ’41 Chrysler models. 


optional equipment at nominal 
extra cost. 
Overall length has been in- 


creased in all models; as much as 
7% inches in some. 

The new “Airflow” 
been completely redesigned, as 
have the hood and fenders. This 
change has brought two better- 
ments, a greatly improved appear- 
ance and a considerable addition 
to the passenger space. Bodies are 
longer and wider, but at the same 
time lower. The overall height of 
the car has been reduced 1% 
inches. 

Much of the additional roomi- 
ness has been achieved below the 
window line. The body bells out at 
this point, so that on either front 
or rear seats three adults can ride 
in comfort, it is said. This new 
type of design is called “Space- 
flared” by the company, indicat- 
ing that the flare of the body 
comes where space is most desired. 

The name “Airflow” has been 
given to the new body because it 
is a development of the famous 
Airflow Chrysler, introduced at the 
beginning of the 1934 model year. 
The 1941 Chrysler body is, how- 


body has 
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—______auroxonve news seprewpen 3.100 
‘Al Chryslers F eature ‘Airflow’ Body, More Power 0 


Overall Length is Boosted; 
New Styling is a Highlight 


ever, a notable advance over the | 
original Airflow. It is wider, long- 
er and lower. The seat cushion, 52 
inches wide by standard measure- 
ments, and approximately five feet 
on its front edge, is wider than 
the original Airflow. There is more 
legroom in both compartments, 
the overall height of the car is less 
and the headroom is greater. An 
entirely new type of frame con- 
tributes to making this reduction 
in overall height possible. 


Mechanically, the car has been | 


improved by a number of entirely 
new features. Horsepower has 
been stepped up by refinements in 


engine design and by the use of a | 


new type of multiple-jet carbure- 
tor, which is claimed to both in- 
crease horsepower and _ promote 
economy of operation. There are 
jets for idling, for normal driving 
and “Spitfire” jets that come into 
action when the driver 
it.” A new type of thin babbitt, main 
and crankshaft bearings is said to 


increase bearing life up to 500 per- | 


cent. 


A new “Vacamatic” 
sion, used in connection with Fluid 
Drive, is said to provide automatic 
safety control. 

Other mechanical betterments 
include oil bath type air cleaner as 
standard equipment; new floating 
type oil screen on the oil suction 
pipe; Gerotor oil pump on all 
Chrysler cars; thermostat and 


water elbow redesigned for quicker | 


warmup and better performance 
of car heater; seals and gaskets on 
the entire engine improved; trans- 


missions on eight-cylinder cars are | 


equipped with trunnion-type shift 
mechanism which is said to pre- 
vent locking in gear and reduces 
effort required to cross. over; 
pedal travel reduced, with over- 
center spring re-located to reduce 
friction and minimize pedal effort; 
clutch housing’ ventilation 


and louvres; transmission shift 
lever remote-control linkage re- 
designed, giving smoother and 


easier operation and reducing noise 


with grooved cross section, de- 
creasing stresses and increasing 
life; transverse sway bar added 
just ahead of the rear axle to re- 
duce side-sway at the rear of the 
car; offset brake pedal eliminated 
with pedals moved 2% inches from 
car center; new master cylinder 


more rigid construction and better 
brake action; 
reduce hazards from blowouts by 
keeping bead on the wheel. 

The new type of frame is the 
strongest that ever has been used 
in a Chrysler car, as well as the 
most rigid. It is of the double 


EXHIBIT YOUR PRODUCTS 
at the 
41st ANNUAL NATIONAL 


AUTO SHOW 


GRAND CENTRAL PALACE 


NEW YORK--OCTOBER 12-20 
OPENS COLUMBUS DAY--OCTOBER 12--FOR 9 DAYS 


Here, under one roof, will be shown the newest in 


passenger cars, 


representing every important manu- 


facturer in the industry; body work, light trucks, ac- 


cessories, parts, 


Dramatized 


action exhibits, 


Diesel engines and safety displays. 


which have proved so 


popular at recent shows, will be offered in greater 


variety. 


Historic car exhibit. 


Buyers, dealers, jobbers, purchasing agents, fleet own- 
ers, sales managers, service men, Army and Navy pur- 


chasing officials and 


industrial 


leaders will attend. 


SOME ACCESSORY SPACE AVAILABLE: 
WRITE, WIRE OR TELEPHONE 


NATIONAL AUTOMOBILE SHOW 
366 MADISON AVE., NEW YORK, N. Y. 
Aurrep Reeves, Manager 





“steps on | 


transmis- | 


im- | 
proved by means of new screens | 


new safety rim to} 


| rugged new-type 








channel type, two U-shaped girders | 
being welded together to form the | 
| Side rail. This permits the X mem- | 
| ber’s being omitted. 
Lines of the new Airflow body | 


are long and sweeping. A wider 
radiator grille with six chrome 


| bars stretches out to the head- | 
|lamps. The hood 


c 'and its lines blend with the mas- 
and wear; rear spring leaves made | 


is much longer 


sive arched fenders and the lower 
curving top lines. The bumper is 


protected by three ornamental | 
| bumper guards. The windshield has 


been slanted back at a more rakish 


| angle. Its area has been increased 
| to 676 square 


inches. This, com- 
bined with narrower corner posts, 


3 | contributes to greater visibility. 
combined with pedal bracket gives | 


One of the features is the new 
rear “bay” window. Its area has 
been increased 47 percent, and now 
measures 524 square inches. 

The luggage compartment has 
been improved by the use of a 
hinge, 
eliminates the necessity for any 


lid prop and gives the maximum | 


loading access. The weight of the 
lid when lifted is counterbalanced 
by two heavy coil 


at its extreme position. Another 


improvement is the placing of the | 
| engine hood lock inside the driver’s 


compartment. 

In describing the interior treat- 
ment of the 1941 line, Chrysler has 
adopted the expression, “Tailored 
to Your Taste,” which is indica- 
tive of the large variety of up- 
holstery and trim combinations 
available at regular production 
prices. Use of plastic materials 
has been considerably extended in 
the 


ment panel plastics is available to 
match various upholstery and trim 
combinations. 


The instrument panel is of new | 
design fashioned of a combination | 


of plastic and metal. The styling 
of this panel has been carried into 
door interiors. Speedometer and 
other instruments are grouped in 
a panel directly 
driver’s seat. Ease of reading the 


instruments, as well as better road | 


vision is said to be produced by a 


new steering wheel, the top of 
which is entirely clear with no 
spokes. 


A direction-signaler is 
as standard equipment on some 
models and optional on others. 


lever mounted on the steering 


which | 


compression | 
springs and the lid is held open | 





interior treatment. A variety | 
of two-tone colorings in the instru- | 


‘to hold them 
in front of the 


included | 





A | 


For 1941 Chrysler Presents . . . 





INTERIOR TREATMENT of the 1941 Chryslers is ‘“‘Tailored to Your Taste.” 
Shown is rear compartment of New Yorker model. 





TWO-SPOKE STEERING WHEEL is a highlight of the 1941 Chrysler front 
compartment. Instrument panels are finished in plastic to ble nd with upholstery: 





column operates flasher lights on 
the front fenders and tail lights to 
indicate the direction of a turn. 
Doors on all models have checks 
open to maximum 
width and to prevent undesired 
slamming. Front door hinges have 
been redesigned to allow the doors 


|to open 10 degrees farther than in 


1940. Sponge rubber seals are used 
on all doors, as a_ protection 
against drafts, dust, rain, etc. 
Two entirely new body styles are 
offered for 1941, a club coupe seat- 
ing six passengers, available in all 
models except the Crown Im- 


| and rear doors, 


perial, and a town sedan that may 
be had throughout the line. The 
club coupe has a full-length rear 
seat, which has been raised to give 
the passengers greater visibility, 
and legroom has been increased 
four inches over previous coupe 
models. The door in this coupe is 
48 inches wide, five inches wider 
than in former models, and there 
is a larger-sized window whic 
raises and lowers. 

The town sedan has large front 


measuring 


(See CHRYSLER, Page 11, Col. ) 
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Financial 


r Wall Street Eyeing War More Closely Than Politics 
- Only a Kew Stocks Affected s 


AUTOMOTIVE NEWS, SEPTEMBER 23, 1940 


Solely by Company Earnings 


y special to Automotive News 
NEW YORK.--Security markets 
in the United States, whether one 
includes only the stock exchanges 
or all over-the-counter trading and 
private transactions among in- 
dividual holders of stocks or bonds, 
continue to be under the almost 
complete domination of events of 
the European war. This is true 
even though the country is en- 
gaged in a presidential campaign. 


But the effect of the war on the 


stock markets is similar somewhat | 


to its effect on the presidential 
campaign itself. Certain it is that 














domestic developments would be 
receiving much more attention in 


Chrysler 


(Continued from Page 10) 





inches and 37 inches, respectively. 
The rear door is hinged on the 
center pillar. There is no quarter 
window in the rear compartment 
but both front and rear doors 
have ventilating wing windows. 

This year Chrysler offers four 
lines, with a total of 26 models. 
These models are designated re- 
spectively as the Royal, Windsor, 
New Yorker and Crown Imperial. 


The Royal measures 211 13/16 


fire’ engine develops 112 horsepower 
with a cast-iron head and a com- 
pression ratio of 6.8 to 1. With an 
aluminum head and a 7.2 com- 
pression ratio it develops 115 
horsepower. The seven body styles 
offered are four-door sedan, two- 
door Victoria sedan, town sedan, 
eight-passenger sedan, eight-pas- 
senger sedan _ limousine, 
passenger coupe, six-passenger 
club coupe, convertible coupe. 

The Windsor, built on the same 
chassis as the Royal, is offered in 
the same body styles. The dif- 
ference between these two lines 


lies in the upholstery, trim and 
equipment. 
The New Yorker measures 


217 13/16 inches overall. It is powered 
by an eight-cylinder “Spitfire” engine 
developing 137 horsepower with cast- 
iron head and a 6.8 compression 
ratio. With an aluminum head and 
7.2 -compression ratio it develops 
140 horsepower. Six body styles 
are available, namely, four-door 
sedan, two-door Victoria sedan, 
town sedan, three-passenger coupe, 
six-passenger club coupe and con- 
vertible coupe. 

The Crown Imperial measures 
2313/16 inches overall. Its eight- 
cylinder “Spitfire” engine develops 
1443 horsepower with aluminum 
head. Four body styles are listed, 
six- passenger four-door sedan, 


eight-passenger four-door’ sedan, 
. eight-passenger sedan _ limousine 
and four-door town sedan. The 
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town sedan in the Custom Im- 
perial line is built on the shorter 
chassis of the New Yorker, but 
carries as standard equipment all 
the features of this luxury line, 
including All-Weather air control 
system. 


inches overall. Its six-cylinder “Spit- | 


three- | 


connection with the campaign, 


were it not for the war. 

There is, of course, little use of 
trying to speculate what the situa- 
tion would be without the war. No 
‘one in this country is escaping its 
effects. The defense program, 
which is having more effect on the 
business life and economy of the 
nation than is reflected in the se- 
curity markets, probably would 
not be with us were it not for the 
war. 

The stock market is trying to 
appraise all angles of the situation 
and that accounts for the tendency 
of prices to fluctuate fairly widely 
at times on such small volume. But 
the market always comes back to 
the war in the final analysis and 
probably will continue to do so as) 
long as its ultimate outcome is in 
doubt. 
| In the meantime, however, many 
| individual stocks among the large 
number of securities outside of the 
| so-called leaders on which the 
| stock market averages are based, 
j}are showing independence of the | 
|market as a whole and moving up | 
| or down in 


line with company | 
earnings. But the market leaders, | 
such as U. S. Steel, move almost 





STOCK PRICE AVERAGES 





| Previous Latest Year | 
} Week Week Change Ago | 
24 motors 32.74 32.86 40.12 37.59] 
10 car-truck co.'s.. 34.33 34.33 in Ga 
10 parts-access. .... 26.15 27.08 +0.93 28.01 | 


2. 17.34 17.34 es 28.20 | 


4 tire-rubbers 

; | 
entirely with the fortunes of the | 
war regardless of current earnings. 


In the automotive stocks in the | 
last period covered by the AUTOMO- | 
tive News averages, the parts and | 
accessory shares stood out because | 
of their independent strength. | 
What gain the automotive aver- | 
ages picked up was due entirely to | 
this group. 


Dallas Car Show 
To Open Oct. 5 


DALLAS.—On Oct. 5 Dallas | 
Automotive Trades Assn. will open | 
its twenty-ninth automobile show | 
on the Texas state fair grounds, | 
occupying the Automobile building. 

All makes of American automo- 
biles will be exhibited. The Auto- 
mobile building occupies 65,000 
square feet on one floor level. 
Decorations will feature the na- 
tional colors with border designs 
of gold and silver. 

More than 500,000 are expected | 
to attend the show during its 16-| 
day period. In the fall show of 
1939, 750,000 persons came from 
all parts of Texas and surround- 
ing states. 

Ira L. McColister is chairman of 
the committee planning and ar-| 
ranging the show, assisted by 
| President King H. Duggan, J. H.| 
|Connell, executive vice-president, | 
|and J. M. Penny, executive sec- 
‘retary of the Dallas association. 














EDSEL FORD took the controls of a big steam shovel to b 
the Ford Rouge plant in Dearborn last week for the new $11,000,000 plant in 


which the company will make 4,000 airplane engines for the lL 


- S. Army Air 


Corps. The building is to measure 360 by 1,000 feet and will b 

rps. i L ‘ y i, > e€ a cen 
training young aircraft industry apprentices as well as for the aeedaetion at 
engines. The schedule calls for production of an engine an hour during a/| 


16-hour day. With Ford here are P. 
rompany, and Charles EF. 


kK. Martin, vice-president of the Ford | 


Sorensen, right, who is in charge of production. 





Ford Plant 
Invisible at Night 


DEARBORN.—The new Ford 
airplane motor factory, for 
which Edsel Ford broke ground 
last week at the River Rouge 


New 


plant, will be the first plant in 


the automotive industry de- 
signed to be invisible at night. 

Almost windowless, the struc- 
ture will be built amid the 
Rouge’s many buildings so as 
to be hard to distinguish from 
the air, in case of possible night 
bombing raids. 





Chris Sinsabaugh’s ees as 


“Sparks’’ column is_ read by 





NEW YORK.—Development of a 
high-boiling anti-freeze, called 
Zerex, based on ethylene glycol 
from the raw materials coal, air 
and water, was described by 
technologists of E. I. duPont de 
Nemours & Co. at a luncheon last 
week at Waldorf Astoria. 

Four years of intensive labora- 
tory research, pilot plant trials and 
design work, it was stated, devised 
a new process for manufacturing 
the material. It was announced 
that a full-scale ethylene glycol 
plant is now in operation as a part 


of the Belle (W. Va.) works of! held here Oct. 21-22. 
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Development, Sales Plans 


For Zerex Are Outlined 


duPont’s ammonia department. 

Zerex will be introduced as a 
companion product to Zerone, a 
methanol type anti-rust anti-freeze 
made by duPont. 

Dr. R. L. Dodge, of the com- 
pany’s ammonia department, de- 
scribed the product’s development. 

E. F. Schumacher, director of 
sales for Zerone division, outlined 


|marketing plans for Zerex. 


Jobbers Set Meeting 


ATLANTIC CITY, N. J.—The 15th 


annual convention of the Middle At- 


lantic Automotive Jobbers will be 


‘‘wide-awake”’ in the industry. 


AN AUTOMOTIVE MAGAZINE 


FOR THE CONSUMER 


News of the motor industry in dramatic new 
form... planned by America’s most enthusi- 


astic and best informed group of motorists. 


For the first time the NEWS of the motor industry 
will be told to the consumer public with the 
exciting technique used by the news magazines. 


@ A year and a half has been devoted 
to developing the editorial program of 
this new magazine. “Pre-Tested” with 
millions of people, it will interpret in 
popular terms all that is new. 


® There will be stories about the men 
who run the greatest industry in the 
world ... stories about technical prog- 
ress in motors and car making... 
stories of the production line and the 
selling front ... stories about the care 
of the car. In fact, all phases of the 
automobile and its operation will be 
covered every month in this magazine 
for consumers. 


®@ The first issue has 375,000 paid-in- 
advance subscriptions and will have 
250,000 sales on the newsstands. The 
success of this new magazine is assured 
before the publication of the first issue. 


®@ So, next week, more than 600,000 of 
America’s best-informed motorists will 
read this magazine ... read it page by 
page with the consciousness that they 
themselves have helped design it. 


@ Layman editors, if you will, who for 
the past year and a half have voiced 
their ideas on how an automobile 
magazine for the consumer should be 
written and illustrated. 


®@ With this collective voice ringing in 
their ears, the editors of this magazine 
have combed the industry to catch the 
really significant trends . . . to high- 
light in absorbing but everyday lan- 
guage the story of America’s greatest 
industry. 


@ The magazine these editors have 
produced is, therefore, the expression 
of what America’s most enthusiastic 
group of car owners think an automo- 
hile magazine should be. 


@ A magazine, without doubt, that is 
more important to the motor industry 
than any other published. 


® This new automotive magazine will 
appear on the newsstands October Ist 
as part of Popular Science Monthly. 
Advertising will be accepted for the 
December issue, closing October 10th. 
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Economy Claimed for +600’; 
Six, Eight Note Advancements 


KENOSHA, Wis. Details of the 
Ambassador 600, Nash's new entry 
in the Ford - Chevrolet - Plymouth 
price range, were released this 
week concurrent with announce- 
ment of Nash’s three series of cars 
for 1941. 

Features of the new car, 
vealed by W. A. Blees, 
sales manager, are these: 

1. Gasoline economy of from 25 
to 30 miles a gallon is claimed. 

2. New “unitized” body construc- 
tion, with integral frame, all 
welded into a single unit. 

3. New spring suspension, 
coil springs on all wheels. 

4. New “Flying Scot” 
plant. 

5. Torpedo-type 


as re- 
general 


with 
power 


body styling, 


RUNNING BOARDS on the ’41 Nash 
Ambassadors are concealed. Covered 
by ribbed rubber, they are only a few 
inches from the ground, 2nd are flush 
with the floor level of the new, low 
“Unitized”’ steel bodies. 


with both 
backs. 

6. Front 
wide. 

7. Harmonizing duotone 
and exterior color motifs. 

8. New two-way, ball - bearing 
steering, with 33-foot turning ra- 
dius. 

Fifteen automobiles are offered 
this year in three series that will 
cover 92 percent of the U. S. pas- 
senger car market, Blees said. 
Heretofore Nash did business in 
only 35 percent of the market, and 
as a result of the new move Nash 
hopes to at least double 1940 sales. 

Along with the announcement of 
the low-priced Nash, Blees pre- 
sented the 1941 Nash Ambassador 
Eights and Sixes. Both are fitted 
with aeropowered twin - ignition, 
valve-in-head engines. 

Basis of the economy claims for 
Nash’s new low-priced car is a 
six-cylinder motor of entirely new 
design, and a new type of body 
construction which is_ said to 
eliminate hundreds of pounds of 
weight and yet increase body size 
and strength. 

Called the “Flying Scot,” the new 
motor is designed to reach _ its 
greatest efficiency in the “range of 
greatest use.” The motor is com- 
pact and highly simplified. 

Uniform temperature control is 
said to be obtained by casting in- 
let manifolds inside the head, and 
completely water-jacketing all cyl- 
inders. A compression ratio of 6.7 
to one, plus double automatic spark 


slipstream and _ trunk 


seats nearly five feet 


interior 


view of 
sutetys 
wheel. 


COMPARTMENT 
grouped tor 
steering 


FRONT 
ments, closely 
two-spoke plastic 


and 
The 


the 


control is said to provide 
ditional economy factors. 

The motor is of L-head_ con- 
struction, with a displacement of 
172.6 cubic inches, and develops 75 
horsepower at 3,600 r.p.m. Bore is 
3's, while the stroke is 3%. Car- 
buretion is downdraft; pistons are 
of steel-strut aluminum construc- 
tion; lubrication of all pistons, pins 
and cylinders is full-pressure, with | 
connecting rods rifle-bored for lub- 
rication efficiency. 

Perfect balance in the new en- | 
gine is said to be achieved prin- | 
cipally through the employment of 
intricate new machines developed | 
for Nash. By means of these ma- 
chines, the entire crankshaft 
flywheel assembly is dynamically 
balanced by radio, eliminating the | 
human error element, it is said. 

Built in Nash’s own body plant | 
in Milwaukee, the new Ambassa- 
dor 600 body has an all-welded | 
steel unit, with an integral chassis | 
frame and internal  bridge-truss 
construction. From 400 to 500) 
pounds of weight was eliminated 
because of this type of body con- 
struction, it is said. Greater safety 
is also claimed for the new body. 


Although the body is styled in| 
the torpedo-type fashion and _ is} 
much lower, there is a profusion | 
of head and elbow room, it is re- 
ported. In the sedans, chair-height | 
seats are nearly five feet across. | 
The new windshield covers 88 more 
square inches of area, and the 
curved rear window provides 40 
more square inches of visibility 
than the biggest 1940 Nash. 

Lower bodies also made possible 
concealed running boards in the 
Ambassador 600. Evidenced only by | 
a crash bar when the doors are | 
closed, the running boards are | 
flush with the floors and for safety 
are covered with ribbed rubber. 

The body is insulated and sound- | 
proofed with Nash-developed “Sand 
Mortex,” a “dancing” sand com- | 
pound that is applied to body | 
panels, blocking out road noises. 
Doors are double weather-sealed, 
and the body and fenders are} 
bonderized to prevent rust. Like | 
all Nash bodies, they are finished 
in slow-baked, high-gloss Perma- | 
lux enamel. 

The Nash system of coil springs | 
on all four wheels employs giant 
kingpins—-20 inches long-—-set ver- | 
tically and supported at the top by | 
a horizontal steel tube and at the 
bottom by a heavy front suspen- | 
sion bridge-type truss that is part | 
of the welded steel body. 

A mirror-smooth collar rides up 
and down the lower section of each 
kingpin on six caged roller bear- 
ings, carrying the front wheel 
spindle at its lower end. Its upper | 
end supports a resilient coil spring, | 
which in turn carries the _ body | 
weight on a tapered roller bearing. 
Direct-acting tubular shock ab- 
sorbers operate parallel to the} 
kingpins. 

Rear suspension includes two, | 
long, soft, easy-acting coil springs 

controlled by big airliner-type of 
direct-acting shock absorbers set 
inside the coils, with the combina- 
tion functioning as a unit. 

A new type of torque tube, 
which drives the car, positions the 
axle fore and aft. A_ rubber- 
cushioned axilizer alignment bar 
provides lateral cushioning. 

The new front-end suspension 
system also provides the basis for 


ad- | 


“HOO.” Instru- 
through the 
inches larger 


1941 Nash Ambassador 
convenience, are viewed 
windshield is 88 square 


than last year. Front seat is nearly five feet wide. 


| knifes through 


| ize 
| body colors. Woolens are styled in 
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New Low-Priced Car Tops Nash’s Offerings for °4] i 


Nash’s Entry in Low-Price Field . . . 
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NASH'S NEW ENTRY into the 


long. Polytone interiors harmonize 


' ' , } mass market field — the 
vwody construction, and is suspended on coil springs on sll wheels. Styl 
concealed and two-tone color combinations availible. 
with 


Nash Ambassador 600" — features new type of “Unitizeq” 
is of the torpedo type, with running boards 
Front seats are nearly five feet wide and the car is 194 inches 


body colors. 


1941 NASH AMBASSADOR EIGHT, senior member of the redesigned Nash family. This big four-door s is i 
3 ] . f Nas i y. 4 - r sedan i 
slipstreamed back style. Like sedans in all three 1911 Nash series, the car is available in both **fast’’ and ‘trunk ions 


a two-way ball-bearing 


| system. 


Long, low, slipstreamed, the new 
Nash Ambassadors in all series 
follow the torpedo trend, 
available in either the slipstream 
or trunk back. 


Front end treatment includes a 


. 


steering | 


being 


horizontal cooling grille extending | 


across the front of the car. Just 
over bumper-high, the new 
is of five closely-set bars of chro- 
mium, curving slightly around the 
front of each fender. The prow of 
the car, crowned by a_ grooved 
chromium ornament, and faced by 
a narrow chromium moulding, 
the center of the 
cooling grille. 

Vertical grilles of closely set 
diecast chromium face off the 
curve of the catwalk. Sealed Beam 
headlights fit into the curve of the 
big, high-crowned fenders. 

The new Nash interiors harmon- 
in two-tone combinations with 
and plum duotone 


a taupe-beige 


| combination. 


The instrument panel, with all 
instruments and knobs carefully 
grouped for easy accessibility, is a 
harmony of polychromatic beige, 
chromium and plum-red tenite. 

New Aeropower motors 


Ambassadors. 
twin-ignitioned, 


senior 
are 


of the two 
The engines 
valve-in-head. 
The new Ambassador Six motor, 
with a seven-bearing, radio-bal- 
anced crankshaft, develops 


develops 115 horsepower and has a 


grille | 


| 


are 
among the most important features 


105 | 
horsepower. The Ambassador Eight | . 





nine-bearing crankshaft. Both mo- | 


automatic 
aluminum 


tors have double 
control, steel-strut 
tons, full-length 
full pressure engine 
rifle-drilled connecting 
Iso-Thermal fuel system. 
The senior Nash 
are independently sprung in front 
on big, soft-action coil springs, 
with shock absorbers inside 
the springs. Upper control arms 
are insulated. In the rear, big 
tubular, airplane-type shocks act 
synchronously with long leaf 
Pre-lubricated these 


Pause ] c" 3) 


rods 


set 


springs. 


(See NASH 


spark | 
pis- 
water-jacketing, | 
lubrication, | 
and | 


Ambassadors 


developed by Nash and 
“600. With an integral 
composing an all-welded 
pounds of useless weight 


NEW “UNITIZED" TYPE of body construction 
employed tor the first time on the Nash Ambassador 
chassis trame and internal bridge-truss construction 
steel unit, the elimination of between 100 and 500 
was made possible. 


NEW “FLYING SCOT" power plant of the Nash Ambassador ‘*600." The 
lower portion of the “Unitized’ assembly with new type of suspension is shown 


INDEPENDENTLY SPRUNG in troni on big, soft-action coil springs, with 
shock absorbers set inside the springs for coordinated action, are the “ns | 
I94t Nash Ambassadors. Upper control arms of the front suspension systen 
are insulated. In the rear, big tubular, aeroplane type shocks set synchronous 


' with long leaf springs to provide a cushioned ride. 
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DETROIT. Culminating several 
weeks of negotiations, Packard last 
week signed a U. S. contract call- 
ing for the production of 3,000 
Rolls-Royce airplane motors at a 
cost of $62,448,000. Later in the 
week, Packard accepted an order 
for 6,000 additional Rolls-Royce 
motors from the British govern- 
ment at a cost of $125,000,000. 

Meanwhile, the U. S. war de- 
partment in Washington also 
awarded an $81,000,000 contract to 
General Motors for mass _ produc- 
tion of machine guns. 

GM will install equipment worth 
$20,000,000 and title will go to the 
government. The remaining $61,- 
000,000 will be for the guns. About 
15 months will be needed to get 
into production. The work has been 
assigned to the following divisions 
of the corporation: Saginaw Steer- 
ing Gear, AC Spark Plug, Frigid- 
aire and Guide Lamp. C. E. Wilson, 


Note 89% Increase 
In Rubber Imports: 


Consumption Rises 


NEW YORK.—According to the 
Rubber Manufacturers Assn., Inc., 
it is estimated that U. S. rubber 
manufacturers consumed 50,477 
long tons of crude rubber during 
August. This represents an_ in- 
crease of 7.4 percent over the 
July consumption of 47,011 long 
tons, but is 2.4 percent below 
August, 1939, when 51,740 (revised) 
long tons were consumed. 

Gross imports for August as re- 
ported by the U. S. department of 
commerce were 73,028 long tons, 
representing an increase of 5.1 per- 
cent over the July figure of 69,474 
long tons, and were 89.3 percent 
over the 38,586 long tons imported 
in August, 1939. 

Total domestic stocks are esti- 
mated by the association, as of 
the end of August, to be 212,774 
long tons, an increase of 11.9 per- 
cent over the stocks on hand at 
the end of July which were 190,222 
long tons, and 40 percent over 
the stocks of 152,029 (revised) long 
tons on hand at the end of August, 
1939. 
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acting president of the corporation, | 
said preparatory work had been | 
going on for two years. 

Any saving in cost brought about | 
by the mass production of the guns 
will be transmitted to the govern- 
ment. GM received an educational 
order for 500 of the gun units last 
May 29. 

The Packard contract will be 
worked out under license from the 
British holder of the patents. The 
company also has an option to 
build an additional 10,000 Rolls 
Royce engines for the British gov- 
ernment and 5,000 for the United 
States upon the completion of the 
first two orders, it was learned. 

The optional order, plus’ the 
original order, would give the 
company $350,000,000 worth of 
business. 

In connection with the airplane- 
engine construction program, 
Packard plans a_ $37,000,000 ex- 
pansion program. Of this expendi- 
ture $20,000,000 will be for new 
factory space, the rest for tools, 


| dies and other machinery. 


M. M. Gilman, Packard presi- 
dent, said that the airplane-engine 
production would necessitate the 
addition of 14,000 men to the Pack- 
ard payrolls. 

Note: Packard's Rolls - Royce 
engine contract was originally 
offered to Ford, which declined 
on the basis that it would build 
motors for the U. S. but not for 
foreign nations. Ford only two 

weeks ago accepted a contract 
to build 4,000 Pratt & Whitney 
airplane motors for the U. S. 
government, and broke ground 
at River Rouge for a new plant 
last week (see story and photo 
elsewhere in this edition). 


Chrysler Lets First 
Tank Arsenal Contracts 


DETROIT. — First contracts for 
the erection of the Army tank 
arsenal which Chrysler Corp. is 
building in Detroit have been let. 
These consisted of a $650,000 order 
to Bethlehem Steel for all the 
steel construction in the main fac- 
tory building. Actual steel erection 
will commence in 60 days and will 
be completed 65 days thereafter. 
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BEACON 


% SENT ON MONEY - 


Dealers who have installed the 
NEW BEACON INDICATOR say 
it is the most SIMPLE and 
PRACTICAL control board de- 
vised. Like adjusting the calen- 
dar, the movement of only ONE 
SLIDE each day, corresponding 
with the day of the month, 
automatically adjusts the age of 
cars in stock. Tabs once applied 
are permanent until car is sold. 
NO CHANGING. 

The 30, 60 and 90 day cars or 
over are indicated every day. It 
is very accurate in the prepara- 
tion of ten and thirty day reports 
and a time saver. Days required 
for re-conditioning are also in- 
dicated. Simple and easy to oper- 
ate — cuts down your costs — and 
is kept up to date with almost no 
detail on the part of yourself or 
your staff. 


SALES IMPROVEMENT CO. 
1312 Michigan Ave., Dept. A, Detroit, Mich. 


| SALES IMPROVEMENT Co. 
| 1312 Michigan Ave., Dept. A, Detroit 
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A DESIGN TOUCH on Cadillac’s ’41 | 
Sixty Special carries the fender into | 
the front door. This requires a two- | 
piece fender, so devised that the rear | 
telescopes into the front member as | 
the door is opened. 


Cadillac to Offer 
Medium-Priced 
Car in 194] Line 


DETROIT.—Reports of im- 
portant developments in Cadillac’s 
1941 program received confirma- 
tion Saturday when Nicholas Drey- 
stadt, general manager, disclosed | 
the company will soon place a car | 
in the medium-price field. | 

“In a year when higher labor | 
and material costs have forced 
retail prices generally upward,” 
said Dreystadt, “we have suc- 
ceeded in completing a long range 
manufacturing economy plan that 
now makes possible a drastic re- 
duction in our base price. Price of 
the new car is the lowest ever | 
quoted on a Cadillac V-8. 


Dreystadt’s statement came as 
distributors and dealers were en- 
route to the Detroit factory for a 
discussion of new car features and 
an explanation of merchandising 
plans. More than 1,200 representa- 
tives are to assemble for a two- 
day session that will signal the} 
opening of Cadillac’s 1941 cam-| 
paign. 


Dreystadt; D. E. Ahrens, general 


sales manager; 


Charles H. Betts, | 


advertising manager; R. L. Ricken- | 


baugh, sales promotion manager, 
and C. V. Crockett, engineer, are 


among executives scheduled to out- | 
line Cadillac’s expanded market | 
potential with the lower-priced car | 


during an all-day meeting Monday. 
Monday evening, at 


Masonic | 


Temple, Alfred P. Sloan jr., chair- | 
man of General Motors board; C. | 


E. Wilson, GM president; 
Kettering, vice-president in charge 
of research, and R. H. Grant, vice- 
president in charge of sales, will 
address the convention. 
Announcement of a lower-priced 
Cadillac emphasized that 


c. FF.) 


its ap-| 


pearance will not disturb the com- | 


pany’s position in the 
priced ranks. Roomier and more 
luxuriously-fitted Fleetwoods are 
also proposed in the 1941 program. 

Production volume on _ 1940 
models ranked third on company 
records, despite a shrinkage in ex- 
port business that has particularly 
hit the fine-car field. 


Boston Announces 
Open House Date 


BOSTON. President Albion 
L. Danforth, of Boston Automobile 
Dealers Assn., has announced that 
the Boston Automobile Show would 
be the week of Oct. 19-26, following 
the New York show, to allow Bos- 
ton dealers to go to that exhibition. 

Like last year the show will be 
held in the showrooms of the deal- 
ers. Committees have been ap- 
pointed to handle the details. 


N.C. License Sale Up 


RALEIGH, N. C The motor vehicle 
license bureau reports that automobile 
tag sales for the first three quarters 
of 1940 almost equal the total for last 
year. Since Dec 1, 1939. through Aug 
31, 1940, 640.480 sets of plates were 
bought by Tar Heel motorists, o1 
less than 2,000 short of 12 month 
sale for the preceding year 


higher- | 
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When YOU’RE GUNNIN’ FOR 
NEW CAR PROSPECTS ... 


Wass 


GET A PROFIT OUT 
OF EVERY SHOT! 





THIS 1S THE MONTH YOU'LL BEGUNNIN' for new car prospects. 
Don’t waste ammunition. Some of those tough 
birds with ’39, ’38, ’37, or ’36 cars who 

can’t or won’t get a new car this year can 

be turned to good account to put a few 
dollars in your game bag. 


5 MINUTES’ CONVERSATION with your prospect and you’ll 
know whether he’s going to buy a new car or 
not. If he’s not, then tell him he can at 
least have 1941 lighting. . with a Glaseal 
System (the new bumper-mounted G-E MAZDA 
Driving and Passing lamps). 


YOU'LL BE MORE CONVINCING if you have a Glaseal System 
on your own car or at least have some literature 
with you. Show him or tell him how the system 
works . . how the glass reflector is fused to 
the lens so no dirt can get inside to cut 

down light! 


HELL GET THREE TIMES THE LIGHT with this brighter, safer, 
modern car lighting for around $10, and your 
boss will slip you a nice little commission that 
pays you for your time. This sort of service 
will soften up your prospect for a future car 
sale, too. And your shop makes another valuable 
contact when he brings in his old car for the 
Glaseal installation. 


Ask your manager how you can make a profit on every call! 


DRIVING 
LAMP 





GLASEAL SYSTEMS are offered by a number of auxiliary lamp manu- 
facturers. These systems include a driving lamp and a passing 
lamp, proper wiring, dash switch, and relays if necessary. Easily 
and quickly installed on pre-1940 cars to work automatically with 
old headlamps to triple road lighting. Be sure the system you sell is 
equipped with All-GlassG-E MAZDA Driving and Passing lamps. 


G-E MAZDA AUTO LAb 
GENERAL @& ELECTRIC 
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Horsepower Boosted to 120; 
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‘41 Broadened Lincoln Line Features ee Ride 


Continental is New Surivs 


DETROIT. — Three lines, broad- 
est group of cars ever offered by | 
the company, comprise the Lincoln | 
offerings for 1941. Improvements in 
road stability and riding ease are 
standouts in the new models’ many 
advancements. 

The medium-priced Lincoln- 
Zephyr, introduced late in 1935, 
has many new body choices in- 





NEW 
introduced as an added feature on 
the 1941 Lincoln-Zephyr cars. 


“PULL” DOOR handles are | 


cluding four types—sedan, coupe, 
club coupe and convertible club 
coupe. All are available, on spe- 
cial order, with custom interior 
treatment which includes hard- 
ware and fittings in pale gold and 
several options in shadow-line up- 
holstery. 

Lincoln Continental, introduced 
last year in a cabriolet body, now 
is lifted to the distinction of a 
separate series and presented both 


Buses to Replace 


Trolleys in N.Y.; 
Contracts Okayed 


NEW YORK.—Contracts be- 
tween New York City and the 
Third Avenue Railway System, 
under which buses will be sub- 
stituted for trolleys on all remain- 
ing trolley routes in Manhattan 
and the Bronx were approved here 
Sept. 12 by the Board of Estimate. 

The first line to be motorized, 
though probably not for a year, 
will be the Fifty-ninth Street 
crosstown line, it was stated. This 
will be followed within a few 
months by motorization of the 
Broadway, Forty-second Street and 
Tenth Avenue lines in Manhattan 
and the Pelham Bay Park, Morris 
Avenue, Bailey Avenue, Bronx-Van 
Cortlandt Park and 207th Street 
lines in the Bronx. 

Motorization of other lines 
the two boroughs may be deferred 


for several years, but in no case} 
for more than 20 years after the| 
contracts go into effect. The con-| 


tracts do not become operative 
until security holders of the sys- 
tem have assented to the trans- 
action and the Transit Commission 


has consented to the substitution. | 


In the contracts the Third Ave- 
nue Railway System surrenders its 


perpetual franchises, the last in 
the city, in return for 50-year 
franchises. 


Des Moines Show 
Is Set for Oct. 7-12 


DES MOINES.—(UTPS) .—Patri- 
otic America will be the theme of 
the Iowa automobile show, it is 


announced by D. S. Freeman, show | 
manager. The show will be held in| 


the Des Moines Coliseum Oct. 7-12, 
a month earlier than usual. 


Paul Manning, of Manning Chev- | 


rolet Co., and president of Des | 
Moines Automotive Dealers’ Assn., 
is head of the show. 


New Branch Opened 


DETROIT. — The opening of a| 
branch office of Universal Credit Co. 
at 9515 Gratiot Avenue, is announced 
by Elmer Rolley regional manager. 

branc : will be under the 


The new 
direction of C. C. Keele 


in | 


as a cabriolet and a six-passenger 
coupe. Slender hood lines are even 
longer and lower than those of the 
Lincoln-Zephyr. 

A new Lincoln Custom series of 
family and formal cars also makes 
| its debut in the Lincoln line. Ap- 
pointments characterize the two 
body types, an eight-passenger se- 
dan and a limousine. Improve- 
ments in pickup and ease of 
handling are said to have been 
achieved through elimination of 
the excess weight and bulk which 
long have been associated with 
cars of this class. 

All Lincoln models are powered 
by the 12-cylinder V-type Lincoln 
engine. A compression ratio of 7-1, 
together with improvements 





sign, now permit this motor to de- | 
liver 120 brake horsepower at 3,600 
revolutions per minute. Resultant 
gains in fuel economy and engine 
life may be extended even further, 
it is said, by means of overdrives, 
obtainable as special equipment in | 
either the manually-operated or | 
the automatic types. 


|}tem of rubber insulation forming | 
the contact between running gear | 
and body-frame unit. Other fea- | 
tures are finger-tip gearshift on/ 
the steering column, 
action, and _ powerful 
brakes. 


The Lincoln-Zephyr and Lincoln 
Continental are on a chassis of 
125-inch wheelbase, while _ the 
wheelbase of the Lincoln Custom 
is 1388 inches. Strength and rigid- 





ity, resulting from unit body-and- | 


frame construction, contribute to- 
wards stability under difficult driv- 
ing conditions, it is claimed. Other 
stability factors include an_ in- 
crease of 2% inches in the rear 
tread and the widening of wheel 
rims to five inches. This last 
| change, which has the effect of 
|“putting more tire on the road,” 
is said to give added traction and 
stability on loose gravel, 
highways or when the car is cut- 
ting through sharp cross winds. 


The smoother ride of the new 


Lincoln cars is said to result from 
the introduction of longer, wider, 





manently lubricated. The _ softer 


spring action is restrained by two-| 


way hydraulic shock absorbers 
which are 20 percent larger in 
front and 40 percent larger in the 
rear than those employed on the 
1940 Lincolns. 


Car interiors are said to be ex- 
ceptionally roomy and seats are 
| generously wide. Floors stand at 
curb level, permitting passengers 
| to step directly into the car. Chair- 
height seats have deep cushions 
| covered with pads of foam-rubber. 

The new instrument panels have 
speedometer and gauge groups 
centered in front of the driver, 
with engine controls at either side. 
| The two-spoke steering wheel car- 
| ries a new horn ring. A new hood 








PASSENGERS find it easy to get in 
or out of the 1941 Lincoln-Zephyr cars 
hecause floors are at curb level. 


slippery | 


“slow motion” springs with greatly | 
reduced rates of deflection. They| #3 
are anchored in rubber and per-| 


o-— 





in | 
manifolding and distributor de-| 





| 


The cars have a complete sys- | 


soft clutch | 
hydraulic | 
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lock, controlled from the panel, 
prevents engine tampering when 
the car is locked. 

A new direction-turn indicator 
pulsates one-second flashes from 
special signal lights in both front 
and rear lamps on the side toward 
which the turn is to be made. Con- 
trolled by a finger lever under the 
left side of the steering wheel, it 
automatically stop signaling 


when the turn is completed. A car | 
| ventilation system, 


window wings and a_e screened 
cowl opening, permits accurate ad- 
justment of fresh air intake, it is 
claimed. 

All door interiors are provided 
with flush-type push-button 
latches, which in the Lincoln Con- 
tinentals are employed on the door 
exteriors as well, thus dispensing 
entirely with door handles. 

Lincoln Custom features a hy- 
draulic system which raises and 
lowers door windows at a touch of 
a button. Dual control is provided, 
with buttons also on the instru- 
ment panel for windows not readily 
within the driver’s reach. On the 
limousine, the same system also 
raises and lowers the partition be- 
tween the front and rear compart- 
ments. The Lincoln Custom cars 
offer an added convenience feature 


lin a hydraulic adjustment for the 
| front seat. 


Pressure on a button 
moves the seat automatically into 
the desired position. 

The fabric tops on the Lincoln- 
Zephyr convertible club coupe and 


the Lincoln Continental cabriolet 
are raised or lowered by twin elec- 
tric motors which use battery cur- 


using built-in | 





1941 LINCOLN CUSTOM sedan. 





ONE-PIECE ‘‘panorama’’ windshields in 1941 Lincoln cars are wide and deep. 





rent and are controlled from the, 
driver's seat. 

Ample luggage space is provided 
in the rear compartments, it is| 
said, the spare tire being carried 
under the compartment floor in all 
except the two Lincoln Conti- 
nentals which mount the spare at 
a rakish angle in the rear. Other 
features are large single-section 
windshields and windows of safety 
glass. 


AMA Pe Morony 
Field Relations Head 


DETROIT.—Appointment of 
Louis R. Morony as head of its 
field relations department is an- 
nounced by Automobile Manufac- 
turers Assn. 

Morony, for the past two years 
executive director of the American 
Assn. of Motor Vehicle Admin- 
istrators, will assume his new post 
Oct. 1 


| trade 


DADA to Sponsor 
Pre-Show Lunch 


DETROIT. Invitations to 4 
special pre-automobile show lunch- 
eon, which 1,500 representatives of 
the industry are expected to at- 
tend at Masonic Temple, Oct. 11. 
are to be sent this week to the 
in this area, according ‘0 
S. T. Hanson, president of the De- 
troit Auto Dealers Assn. 

A speaker of national proml- 
nence, and_ special entertainment 
features, including the “California 
Varsity 8,” hit performers of the 
private preview season here, are 
promised by Hanson. 


Neiman Promoted 
and 


DETROIT.— American Smelting , 
Refining Co. announces that effectiv' 
as of Jan. 1. 1941, J. B. Neimam 
Detroit plant manager, has been ap 
pointed general manager of Federate 
Metals division's aluminum operation= 


throughout the country 
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the 4th Dimension 
Uses Roto for First Time; 


_ American Home’s Idea 
By Pete Wemhoff 


Tieins 

A greatly expanded advertising 
campaign, featured by the use of 
Sunday newspaper rotogravure for 
the first time, is announced for 
fall and mid-winter by M. C. De- 
witt, vice-president of Champion 
Spark Plug Co. 

Weekly magazines of a general 
circulation, automotive trade and 
service publications are tied into 
the drive that will support two 
major phases of the Champion 
merchandising program. 

In October issues of the trade 
magazines, Champion calls atten- 
tion in two-page, two-color ads to 
its plan to promote public accept- 
ance of new spark plugs as a 
remedy for hard starting and 
faulty engine performance during 
winter months. “Old Plugs Invite 
Trouble” full-page, two-color copy 
will break in national weeklies dur- 
ing November. 

Second step in the campaign 
adopts a similar method of using 


Hydraulic Brake 
Coordinator for 


Trailers Offered 


SOUTH BEND.—The new B-K 
hydraulic relay valve, just an- 
nounced by Bendix Products di- 
vision of Bendix Aviation Corp., 
serves primarily as a means of 
operating vacuum power trailer 
brakes directly from the hydraulic 
line of the tractor when the trac- 

















THIS NEW B-K hydraulic relay valve 
for tractor-trailer units, offered by 
Bendix, includes a hydraulic piston 
which coordinates tractor and trailer 





brake application in proportion to 
each other. 

tor is not equipped with power 
brakes. 


The new valve 
draulic piston through which pres- 
sure in the tractor brake lines 


includes a hy- | 


operates a poppet type vacuum | 


graduating valve assembly, which 
in turn controls brake application 
through vacuum lines running to 
the trailer power cylinder. 

The manufacturer states that 
this new hydraulic relay gives ac- 
curate and well graduated control 
of trailer brakes in correct pro- 
portion to tractor brake applica- 
tion. 








j 
j 
i 
i 
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trade magazines to publicize to 
dealers the effort Champion will 
later make to increase retail gift- 
buying of spark plugs. The Christ- 
mas packaging idea was revived 
by the company last year with suc- 
cess. Popular plug types are ap- 
propriately packaged in colorful 
Christmas cartons in sets of six 
and eight. 

Five weeklies will be used in 
addition to 600-line roto advertise- 
ments, scheduled Dec. 15, in mer- 
chandising the gift plan to the 
public. 


New 


American Home, with its Oc- 
tober issue, is inaugurating edi- 
torial makeup system whereby 
all articles and stories are com- 
pleted without carry-overs to 
back of magazine. 

In addition to helping readers, 
it‘s believed new setup has other 
advantages to advertisers. 


Promotion 

When the fall series of Stude- 
baker Champions’ radio programs 
reaches the 90 stations over which 
it will be broadcast, it will have 
been preceded by one of the most 
comprehensive radio merchandis- 
ing plans ever prepared for a 15- 
minute transcribed program. 

The merchandising portfolio pre- 


pared by Roche, Williams & 
Cunnyngham, Inc., Studebaker’s 
advertising agency, outlines a 


step-by-step procedure for the ra- 
dio station promotion department 
to follow. It covers promotion 
ideas to be worked with the local 


Studebaker dealer, local news- 
papers and the station itself. 
Stories, pictures and ideas cover 


every phase of the program from 
special features on the artists who 
appear on the programs to parades, 
auditions and tiein stunts with 
local department stores. 

The new Champions series will 
be highlighted by the appearance 
of five topnotch guest stars, Rudy 
Vallee, Kate Smith, Lanny Ross, 
Frank Parker and Ethel Merman. 
Richard Himber will again furnish 
the music, with the Rhythmic Six- 
teen, singing group. 


Moves 

Edward M. Marks, for past seven 
years production manager of J. 
Stirling Getchell, Inc., has re- 
signed to become production and 
office manager of Harry A. Berk, 
Inc., New York. 

Prior to joining Getchell, Marks 
had been with Blackman Co. for 
nine years as assistant production 
manager. 


Posters 

Billboards throughout the coun- 
try are being made a part of the 
expanded 1940-41 national adver- 
tising campaign announced recently 
by Willard Storage Battery Co. 

Use of the 24-sheet posters — 
marking the first time Willard has 
used billboards in many years — 
is part of a cooperative campaign 
in which both newspapers and 
radio also will be used. 

The posters are built around the 
current Willard advertising theme, 
“More Battery for Your Money.” 
Meldrum & Fewsmith, Inc., Cleve- 
land, is handling. 


FOUND: $348 LOST | 
SENDING TELEGRAMS! 


Last year a certain firm (name on request) saved $348 

on telegrams by having Postal Telegraph survey tele- 

graph costs! Let this free telegraph cost analysis work 

for you. It uncovers huge waste, and provides easy-to- 
follow plan to stop it! 





For information about free telegraph cost analysis 
—wire collect: J. J. O’Donnell, Postal TeleSraph, 
253 Broadway, N.Y. C. No obligation. 


Postal Telegraph 





Studebaker Bus Solves 


Problem of Electricity 

SOUTH BEND. — After the 
Yale-in-China School of Science, 
Hua Chung College, had been 
moved to Hsichow in the far 
western province of Yunnan in 
order to escape the dangers of 
Japanese bombing raids, a new 
problem confronted the school’s 
authorities—electricity 
for power and light. Although 
a diesel plant was ordered, it 
got only as far as Haiphong, 
French Indo China. Traffic con- 
gestion on the French Railway 
prevented shipment to Hsichow. 

However, a physics professor 
conceived the idea of converting 
the school’s Studebaker bus into 
a@ power plant. Lacking gasoline, 
a charcoal gas producer was 
built to furnish fuel for the bus 
engine and with the installation 
of shaft, pulleys, alternator and 
other gadgets, the bus was 
turned into an efficient power 
plant, driving two 5 K.W. dyna- 
mos formerly used for experi- 
mental purposes. 

The plant now produces 
enough electricity not only for 
the college’s light and power 
but also for all the school labo- 
ratory needs at an average cost 
of % cent per kilowatt hour. 


Nash 


(Continued from Page 12) 
springs are enclosed in 
covers. 

Both more than 200 inches in 
overall length, these Ambassadors 
have unitized all-steel, internal 
bridge-truss construction and in- 
tegral chassis sub-frame welded 
into a rigid one-piece unit. A sec- 
ond rigid box girder sub-frame 
with double thickness side rails 
gives even greater strength, it is 
said. 

The “Weather Eye” system of 
conditioned air for winter driving 
is improved for 1941. 

The new “Weather Eye” is 
featured by a 70 percent increase 
in capacity, a larger fresh air in- 
take, larger hopper, a bigger heat- 
ing core and air filter, a new out- 
let and twin fans. The new outlet 
is long and narrow, and fits prac- 
tically out of sight against the 
vertical toeboard. Twin motor-fans 
do double duty when defrosting is 
necessary and when forced circula- 
tion is required. 

Back again, bigger and easier 
to make up than ever before, is 





metal 





PRACTICALLY out of sight against 
the vertical toeboard this year, the 
Nash ‘‘Weather Eye’ system of condi- 
tioned air is shown here in cutaway 
section. The 1941 ‘‘Weather Eye’ has 
a 70 percent greater capacity, larger 
fresh air intake, a bigger outlet and 
twin fans. 

Nash’s_ sportsman-tourist feature, 
the bed-in-a-car. The 1941 bed, 
available on sedan and brougham 


models, can be left up while the 
car is traveling. 


Sealed Beam _ headlights are 
standard equipment on all new 
Nash cars. Optional extra is 
Nash’s fourth speed forward. An 
automatic cruising gear, the 


fourth speed forward has an 
“overtake” feature that is said to 
provide instant, extra power for 


use in passing or in an emergency. 

Other features for 1941 are tail 
lights that also illuminate the 
trunk compartment; clutch pedal 
starters; a hood lock that operates 
from the instrument panel; a 
safety foot control for the radio; 
High-Test safety glass all around; 
voltage control generators; foam 
sponge seat cushions; ventilating 
rear quarter windows and sliding 
bolt locks on front’ ventilator 
wings. 


New Battery Plant 
PHILADELPHIA. — Electric Storage 


Battery Co. has started construction of | 


a manufacturing plant in Kansas City 
to adjoin its present warehouse at 129 
Belmont Boulevard 
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FIRST BUSINESS PICTURE of Alfred P. Sloan 
Ewald, of Campbell-Ewald; Harry Carroll, advertis 
Sloan, head of General Motors, taken in Campbell-Ewald offices, 


Valued Photo 


First Business Picture Ever Taken of Sloan 
Prized Highly by Ewald 


DETROIT.—Probably the most 
valued picture Henry T. Ewald, 
president of Campbell-Ewald Co., 
owns was used as an illustration 
in the Sept. 14 issue of Saturday 
Evening Post in the article “Ad- 
ventures of a White-Collar Man” 
by Alfred P. Sloan jr. The picture 
was loaned to Boyden Sparkes, 
who is writing the series in 
collaboration with Sloan. 


The picture shows Ewald, Harry 
Carroll, advertising manager of 
Hyatt Bearings Co. then, as he still 
is today, and Sloan in an evening 
conference in the Campbell-Ewald 
offices in Chicago in 1914. 


The picture is considered im- 
portant by Ewald for many 
reasons. It was the first business 
picture ever taken of Sloan, who 
has always been shy of personal 
publicity. In fact, when Sloan be- 
came president of General Motors 
several years later, he had no pic- 
ture of himself and Ewald supplied 
the press with a picture of Sloan 
reproduced from one of the several 
snapshots taken that same evening 
in Chicago. Incidentally, the Hyatt 
Bearings advertising account was 
the first of the General Motors 
units to come to Campbell-Ewald. 


The 26-year-old picture brought 
many recollections to Ewald of 
Sloan’s manner of working and 
point of view, and the germs of 
ideas that Sloan put into effect 


r. Left to right, ear’, ba 
manager 0 yatt, a 
ald 4 Chicago, in 1914. 








when he became head of General 


Motors. 
Sloan was even then a strong 
believer in advertising, Ewald 


states, a tireless worker, scrutin- 
ized every piece of copy carefully 
and often spent a whole day and 
evening on advertising. Also, he 
was even then a great believer in 
“getting the facts.” 

He had a Hyatt engineer devise 
an apparatus to show the number 
of pounds “pull” on a drawbar. 
Then he equipped several tractors 
on a small farm he established 
near Chicago with this drawbar to 
test out the relative efficiency of 
the Hyatt and other competitive 
roller bearings. Probably that was 
the early fore-runner of the Gen- 
eral Motors famous proving 
grounds which Sloan founded many 
years later. 





New Jersey Sales Up 


52,002 Over Last Year 
TRENTON, N. J.—A substantial 
increase in the number of motor 
vehicle registrations and drivers 
licensed in New Jersey as of Sept. 
1 has just been announced here 
by State Motor Vehicle Commis- 
sioner Arthur W. Magee. 

Total vehicle registrations num- 
bered 1,040,336, an increase of 52,- 
002 over last year, while the 1,229,- 
465 drivers licensed represents a 
rise of 58,325. 


-, COMPLETE PROTECTION FOR 
TRUCK CABS, PASSENGER CARS, 
-. TAXIS, BUSES AND AIRCRAFT. 

| KEEPS COLD OUT—HEAT IN. 





INNER-SEAL 
WATERPROOF WEATHER STRIPPING 


The exclusive SPRING WIRE feature holds the 
solid sponge rubber tubing firmly against any 


surface. 


Also available for 
Factories, Dwellings, 


Garages, Etc. 


_ BRIDGEPORT FABRICS, INC. 
CONN. 


ens ioe 


Established 1837 


» 


Inner-Seal is obtainable in various 
colors to match any color scheme. 
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ICC Issues Repor ° iT 
por’! New Commercial Car Registrations, All States for July, 1940-1939 I 


e 
On Vehicle Weight 
A n d ~ i ze Li m i t s Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 


WASHINGTON. Under the 
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LANSING.—Harry F. Harper, 
Rhode Island 















































































president and general manager of ; = a 1 1 50, 4 1| | 46 6 3 28 3 226/40 
Motor Wheel Corp., has announced | Rhode Island - | | * 5 3 24 1 5) «12 | 99 6 7 3} 9 195 1°39 
IE iirc ee a aCsas=éat””s=<‘a’tSC” Ok) SCG 
J PP E 40) | | 187) 2| | 31) | 211) 23 40 1| 8 | 1 3 1 508 |'40 South Carolina 
of John E. Gar-| South Carolina | | 2 ao 1 = 5| 42 2 ree oa 
lent to the posi *39| | | 291) | | 41| 213 22 35 5 2 1 2 2 625 '39 
Po 
tion of executive 40) 105 5 31 79| «5 79 9 1 1 368 |°40 South Dakota | 
a South Dakota D- "7 , « 9 « ’ i 
vice-president of 39) 18 32 a0 me = 2s é : : 2} S01 '89 ccmntminduamaa es 
the corporation. : 940) 362; 4| 2) 65| 6 306 Gt | 157} 10; 13) 1 6 5 2 1003740 Tennessee | 
Garlent will re- | Temmesse® -a9l | 252; 1| 1) 66| 12; 239) 56) 1 130, 1) 7 71 #7) «6414s 788)°39 
tain his position 40) | | 936) i 2 17 1034; 273, 4 334) 3,36, 3} 9 Bia 2879/40 Texas 
of vice-president | Tex4s 139) j | 1083) 10 2) 193 | 1060] 117 3 | 1; 369 4 43| 1 15 12 12 9} 2934|'39 | 
in charge of — es a a ea rem ene ee ae ee 
: - \ - 9 ‘6 50 3 : 2801" Utah | 
manufacturing, a| Utah _ ms | . ? 3 46 { 5 ; 8 304 /°39 
post he has held a. ae isis as ip ened _ teres pois : —- —_—_—— 
a ‘ 33) 3 16 59| 10 30 3 3 1 1 2 164/740 Vermont 
for the past Six | vermont > a ae | 99 | Bol 6 9 #1 1 i 38 173 '39 
J. E. Garlent years. In his new 39! | é 
executive posi-| viii 2) 3) 400) 14) 3! 102; 3) 358) 73) 2 129; 7! 20) 1 . eee 1124740 Virginia 
tion, Garlent will be associated di- | ¥!™®'™™ ‘1 3) 344) 3 so} 6) saat} ae} | lt 1) eS eee 
rectly with Harper in the man-| ———— 40) “| go 9} «tl 8 293) 185) 3 148, 7! «18 i 3) 1) 8! 6! ~«976)"40 Washington -4 
agement of the corporation. Washington +39] 599 5 | 74! | 155! 51 2 123 5) 10 5! 4) 1 5| 662|'39 one 
—_ cain ieee doe. : ae > 243 5 4! 100 3! 207) 41 1 80 3! 30! 2 3 9 7| 738 |'40 West Virginia 
Backs Superhighway a ‘391 is; sg!) aad4)so1)s 286i 88) 118) 5) 45! 3 5) 66!so11)~Ss8)s«:1056 |"39 ‘alan 
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“ee years of intensive behind-the- isconsin : 592! 36 3 , 27 2 239 5 10 3) «10 2 1! 1654|'39 
—. Teapecation, Automobile Club a — 39! i 582 # - = . _ = : — _—_—  — + — . ” a e Wyoming 
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campaign for statewide support of a , "39 57 1 é oo} _ 9) 2 2 7 
proposed new superhighway across eee ; ‘ 76) 9 21 7 45; 21 18} 17 4 4 1 237/40 Dist. of Columbia 
New York state during the annual | pist.of Columbia 740! 13 1 so \ : 39 > 64 10 20 4 1 199,°39 aie 
convention of the ner cere, —_— 39 3} ae 7 eS 104) 718) 999 ag | mm 4 6, 248) 1 ial 0913740. “Total All States 
Automobile Assn. in Buffalo next week. | ~ 7 s ° 53) 16: 342) 106) 4731! 121! 14447| 4252 6 7104) 7 99% 7 7 7 2 53) 50913)’ Total All Sts 
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9 Wheeler-Lea Omnibus ‘Dealers Preview '41 DeSotos . . . 
— Bill Becomes a Law Wi 


vial to Automotive News 


























; which has been in the congression- 
WASHINGTON. The omnibus} al mill for 18 months ap 
nsportation act of 1940, designed The act, which brings inland 
|, straighten out kinks in the} water carriers as well as railroads 
Alabama |ansportation ted * the = and interstate trucking under the 
ion, became law late ast week | jurisdictions of the Interstate Com- 
—— |nen President Roosevelt affixed| merce Commission, was the out- 
Arizona |, signature to the legislation] growth of agitation by the rail- 
a ‘ roads for assistance in their 
Arkansas | h M4 k Predicts financial difficulties. After the DE SOTO DEALERS get their first glimpse of the 1941 models at dealer 
aetna: fat ric « President signed the measure, the meetings. Left to right, L. G. Peed, De Soto vice-president, and George Weber 
‘alifornia | : | ; B Association of American Railroads | °° OO 6 ee ee 
Nationw 1a¢ OOHN] | issued a formal statement in 


Er aos which it said: 


Colorado | - One 
ado For Coming Year “No one connected with the 
a railroad industry believes that the 
coreat DETROIT.—The West coast has| passage of this act has solved the 


a 


———$ 


Florida 


— 


Georgia 


ne 


Idaho 


ns 


Illinois 


jad a six months’ start in defense 
Delaware |x and its actions are a reliable 
brecast of the immediate future 
f the rest of the nation, in the 
pinion of 
resident and general sales man- 
ier of Pontiac. 

Bathrick has just returned from | 
, sales tour which 
Washington 








him to 


railroad 
result 
creases 


problem or that it will 
immediately in large in- 
in revenue. The act con- 


tains some provisions which the 
vice-| railroads regard as unwise ‘ 
Yet the act does indicate a dis- 


position on the part of Congress 
to view the transportation prob- 
lem as a whole and to disregard 
all considerations except those that 
conserve the public interest. The 


Cali- 





F. M. HUNT, assistant general sales manager for De Soto; Roy Smith of 
Smith Motors Inc., New Orleans; Melvin Cornillaud, West Kentucky Motor Co., 

















ey ie . . ‘kiee je like | act lays new duties and respon- 
Indian}, ‘Crossing | the ae ce sibilities on the ICC and the en- 
pepping ~ anj.,| actment of the legislation is a 


—— |prld,’ Bathrick says. “Shipyards 
lowa|..g factories are working on a 
i4-hour basis and the only thing 
Kansas}reventing payrolls getting any 
___ higger is an absolute lack of skilled 
entucky fen. 
“The streets are full of new cars 
ouisiana ynd dealers are begging for more 
nd faster deliveries. 

Maine | ‘It was like stepping back into 
1928. Much has been written and 
laid about the probable effect of | 
the national defense billions on 
—— leneral business. A few days on 
chusetts bie West coast, particularly Cali- 
—_____ fornia, will convince the most 
lichigan }xeptical that 1941 is destined to 
he a history-making year. 
innesota} “The West with its 


tribute to the confidence in which 
that body is regarded by Congress 
and the country.” 

The trucking industry latterly 
did not display unusual interest in 
the bill as it does not greatly alter 
the trucking status fixed by the 
Motor Carrier Act of 1935. 








Electronic and Engine 
Courses To Be Offered 


DETROIT.—“Electronics and 
Electron Tubes,” a course devoted 
to study of electronic apparatus 
| of particular interest in the auto- 
motive, steel, and allied industries, 
will be given here this fall by the 
University of Michigan Extension 


laryland 








coast air- 


lane and ship-building plants has} Service. 
sissippi een a focal point for defense dol-| “Aircraft Engines,” a study of 
urs for the last six months and! the present and future develop- 


Lissouri (29Fe- Detroit, I believe, is the next 
focal point. 





ment of the aircraft engines will 
also be given. 















































Paducah, Ky., and Joe Haynes, of Joe Haynes Inc., Evansville, Ind. 





J. C. BIRD and H. 


T. Irving, of W. 


L. Anderson Inc., Salem, Ore.; J. B. 


Wagstaff, general sales manager for De Soto, and Reed Mills of Mills Motor 


Co., Seattle, Wash. 
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fontana | ee ae - Z acd 
ebraska F * 7 R Yl f | N eer \ 
{ } | 
Nevada | R A TRU LY es f- u | ( () | ] 
mpshire | e 
Fall Vacation Ned 
Jersey || | J 1] 
Mexico N Bee , ° : 
HAT kind of a Vacation do you and 
your family NEED? ' , 
~~ Wark ? ? R. D. BOWMAN, of Derr-Bowman Co., Kalispell, Mont.; W. Barnard and Y 
Do you need to relax completely — in cantentan aie ral ike daca tae tee xs ren ik = me ime 1 : ’ > \ i 
a : . . “ ° ss d zener: ate age | e SOTO, and 200. e oosevelt, 0 oose- 
‘arolina elias that require no “roughing | yeit-Osburn Motors Co., Missoula, Mont. | ; 1 
it”? 
Dakota | Do you need to start with a complete B 
physical inventory; followed by a care- D | t i] y 
Ohio fully graduated course of baths, exer- ea ers ]} me # 8 8 John O. Munn | ' | 
cises, physiotherapy, food, sports, di- (Continued from Page 3) | 
‘onan versions, hobbies — that recondition mind . 
and body to improved appetite and di-| and prosper at the expense of too late, or your service business 
gestion, healthy “tiredness,” sound sleep, | the small dealer _who still be- may suffer. If this country ever 
Oregon renewed muscle-tone and zest of life? lieves_ that —, is a business, becomes involved in war, Uncle \ " ) 
A ; _ ; Ske and not a racket? Sam will need many automobile 
aaa For 74 years vor Creek ape “Your trade association is | mechanics. Better start training | b 
_ ) tarium has been building oo e and!) your first line of defense in all men now so you may have some, 
Island | ee of Year-round legislative matters? too. Your service department 
acation Healt enter. “A college education never hurt may become your entire  busi- , 
alee Here over 395,000 people have found anybody who was willing to learn ness.” eit 
added years of life and health .. . Splen- — a ilies It is important to all dealers to ea 
Pakets did accommodations for over 1000 pa- 1ere were . er divorces | keep this recommendation in mind. 
tients and guests. Unexcelled menus—| before ee eee and twin t+ * * 
—— scientific diet at your call. Over 200 kinds | beds became fashionable? Ih 
assee 9 ae : “Ability . a ee hae ereb oublic ac 
Rees" of baths, hydriatic and electric treat- Ability to stop a car is much the settee aad —- nena 
eee ments. Indoor and outdoor pools. Tennis, | More important than ability to | ~ Ro deen Saages Lae Save 
7 a start it? come in. I'll answer many of them 
Texas volley ball, badminton. Bowling, golf, | Start it- | personally and others. wi 
riding also available. And within easy “Most folks would never buy erases ry lat — = = 
Utah mileage Michigan’s whole delightful Out- | New spark plugs unless it were | Any iesiat fo conden eae 
door-Land tempered all-year from three suggested to them? dies caer 7 a - ao e to 
— sides by the Great Lakes. “15,043,470 passenger cars are | Naw. Dot = oe 6 aataiicntnis 
rm 5 being operated in the United | **®’* Vetroit. 
—— Many improvements! States this year that are five 
irginia New reduced rates now in effect. — a older? Roberts A ppoinied 
7. “"13,575,24 passenger cars are ELIZABETH. N ‘ 
. ~newing ical con- . : : VLIZABE . N. J.—W. S. erts 
ington Spend your vacation renewing your physical con being operated in this country | general manager of Linden manerts. 
dition at The Sanitarium. Vacation Suggestion by families who earn $1,500 or | eres eee Corp., has been ap- 
ni booklet, rate 1 full information on request. sec ‘ino a vear?” | pointe y Mayor James A. Kirk . 
rginis woklet, rates anc less during a year? ais chigy to am’ secomaee ER 
’ j defense committee here, 
al iia T T, T 
-onsin Recreational Guidance Division 116 Recommended : . HERMOS A 
ae The B ATTY E CR KE I OSEPH A. SCHLECHT, secre-| Obituaries— 
yd sas -— © tary-manager of Greater St. | . 
bi TT f Louis Automotive Assn., says this | Charles A. Rowan 
i SANITARIUM | [2 san. says this) prepsauncn— Cineiee m, Rew 
‘ | aie Gece Gane eee | gg IT TSE URGH, qicharles A. Rowan jest tpn) SYLPHON 
: 7 —, ' ‘ ' ‘“ . m2. 6 . » » i ector of the West- 
ates BATTLE CREEK, MICHIGAN Apprentice Training. Again | inghouse Air Brake Co., died Sept 
‘uly we recommend the importance ie at an illness . a weeks ea wae 
sei Ss . re . ee ee : } 1 reorganization of Jesting 
ptal 165 miles from Chicago of your training apprentices in | jouse in 1903 M1 Rowan joined the 
ate by MOTOR your shop because of the pos- } company 4s an auditor He became ete. e'senns sete a 
Ki : ' sible shortage of skilled me- ee rin 1916 and added th ’ : 
miles from Detroit, 120 | chanics. Don’t wait until it is | {Urs of vice-president in 1919. He 
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By A. H. Allen 


INTERESTING new development 
in cylinder head gaskets has been 
the outgrowth of months of labora- 
tory work and road testing by the 
Wyandotte Gasket division of Mc- 
Cord Radiator & Mfg. Corp., De- 
troit. The product is known as the 
Steel-Seal gasket and is being used 
under cylinder heads of Buick en- 
gines for 1941. 

* * * 


The gasket is stamped from a 
single piece of hot-rolled strip 
steel, 0.0015-inch thick and after 
stamping is given a series of 
embossments, the location of the 
latter accurately determined to 
meet conditions in the engine. 
The embossed steel, punched out 
to the proper contours then is 
given a coating of inorganic ma- 
terial which, under heat swells 
and sets, effectively sealing the 
gasket, in fact even better than 
@ ground joint, according to Ar- 
thur Gobb, plant manager of the 
Wyandotte division. 

* * * 

Chief feature of the new thin 
gasket is that it results in more 
even gasket pressure which has 
been found to provide less distor- 
tion in valves and cylinders, 
thereby leading to increased motor 
life and less oil pumping. 

* + * 


Strange as it may seem, it has 
been discovered that if cylinder 
bolts are tightened excessively, 
they actually tend to pull metal 
away from cylinder walls and 
give rise to oil pumping. Cyl- 
inder head gaskets now used by 
most car builders are of two 
pieces of steel, between which is 


Truck Top Ten 


First Ten in Registrations as 
Reported in AN Today: 
1940 
Pos. Make 
1—126,334 Chevrolet 
2—1038,592 Ford 
8— 49,461 Interna’l 
4— 37,518 Dodge 


1939 

Pos. 
113,077—1 
85,645— 2 
40,250— 3 
34,716— 4 
21,566— 5 
6,405— 6 


5— 27,921 G. M.C. 


ins 
- 
Din 
9— 
10— 


6,900 Plymouth 
4,671 Mack 4,068— 7 
4,314 White 2,815— 9 
4,135 Diamond T 3,1838— 8 
1,628 Willys 1,027—13 
Total All Makes 
373,621 $21,286 
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FROM LIGHTWEIGHT,NI STEEL 





Nickel - molybdenum steel axle 
shafts and transmission gears have 
much to do with the excellent per- 
formance records of Koehring high 
speed tractors. Made by the Koeh- 
ring Company, a pioneer producer, 
these tractors furnish motive power 
for earth-moving equipment. Skill- 
ful engineering, combined with 
high grade materials, assures 
trouble-free performance and, of 
even more importance, markedly 
reduces dead weight. Koehring rear 
axle shafts are Nickel-chromium- 
molybdenum steel, SAE 4345, heat 
treated to a hardness of 320-340 
Brinell. The constant-mesh trans- 
mission, developed in 1931, has all 
gears made of Nickel-molybdenum 
steel, SAE 4620, carburized, and 
drawn to a hardness of Rockwell 
60 C. In addition to the increased 
strength and fatigue resistance of- 
fered by these fine alloys, they are 
preferred by the production de- 
partment at 
Koehring because 
of their improved 
machinability. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York. N.Y. 
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| a layer of asbestos. This con- 

| struction naturally is four or five 

times as thick as the new Mc- 
Cord gasket. 
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2 





* 
Steel vs. Copper 
Use of steel in gaskets now is 
fairly widespread in the automotive 




























baker, is attested by the experience 
of one large car producer which 
at the tag end of the 1940 season 
found hundreds of buyers of new 
cars clamoring for heaters but the 
supply was exhausted. Contacting 
the supplier of the heaters, it was 
discovered this company had no 
stock left and in fact had no 
materials on hand to build any 
more. 
* * * 


With cold weather approaching 
and buyers nettled because they 
had bought but not received 
heaters, rush orders were placed 
for materials and parts to as- 
semble another 1,000 units. As 
late as last week, however, des- 


















































































































































































































































industry, although the more ex- a ee ee ee AMONG THOSE attending the annual convention and rodeo of Mi CHRY 
: “ ° A a ak J 0 
OS aan eclion - “— many oe * * & Trucking Assn. in Grand Rapids last week were, left to right, Fred G, Tien Ply! 
a -_ eoahetn the e poe ily R Ss. pl a poy of = eT a a? charge of the rodeo: | Dod 
eo askets ere 1S naturally Fy; i on Smith, manager of the association, an e ’. Rogers, president of NCA. ‘hr 
a large amount of waste material, a aca oo ae fe | 
since most of the stock is punched | . ocket bodies, Bu- W T k e FORI 
out. However, most of this material | ick’s Fireball engines and Pontiac's R oge rs a rms rue ers 
is salvaged to make smaller gaskets jo ee aoe be an in- ‘ ? set 
and washers, so that the net scrap | teresting combination for a rousing M h A El M. h 
is not as heavy as might be Fourth of July celebration next “tc s SS. ects at CwWws aun 
imagined. year. HUDS 
* * ee es ae 
Special to Automotive News Transportation Co., Detroit; sec. |PACK 
New Gadgets ASTE Convention | GRAND RAPIDS, Mich.—Michi-| ond, Charles Redford, Caldwell |NASE 
CHEVROLET’S “fully-gadgeted” gan Trucking Assn., at its seventh| Motor Freight, Detroit; third, Lam. |WILI 
car drew its usual share of atten- To Stud Shorta e annual convention at the Pantlind| ber C. Docter, Henry Vroom anq |GRAI 
tion at the preview of 1941 models y Ss Hotel here, elected the following — Inc., Detroit. Fi 
held by this producer recently. . officers: irst prize winners were pre- 
There seems to be no limit to the Of Skilled Labor President, A. F. Mathews, Con- ae with oa = ta watches and | MISC 
extent ingenious designers can go| CINCINNATI.—Immediate and|S0lidated Freight Co, Saginaw;| Will also merit a trip to the na- | 
in evolving new ideas for comfort long range problems of asesial first vice-president, H. A. Fischer, tional convention and rodeo in TO 
and convenience. One new gadget | education to meet the increasing | Caldwell Motor Freight Co., De-| California in November, at which | ‘Rev! 
was a narrow foot scraper strip| national shortage of tool engineers | troit; second vice-president, Fred time the national rodeo title wil) | clude 
ae to -. — edge of the/and designers, as well as skilled | G- Timmer, Associated Truck Lines, ee tent of GMC, 
rocker panel for the convenience | craftsmen for industry will be the| Grand Rapids; secretary, J. F. ed V. Kogers, president of the 
of passengers in removing mud or prime subject at iin’ satee-matenen McGough, National Transit Corp., American Trucking Assns., also 
ice from feet. meeting, American Society of Tool | Detroit; treasurer, George H. Self- paid tribute to the winning driv- | FLI 
niin aie + * 1“ Engineers, scheduled for Cincin-|tidge, Fruit Belt Motor Service, | Prs. toe > & oe - — 
er ms were a ermo- : 1 Benton Harbor. alp udd, o e national de- 
nati, Oct. 17-19. ; Ss branc! 
meter, a compass, an umbrella General seesions of the first t Board of governors elected seven | fense advisory commission, and lw, 
rack, collapsible rear bumper a ll b ns OF mae rst 'Wo | new members. They include: Tim-| Warned the industry that it “must | gener 
guard, plus a wide assortment of ak - ; th a over to this| er; Paul De Loreto, Norwalk | 20t fail to break bottlenecks in in- end 
mirrors, ashtrays, venetian blinds | SU cal with only the last day’s Truck Line, Norwalk, O.; M. E. dustrial transportation when it is 
and other conventional acces- | &¢neral session devoted to techni-| ti. ,26n Michigan Interstate, Inc.,| Called upon.” Rogers told members 
cal problems, so seriously is the , a 7" : "lof th iati th h 
— * * * society considering the educational Kalamazoo, Mich; E. J. Maro- 1 . a aoe a 
; seehtus nick, Hollywood Cartage Co., De- placed their services at the dis- 
About the only thing lacking was a troit: Howard Minnich, Red|P0sal of the government, and he Bant: 
a device to fold and unfold road| In addition to the report of the| star ‘Transit, Detroit; Stanley} W@tned them against repeating an Buicl 
maps automatically. educational committee, which, | g¢j Michi M Frei incident of the past summer when 
under Chairman H. D. Hall, has a eo sacl —— trucks needed for training maneu Cadil 
“= rd: ’ Detroit, and Howard Sober, * I Chev 
ie been developing a projected spe- : vers were not forthcoming and the on 
Transmission Battle cial high edinak ncietaeie’ po Howard Sober, Inc., Lansing. trucking industry failed to enter Chry: 
: ‘ : ; : ; . Six truck drivers were ac-|,. De S 
ON THE retail front it looks like riculum, the sessions will be high- claimed winners in th d nd bids. Dod 
a real battle of transmissions this| lighted by a number of important| (oro honored = the oe hel a|~,John J. O'Hara, chairman of the |p ; 
year, with Olds plugging hard for! addresses on various phases of the : , q _| Michigan public service commis- vas | 
‘ , the closing night of the conven : Grah 
its Hydra - Matic transmission; t ; ; sion, was toastmaster at the ban- 
: ae impli. | ©20S**02- tion. Twenty-five drivers com- ; Huds 
Chrysler its fluid-drive and Simpli : ; : ; : ‘ .| Quet. Guests included members of 
. “ee Packard In this connection, one im-| peted, with the following winners: . ae Lines 
matic transmission, and Packar : ; as the city commission, members of |y 
: : Packard | portant aspect to be discussed at| Straight truck class—Al O’Brien, : Nash 
its Electromatic clutch. Packar 3 : : detuae tee tetne-dited t the state legislature and state of- |pjgqq, 
has a catchy phrase to hook up|the meeting is whether or not in-| driver for Inter-State motor Sys-/ foijals, 
with its new electrically operated | dustry should assume the burden —_ ae oe oe ae eae ne 
— « left foot loaf.” | of ial education. ener eus, svehabie Cartage : 
clutch oes ee SE ae 7 Seren . Co., Grand Rapids, second place;} Hudson’s New Dealers Pont 
Arrangements have been made| thomas Bishop, Sutherland Paper DETROIT.—George H. Pratt, gen- |Stud 
More Heaters so that tool engineers may visit | Co, Kalamazoo. eral sales manager of Hudson, an- | Willy 
POPULARITY of the underseat| Cincinnati's various machine tool; Semi-trailer winners included: aon as neat as —, = 
heater, first introduced by Stude-| and industrial plants. First, Everett B. LeBeau, Kirk! 1941 model season. 
C ial Car Registrations, 35 S$ for A 1940-1939 
ae 
New Commercial Car Registrations, tates for August, 
Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for Nef&y York metropolitan area by Sherlock & Arnold. 
a 
& c he 
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Definite Scheduling Gets 


Results in San Antonio ' 


By B. C. Reber 
Staff Correspondent 

SAN ANTONIO.—One of the 
greatest contributions to success- 
ful used car merchandising is a 
well-planned schedule of operations 
carried through to a _ profitable 
completion, and in this respect the 
used car department of Jordan- 
Ivers Motor Co., Ford dealers here, 
may be considered a good example. 
Discussing their operations, R. O. 
Biering, used car manager, said: 

“We have found that one of the 
most important factors to success- 
ful used car selling is the adoption 
of definite merchandising practices 
which, through experimentation, 
have been shown to be the best for 
all concerned. We have such a set 
of practices, and they have done 
much in enabling us to take in 
used cars, recondition them, and 
sell them again with satisfaction 
for everyone. 

“We appraise a car a little dif- 
ferently than some; in other words, 
when we look at a used car, we 
determine how much that car will 


WANT ADS 


Want a Man? 
Want a Job? 
Want to Buy? 


Want to Sell? 


YOU can make YOUR WANTS 
known quickly and cheaply to 
123,000 Automobile Dealers, Jobbers, 
Manufacturers—the whole industry! 
Forms close Friday noon at Detroit. 
Cash in advance — TEN CENTS 
PER WORD PER INSERTION. 
Twenty-five cents per word for 
three insertions. Count each initial, 
group of numbers or abbreviation 
as one word. Address: 


WANT AD DEPARTMENT 
AUTOMOTIVE NEWS, DETROIT 


sell for, reconditioned. Then we 
























this amount 
man’s commission, and a few dol- 
lars for overhead, and the total 
subtracted from the selling cost. 
The result will give us an approxi- 
mate appraisal value. 


“We have a very definite rule in 
respect to these appraisals. If we 
estimate that a 1937 Ford is worth 


car sales manager decides to offer 
a little more—say, $375—for the 


free to do so, but the difference 
must be charged to his department. 
Our maximum is $350, 
figure on which we base our re- 
conditioning cost, our selling cost 
and our ultimate resale price, and 
it is all we are responsible for. 


“We have found that one of the 
best ways for gaining public con- 
fidence is to show the shop order 
calling for repairs on the car. 
When the prospect asks, ‘What has 
been done on this car?’ we can 
show him the work order, listing 
the different operations, the parts 
that have been replaced and the 
complete reconditioning cost. 


“We use genuine new parts on 
all reconditioning operations, and 
we install a new battery in every 
car reconditioned for resale, re- 
gardless of its resale cost. Cars 
that we cannot sell with a good 
guarantee for. satisfaction are 
junked or disposed of among in- 
dependent dealers. 


“The displaying of used cars 
often plays an important part in 
their sale. We have a used car lot 
that is well lighted at night. A 
large neon sign calls attention to 
this lot, and the cars are well ar- 
ranged so that motorists driving 
by may see what we have to offer. 
Prices are painted on the wind- 
shields in big figures. This has 
proven a sales aid, for frequently 
a motorist driving by sees the car 
he wants at just the right price, 
and the deal is made. 

“Rearrangement of the cars on 
the lot is another means of aiding 
sales. If a merchant did not change 
his windows every few days, he 
would not do much business, for 
people would see the same displays 
over and over, would lose interest, 
and sales would suffer accordingly. 
We rearrange our cars every two 
or three days. Through this prac- 
tice motorists get a different view 
of what we have to offer, more 
interest is aroused, and sales bene- 
fit accordingly. 

“We give our salesmen every as- 
sistance possible, for it is through 

































JOBS WANTED 


AN EXCEPTIONALLY good _ executive 
Service Manager will be available Sept. 
15th. Proven ability, highest references, 
bondable. Eight years wholesale and nine 
years retail experience. General Motors 
training. If you will pay $250 up for the 
job you want done write, giving all de- 
tails. This ad will not be repeated. Box 
238, Automotive News, Detroit. 


BUYER WANTED 


COLLECTION FORMS — Complete system. 
Automotive Trade approval. Effective, in- 
expensive. Trial suggested. Samples and 
literature sent free. Write today. Mer- 
cantile Forms Co., 11 Avon St., Provi- 
dence, Rhode Island. 


POSITION WANTED 


GENERAL EXECUTIVE — Seasoned man 
with exceptional general ability and 
broad knowledge of automobile merchan- 
dising in all its departments. Excellent 
experience background covering more 
than fifteen years as Office, Sales and 
General Manager successively. Available 
for immediate connection anywhere in 
U. 8. A. Performance records and ref- 
erences upon request. Box 239, Auto- 
motive News. 


EXECUTIVE AVAILABLE 
I HAVE had broad, »xpe 








sales so that each man is assured 
of a good salary. If he knows that 
he is earning good wages, he is 
better satisfied, has nothing to de- 
tract him from his job of selling. 

“Control of appraisals so that 
the resultant sales cost may be in 
line with current prices, a thorough 
reconditioning job that the sales- 








successful experience 
as creator and counsel in advertising, 
sales promotion, merchandising, pub- 
licity, in automotive industry. Intimate 
knowledge of methods, distribution prob- 
lems of major manufacturers. Extensive 
travel has brought wide experience with 
dealers. Executive position with leading 
advertising agency several years. Ameri- 
can. Good health. Have optimistic out- 
look. Fertile ideas that produce results. 
Now employed but seek change. If you 
are seeking an executive who can make 
material contributions I may have what 
you need. Box 241, Automotive News, 
Detroit. 


| 


a used car lot that is well lighted 
at night, with cars properly dis- 
played, and a staff of competent | 
salesmen are the principal factors 
in successful used car merchandis- 
ing. 





AUTOMOBILE retail executive with capital 
and back ground 20 years experience in- 
cluding successful rebuilding of insolvent 
companies; sales organization, training 
and management; service organization 
and management; experienced account- 
ant, treasurer and business manager 
seeks position with organization needing 
specialized ability in one of the above 
departments with object of investment or 
purchase of company if potentialities 
warrant. Box 240, Automotive News, 
Detroit. 


NIGHT 
(6:00 P.M. T0 6:00 AM) 





WANTED 


WANTED — Chevrolet Spare Parts for 
1935, 1936, 1937 and 1938 Models. Send 
detailed list of parts available and quote 
best prices F.O.B. New York packed for 
overseas shipment. Send all offers, which 
will be held strictly confidential, to Box 
242, Automotive News, 51 E. 42nd St., 
New York. 
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day, as well as traffic volume. 


determine how much it will cost to | 
put it in shape for re-selling. To | 
is added the sales- 


$350, that is our figure. If the new | 


car in order to close his sale, he is | 


it is the | 


dealers service personnel. Left to 
service and mechanical department; 
engineering; D. F. Nichols, 





DETROIT.—Many factory sales 
departments here are urging deal- 
ers to push sales of the Glaseal 
System of auxiliary headlighting, 
and auxiliary lamp manufacturers 
report a substantial increase in the 
sale of the Glaseal System which 
embodies a G-E Mazda_ sealed 
passing lamp and driving lamp so 
wired into the lighting system of 





satisfied salesmen that best results | ing in the central automotive repair 
are assured. We try to arrange| shops of the Civilian Conservation 


man will be proud to es. | 





THIS CHART shows the comparison between fatal accidents at night 
Manutacturers 


reduced by use of more powerful, steady headlights. 


the old car that the driver is said 
to gain 35,000 beam candlepower 
with both the driving beam of his 
old lamps and the passing beam 

thereby bringing his lighting ap- 
proximately up to 1941 standards. 

As more and more Sealed Beam 
equipped cars have appeared on 
the roads since the general adop- 
tion of the Sealed Beam system by 
the industry on 1940 models, own- 
ers of older cars have become in- 
creasingly light conscious, have 
felt at some disadvantage with 
their older lighting systems which 
in many instances—due to neglect 
of service—provide only about one- 
third the lighting volume enjoyed 
by the owners of 1940 and 1941 
models. 

Last year there was nothing the 
owner of an older car could do to 
improve his lighting properly and 
bring it up to safe and approved 
volume. But now sales depart- 
ments at the factories are point- 
ing out to dealers that the avail- 


CCC Trains Mechanics 
For National Defense 


WASHINGTON. Inauguration 
of intensive auto-mechanics train- 


Corps as part of the expanded 
national defense program was dis- 
closed last week by James J. Mc- 
Entee, director. 

In eight of the CCC shops in the 
Southeastern states, 209 enrollees 
already are receiving this training 
and within a few weeks all 63 
shops in the chain will be in opera- 
tion. Forty-four shops already have 


been established to take care of |, 


the 43,000 pieces of automotive 
equipment operated by the CCC. 
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FATAL ACCIDENTS AND TRAFFIC VOLUME 


PERCENTAGE OF EACH COMPARED BY DAY AND BY NIGHT 
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right, 
H. 
Pacific coast regional product representative; C. 
| M. Davenport, assistant manager, service and mechanical department; C. F 


Ss. A. Walker, manager, customer relations department; C. 
| coast region, and M. A. Perkins, Great Lakes region. 


Factories Urging Dealers 


To Push Glaseal Sales 
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—™ aro wove news, serrenoen 23,100 ned CarenBervtce 
Dealer Finds Planned Operations Aid Used Car Sales 


Qeerrectitiesomene 


FIRST OF A SERIES of schools designed to train more than 25,000 Chevrolet 
mechanics in service practices for the 1941 models has just been held in Flint, 
where Central Office service experts introduced new service procedures to the 
division’s nine regional product representatives. These men will hold schools 
in each region for Chevrolet zone service experts who will in turn train the 


kK. L. Harrig, assistant manager, 


M. Page, assistant manager, product 


Clark, 


Grimes, Eastern region; L. J. Mead jr., New England region; R. C. 
chief school instructor; D. W. Pidd, Flint region; A. Pelko, Midwest 
region; G. W. King, Southwest region; C. Nickerson, Southeast region; 


D. Shoens, Atlantic 


| 





Used Cars—Service 
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1941 Price List |- 
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Following is a list of ne 


| 
| Ww _— 
| senger car advertised prices fe | 
1941 at point of manufacture: : Bul 
| BUICK—Series 40 Special—4-dr. toy, os mii 
$1,052; 4-dr. tour. sed. SE, $1,134; bus. Cpe 
$935; sedanet, $1,006;  sedanet, SE, TT . 
Series 50 Super—t-dir. tour. sed, $1,185; Site i 
phae., $1,555; Dus. epe., $1051; eony. Cpe —, 
$1,267; spt. epe., SILI. Series 60 Century— Cad 
4edr. tour. sed, SE,2885 Dus, epe.,  $1,19° i 
sedanet, $1,241. Series 70 Road Master—, dr — 
tour, sed. S1,S64;  eonv.  phae., SL.775; con meet 
epe., $1,457; spt. epe., $1,282 
SE-—-Super Equipped <i 
PLYMOUTH — Cpe., S685; 2 dr. sed., &T39 = 
Heder. sed., $780, Deluxe—Cpe., $729; 2-dr, seq Po 
S774; 4-dr. sed... S820. Special Deluxe—oy.. 
S760; 4-pass. epe., S805; 2-dr. sed., SN10; hei a 
sed, S840 —— 
PONTIAC — Deluxe Torpedo Six — pis. Cpe Che 
$s28; sed. cpe., $864; conv. sed, cpe., $1,028 
2-dr. sed., $874; 4-dr. sed., $921. Deluxe Tor. —_ 
pedo Eight—tpe., $853; sed. epe., $889; eon | 
sed. cpe., $1,048; 2-dr. sed., $899; 4-dr. seq om 
S46, Streamline Torpedo Six—Sed. cpe., gy99 Chr 
4-dr. sed., $980. Streamline Torpedo Eight. |— 
Sed. cpe., BMS; 4-dr. sed., $1,005. Custom Tor. 
pedo Eight—Sed. cpe., $1,020; d-dr. sed, s1e7s 
—_—_ 
Rice Is New Partner |Des 


In Detroit Auction Co, |— 
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DETROIT.— Ed Rice, form mane 
“es es } . , erly 
ability of the Glaseal System of Rice Bros. Detroit used car |—=— 
should be impressed on every dealers, has become a partner in |Dod 
ion ee in “ position im- the Detroit Automobile Auction 
mediately to buy a 1941 car. _ |Co., which conducts weekly auc-|— 
The standard Glaseal System is tions of used cars for dealers only, |— 
made by all of the leading Other members of the firm are Al acai 
auxiliary lamp manufacturers. It Boyer and Anthony J. Gregory. F 
enables the owners of 1939 or The firm has not conducted = 
earlier models practically to triple tions in th t — 
the lighti i : | tions in e past two weeks, due |— 
e lighting volume on their cars to th hort fs 
: oO e shortage of salable mer-|—— 
at a cost of approximately $10. At chandise in the Detroit area Fore 
the same time, factory sales de- , — 
partments are pointing out, the 7 poi 
new car salesman who is calling on . 
. > . 2 
all owners anyway, is enabled to Pierson Promoted 
. . ° J “ . 
increase his income through com- ,,MILWAU = soled tea tent. tical 
eet he ; he ‘ ee ‘“omote rom Chicago 
missions and route many owners) wholesale manager of the White Melee — 
into his dealer's sales and service | Co. — branch manager of the Mil- | 
h uar in ‘ waukee territory. according to an an- 
renee nag for Glaseal System houncement by Lon Gilbert, Chicago |—— 
. district manager. 
Hud 
Wholesale Auction Used Car [Pri 
Philadelphia Automobile Trade |'37 Stude. 6Tk. Sed. V.G. 250 
Assn. suggests that dealers add | ‘3* Terra. — — 205 TaSs 
20 to 25 percent to the used car | oe Buick “1 Tk. Sed. Good 235 |—— 
wholesale prices shown below |+3g Buick 4p'icnei, Gor ao i— 
“ . ° . -e . 2000 H} 
in establishing resale values @ |°36 Buick 41 R&H Sed. V.G. 260 j__ 
dealer may expect when trading a a 48 Tk. Cch. Good 245 
> oui panniers siete "36 lev. Del. Spt. Sed. V.G. 20 (= 
SC Ss SSE: v 5 
and so avoid excessive losses. |'36 Chev. Del. Spt. Sed. Good 200 | Line 
| 36 Chev. Del. Tk. Sed. Good 200) 
"36 Chev. Del. R.S. Cpe. V.G. ff — 
PHILADELPHIA |'36 Chev. Tk. Cch. Good 205 
Sales | 36 Dodge Tk. Sed. V.G. 220 |-—— 
Yr. Make Model Condition Price a oe on Ceh. V.G. of 
‘ odge ‘. Sed. Good 225 
°39 ~Buick 41 Sed. Good $500 | '36 Ford R.S. Cpe. V.G. 165 Merc 
"39 Buick R&H 41 Sed. V.G. 590 |'36 Ford R.S. Cpe. Good 140 |Nasl 
°39 Buick 4S Tk. Coach V.G. 550 |'36 Ford Coach Fair 1h 
°39 Buick 4s Tk. Coach V.G. 525 |'36 Ford Del. Cpe. Fair 105 
"39 Chev. '.-ton Panel Good 220 | °36 Ford Std. Coach Good 125 
‘39 ~Chrys. Royal Sed. V.G. 500 | '36 Ford Std. Coach Good 145 |. 
'39 Dodge Sed V.G. 490 | "36 «Ford Stn. Bus V.G. 75 
'39 Dodge ‘4.-ton Pick-up V.G. 360 | '36 Lin.-Zep Sed. Good 240 
'39 Ford Std. Coach Good 355 | '36 Olds. 6 Coach V.G. 240 Olds 
"39 =«-Lin.-Zep Sed. V.G 565 | '36 Olds. S Coach Fair 155 
°39 Plym id. Tk. Sed Good 410 |'36 Pack. 120 Con. Sed Good 270 | 
°36 Pack. 120 Tk. Sed V.G 230 | 
sci '36 0 =~Plym. Std. Cpe. V.G. of 
"3S Buick 61 Tk. Sed Good 430 |'°36 Plym Tk. Coach Good Ct —— 
’38 Buick 41 Tk. Sed Good 440 | '36 Pont SRH Tk. Sed. V.G 250 | Pack 
3S Buick 47 Sed V.G. 430 | °36 Pont. 6 Sed. Good 210 |-—— 
’'3S) Chev. Del. Spt. Sed. Good 340 | '36 Pont. S Tk. Sed. V.G. 215 
’38 Chev. Del. Tk. Cech Good 310 | saz — ; = ee 
'38 DeSoto Tk. Sed. Good 365 | a — “ - en eee a 
’3S Dodge Tk. Sed. Good 355 | + ra ~ cable : k. § ed. Good 100 Pl m™ 
_ : a oa se | o Chrys. Airflow Sed. Good 145 y 
38 Dodge Tk. Sed. V.G. 360 | .o- . oe ¢ —_ 
'35 Dodge Tk. Sed air 300 | = — Tk. Sed. Fair 130 
k i. < * 35 ) 7a « oa ‘ i 
= _— - ae 7 ae 35 Ford Sta. Coach Good a3 
3S ‘ore 50 Tk. Cech. 700K 265 | +e- . 7 . ss = os 
'35 Ford 60 Bus. Cpe. Good 295 a oa Del. Coac h Good am 
'85 Olds S-cyl. Tk. Sed. Good 375 | 35 ‘eite ¢ gen Cs , — oo Pin 
4 ‘ . 5 . e |} ou 8s. s. e. 7006 oe 
33 Pym. 8td.Geh. Good dep | 32 Olds. S-cyl. Sed. Fair 110 |= 
ym. Std. Cech. ; 5 | rar 3 ye . 2 
’°3S) Plym. Del. Tk. Cch. Good 315 | "35 Plym. Tk. Coach Good 120 a 
‘35 Plym Tk. Cch aon 305 35 Plym. Tk. Sed. Fair 120 
. ym. } Ke . a008 309 1°35 Plym. Del. Sed. V.G. 150 J 
3S Pont. S-cyl. Tk. Sed. V.G. 415 | +35 pont % Sed P 92.50 
‘3S Pont. 6-cyl. Tk. Sed Good 380 | 35 Pont. & Sed. walr 8) | Seem 
‘35 Stude. 67k. Sed. Fair 72.50 |Pont 
‘37 Buick 47 Sed. VG. 3651-35 Terra, Conch Good —_—_100 
°37. Buick 61 6w. Tk. Sed. Good 350 . eee ee 
'37 Buick 61 Tk. Sed. Good 350 | '34 Buick 48 Tk. Coach  V.G. see 
'37 Buick Spl. Club Cpe. V.G. 410 | '34 Buick 67 Sed. Poor 67.50 
'37 Chev Del. Tk. Cech. Fair 230 |'34 Hudson  6-cyl. Sed V.G 100 | 
"37 Chev. Del. Town Sed. Good 275 | '34 Nash 6-cyl. Cpe. Good 0 Stud 
'37 Chev. Del. Sed. Good 260 | '34 Plym. Sedan Fair Of we 
'37 ~Chev. Del. Bus. Cpe. V.G. 260 r-sers een ae eye 
‘37 Chev. Del. Tk. Cch. VG 2.5 |'33 Dodge Chass. & Cab. Fair 47.50 
'27 Chev. Del. Cch. Good 265 33 «Olds. 6 R.S. Cpe Good ol alii 
‘37 Che Del. Tk. Sed. V.G 320 | 33) Plym Coach Fair 
'37. Chrys Airflow Sed Good 250 | '33  Plym Cabriolet V.G 12 Wi 
‘37. Chrys Royal Sed V.G 270 | 33 Pont. Coach Good S| Willy 
37s Dodge Tk. Sed Fair 240 | ‘32 Buich 91 Sed F 275 
37 «« Dodge Tk. Sed V.G 300 | 24 ulCcK 91 Sec =r a 
‘37 Dodge Tk. Sed. Good 255 | 32 Pont. . 6 Be ¥& _ 
37 Dodge Tk. Sed. Good aie. sa See | 
37-« Ford 60 Cch Good i179 | V-G. means Very Good. | nate i— 
‘37 )=«~-Ford 60 4d. Tk. Sed. Good 200 | 
'37 Ford 60 Coch Poor 97.50 
37 Ford ton Panel Poor 77.50 
37 Ford SD Std. Cch Good 190 
37 Ford S> R&H Sed. Good 190 ® Enjoy your visit in sparkling 
37 «=Ford 60 Cel Good 1s0 surroundings at Chicago s 
137 Ford a Cech Goad 175 SNA mT 00 el 
‘37 «Olds 6 Opera Che l.G 325 
°37 Plym. Del. Tk. Sed. Good 260 uli hts aided 
37 Plym. Del. Bus. Cpe. Good 255 F p 
3 Plym Sed V.G 0 @hiaele lok hide 






| 39 59 31010}: 4 393° 











V pas. | 


es for 


Ur seq 
us, Cpe. 

$1,062 
85 Cony 
nv. Cpe 
Century— 

S115, 
fer—4 «4, 


eo; con 


l., 832 
dr. sed. 
RO=—t'pe., 
WO; dade 


ts. Cpe, 
» $1,022 
uxe Tor. 
45 con 

dr. sed ; 


n Co, 


rmerly 
d car 
ner in 
uction 
y auc- 
S only. 
are Al 
ry. 
d auc- 
S, due 
mer- 
hs 


, 


| Pier- 
‘hicago 
Motor 
e Mil- 
an an- 
‘hicago 











*} papers cooperating include: Boston--Globe; New York 
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| C i j i imes; otroit 
-veland—Plain Dealer; Indianapolis—Times, De 

i Actual top and bottom prices on 19389, 1938, 1937 and le “8K i, eae ch sags 

1936 used cars, as advertised in local newspapers. o ue Orleans—Picayune, States; Tulsa World; 


* = 
| seDay prices onty sed in this commrison. News| Used Car Sell Prices as tes Pon 
SEDAN prices only used in this comparison. Neu se ar in i Denver—Post; Los Angeles—Times; San Francisco 











































































































| — Times, Journal American; Philadelphia — Bulletin; As Advertised, Sept. 2-8 Examiner. 
, ’ , bi san Fran. Natl. Avg. 
MAKE Boston New York Phila. Cleveland Ind’n’polis Detroit Chicago Milw’kee New Orl’ns Tulsa Denver Los Ang. — — oe 
Buick Series 40 80] 695- 635, 795- 775) 695- 565| 665- 645, 745 | 625- 550| 685- 595| 675- 499| 695- 600 |_ 28s. S| SS a —q05- 505 | 501-481 
a — oe 38] 515 = s(560 | 595- 495, 695 | 575  495- 400, 575- 395, 595- 475, 545- 495 | 585 | 575- 495| 675- 495 | ssa- 465 4607 386 
$1] 465- 805525 | 805-865 |“G65- $85 | 899-967 450-295 | 445— $85, 475-977, | ATB= 425 | 415 $90 550-465 460- 
“_ 350-265, 295 =| 295- 199, 295- 195| 365- 165. 295 | $75- 235 | 425- 299) 460 00. 
6 , = : ee ee l (1095 —_—| 1021-1021 
| Cadillac “61” 39] 975 | | | 995 | | | | —— 
(60) 7384 | 748 | | 695 l l | | | J 
| “ gi) 685 | 545- 485| 665 | a sr a 
“ °36) 325 445 l | 475 l | 895 475- 295 | | | B45- 365| 545- 395) 458- 351 
 -—_i:~C:::| Ce a” a | 635- 531- 458 
Chevrolet Master 89] 475-439 | | 545- 465| 495- 450) 495 |: 495- 449| 495- 425| 499- 429) 495 | |_545- 485| 665 |_ 685 oe ae 
-_ 38) 395- 355, _ 885- 375, 425 | 435- 385 | | 395- 365, 389- 349| 477 |_445- 395 | 475- 385 | 468 ~ 525- =z. | aioe 
"87 345-299 340 | 845- 295 | | 365-335 | 299-295 | 335-275 | 387-205) 347__| 825 | $45- 296| 410- 320| 488- 349| 36 a 
36) 245-165 |_275- 225| 245 250-245 | 225- 178| 275-165, _278- 199| 825-217) 295 | 915- 239| 325-199) 395- 249 EEL 
Chevrolet Master Deluxe 39] 560- 195 445 | 525 |s_-565 | 565- 495| 496- 495| 485 | 548- 448 | 565- 545| 560- 457| 725- 75 _S 595 a = a 
; 38) 135- 395 , 400 | 445- 395) 425 l | 350- 329 | 360 | 445- 375 | | 395 | 465 | 585-399 | 565-525 | = 
! - 345- 275 | Fas | 345 | 345 | 825- 239, 345- 295, 425 | 345 | | 395- 365| 425- 349 | |_$66- 50% 
265- 240. - 250- 195| 265- 195 | 159 | 295- 175 | l | 325- 250| 395- 285 | 3 
Chrysler Royal ’39] 595 | 579 | | 775- 695 | | 595 | | 675 | | 745 | | |_895-_ 875 | re 3 
$8) 495-445, 199 =| :«435”~S*«Ss=i SC*dSCi 45 —~C“‘($;SAAWS~S—SC«|«CS Cd | | 585 | 695 Se 
87] 450-375, | 375- 345| 425- 395| 425 | 375- 345) 395- 285 | | 445- $25) 425- 265| 395- 385 | 495- 389| 450- 395| 423- = 
= x_n | 205-195 | 297 | 805 850-25 | "307-265" 
| De Soto ’394 595 | | 519 | _595- 525 | | l l | 695 | 745 _—|_-:G10- 525 
a 38 | 475 «| «495-475 | | 450 l | 425 | 489- 477 | “| 525 _|_465 | 495-475 | 565 |_ 487-475 
"Sif 399- 295| 237 | 825 |_895- 365 | 395-275 | 399-265) 345-205] 385 (395-367) 445 | 445- 375 395 =i 7 #06, ~ 391- 329° 
















(Airstream) 


229 ~ 325-265 | ~ 279- 211° 





| 


Dodge 89] -675- 595, 665- 590| 645- 525| 595 | | 575- 495| 595- 495| 599- 499| 595- 587 | 695 |_745- 599| 695- 675 , _643- 562_ 
$8) 495- 375, 475- 395 450-395, 475. | 399- 359| 475- 385| 495- 399| 525- 395) 495 —|-495- 395| 465 | 545 | 482- 387 


37] 375- 275, 387- 221; 435- 335| 345- 295 | 345- 249| 365- 245 | 397- 275| 445- 365 | 395 445- 310| 475- 339| 495 | 409- 291 


"36f 295-195 —297- 175 | 295- 225| 295- 225| 325- 265| 250- 194| 265- 175 | 295- 199 | 365- 195) 325 $25- 295| 395- 275| 395 317- 220 








































































Ford V-8 “60” 39] = 425 | | | | 445 l | ! | 492 | | | | |_466- 425, 

a —— Soe | wm A ceased easnsnsclriencnss tl aes nemcencll pageant apie eines 

"87 _269- 195 265- 235| 249 | 265-225 ~«| SS~Y:SCORS~dSC BS | | 295 295- 220| 325- 295| 286- 237 

Ford V-8 Deluxe (85) "89 545- 475 | | | 519- 487| 475- 425| 500- 498 | | 595- 485| 565- 495| 668- 560| 552- 475 

88) 435-325, , 345- 200 | | 425 379 | 395- 345| 428- 397] 475 l | 495- =| 495- 399| 495- 465| 433- 362 

Si) 295- 235 265- 265-190, i 200 | 295- 275 295- 197 | 225- 215| 325 ts 35 | 8 a 350 | 295 | 395- 295] S11- 245 

eel tiaciatacias 36] 245-185, jl 175 210- ne ~ 185- 175| 277- 175| 235 ~«| 235 SCO 350- 245| 295- 265| 240- 202 

Graham Standard "394445 | | = | | | | 745 | 561- 561 
38] | | | | | | | | ] | | | 

(Cavalier) °37] | | 225 | | 275- 228 | | | 395 | l | 298- 298 

"36 | 175 | 229 | 225- 175| $25 | 295 395- 318 | 274- 246 

Hudson “112” 39] | i l | 495 l | 545 | | | 520- 520 

38] 565 395 l l ’ 395 | 495- 345 | 

(Terraplane) °8i] 265 | 345- 275 | 245 | 249- 185| 275 | 295 395- 375| 375- 345| 295 | 304- 295 

“ 36) 175 | 295- 235 | 225- 150| 225- 195 267- 257| 265 | 195- 175| 265 |_294- 165 | 295- 260| 250- 205 

[LaSalle "$9 850-775 795-698 895-865 | | 790-745 | 845 | 895 l l | 845 | 995- 800| 950- 925| 873- 800 

88) 630 | 695-. 645 | l 425 | 565 675 | 595 725- 695| 647- 588 

'37]_525- 350) 595- 348 495-345) l 429- 375| 425- 345) 395 545 | 545- 495| 495- 479| 595- 495| 504- 404 

36) 345-245 | 295- 273 | 295- 239 | 375 |_445- 365 | 450- 425 | 367- 310 

Lincoln-Zephyr 39] 945- 830 888- 595, 775 | 925 l | 845 865 l l | 895- 795] 895- 795| 879- 754 

ee sss 998) G15- 495) 625- 550| 685. | 695 l 625- 489 | 595- 545 | l | 695- 690| 565- 560| 795 | 655- 566 

| 


87] 545- 395 375- 335 395- 299 395- 295; 378- 328 














36) 445 325- 245 | 265 l | 295 | 295- 245) 239 325 365- 350| 319- 280 
Mercury : 39] 795-650 695- 545 645 | 645- 545 650- 635 | 
Nash Ambassador Six "394 615 595- 560 l 


























| | | | | 
33] | 875 l | 425- 395 | | | | 400- 395 
"87f  300- 295 | | | 389- 345; 370 | 425 345 | | | 400- 328 








3 
86] 235- 225 
39] 630- 565 595- 398. 
= 575- 435 


225 


| 588- 435) 595- 495 


© 
HR 


287- 195 
675- 499 | | 675 | 685- 459| 599- 575 | 




































Olds Six (60) 595- 495 | 615 


495- 365 
395 | 299- 298) 395- 295 475- 375) 


| 425 | 469 525- 395 | 545- 399) 545- 445) 545- 495 | 575- 495| 475- 439] 625- 595| 527- 451 
—es a 435- 365. 395- 275 ' 395 ] 
tlcccsentiadaeemennanaiaean Sn genesis 


| 465- 345| 448- 395| 545- 525| 428- 359 


















































345- 195 248- 225 285- 249 | 265- 169| 295- 245) 339- 265) 345- 225 | 286 | 425- 275| 395- 385| 328- 248 
Packard Six a 725- 695 675- 635 695- 645 | | | 
———~—~S~S~™~:””SC = 4G |~~”~*~*~«~S:*C«R | | 465- 439) 465 595- 575 ] l | 655 | 695- 645| 561- 538 
ee ee a a, ee | 445- 395 | | 375- 295 345- 335 425- 315) 445 495- 445 
















Plymouth 89] 575- 465 645 | 495- 450) 495 | 495 | 495- 469 
465- 385) 445- 325 425- 295 


545- 450) 527- 458) 575- 467/| | 585- 495 | | 625- 595| 550- 481 
|_395- 385 | 395- 345  449- 389| 497- 327| 445- 395| 445 | 465- 365| 565 | 445- 357 

















































































































































































































i 
87] 365- 265  295- 265 375- 295) 355- 345 | 345- 275| 299- 195 375- 265 358-299 377- 345) | 375- 295| 349- 345| 450- 350| 360- 295 
295- 185| 250- 165 265- 195| 295- 265  295- 245| 195 265- 185 | 225- 195| 295- 235| 226 | 325- 260| 285- 195| 365- 198| 275- 211 
Plymouth Deluxe 475- 435 597- 495 550- 510| 490 | 500- 395) 525- 445) 545 485 | 565- 495 | | 665- 595| 675- 595| 552- 496 
380- 375 | 435- 325 450- 345| | 395- 325| 445- 365. 425 368 | 415- 405| 625- 435| 437- 368 
$7) 380- 345 377 365- 265| 355- 299 335- 299| 325- 275 387- 295 360- 345| 395- 325| 428- 299| 495- 465| 382- 321 
| 845 275- 2451 225 | 239- 170| 250- 195  268- 222 275 295- 195| 260 | 385- 298| 283- 219 
Pontiac Six 39] 645- 585 495 l | 575- 499| 575- 525| 665- 575) 595 595 | 695- 570 695- 625| 615- 563 
ee 38) (525-425 495- 4657 495 495 368 515 ( 428- 419 
37] 395- 350 435- 315) 345 345- 325| 385- 195 | 395- 325. 397- 375 315 395 ' 445- 330] 339 | §25- 450| 398- 333 
86) 325-245. 255 "295 239- 197 275-195 345-257 | 375- 195| 365- 235| 398- 350 | 319- 239 
’ | Studebaker Commander 39] 645 647 695 695 625- 545 595 | 700- 695 | 657- 620 
38] 497 . = 495 | 495 425- 395 gg ee ee 
(Dictator) °37] 365 377s 885- 285)——~*~*«~C«é GBB) DD | 345- 275 379- 365 395- 365/ ——s=«*Y:=«S 9S - 880) ~~~—~S*«(|S-~«495- 470) 379- 353° 
ae - 235, 265 295 | 245-215 297 «| «825-275, 295 +| 295. ~~~ 860 | 895. ~| 802-242” 
Willys 39] 399 a : ce 525 | 445- 395 | l | 428- 395 
ee annette anne Co Pee | 225 257-245; 32] OOOSTSC*«~YSt~<CSt‘(atsSé*S:*SC |__| 268- 245" 
| — 87) 250 195- 145 260-195 195 ~ 219- 150 | 235 265 195 «=O 175 199- 183) 265- 245| 230- 182 


7 | 160- 145) 160- 





National Average, All Makes, Sept. 8—$454-$400 
National Average, All Makes, Sept. 1—$435-$383 


| Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled exclusively by Automotive News as a copyrighted feature. 
This is the firet time anywhere that bona-fide top and bottom prices have been compiled from published figures to establish the trend of the market and the resulting national indez. 
i Where no prices are quoted, no car of make and model was offered during the period covered. 


Used car prices in Pittsburgh, Cincinnati St. Louis, Atlanta, Dallas and Seattle appeared on this page last week and will be published again next week. 
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cars became faster and there came an obvious need for 
tires with greater ability to grip and hold the road. In 
August, 1907, Firestone is reported to be the first tire 
manufacturer to develop and manufacture its own all- 
rubber, non-skid tread on automobile tires. The non- 








JOHN L. COLLYER, left, is the recently-appointed president of 


, 100 YEARS ON RUBBER 








Chris Sinsabau 





skid elements were formed by repeatedly molding ob- 
liquely across the tread, the letters, “FIRESTONE NON- 
Skip.” Prior to that, Charles J. Bailey of Boston had 
patented a tread design featured by buttons protruding 
beyond the surface of the tread. 

Continued improvement in car performance imposed 
a corresponding increase of stress and strain on tires. 
Tires of earlier production were good for about 1,500 
miles of service under normal driving conditions. But 
improvement in tires matched the advancement in cars. 


Cords in 1910 


In 1910, experiments with cord tire construction were 
well under way. James D. Tew, then associated with 
the Diamond Rubber Co. and later president of Good- 
rich, produced a cord tire that year. By 1916 the modern 
cord tire accounted for 8 percent of the total tire produc- 
tion in the United States. The figure increased rapidly 
from year to year. However, the fabric tires, because of 
lower price, held a minor place in the market until in 
1928 when it was practically taken out of production. 


In 1913, a first quality tire for a popular priced car 
sold for $22.80. Under normal conditions it delivered ap- 
proximately 3,500 miles of service. Today, a first-quality 
tire for the same kind of a car sells for $15.95 and aver- 
ages 27,000 miles. This does not take into consideration 
the fact that the high speeds at which cars are driven 
today would have ruined a 1913 tire in a few miles. 
Through this comparison it is readily seen that the 


the B. F. Goodrich Co. Right, Paul W. Litchfield, chairman of the 
Goodyear board and 40 years with the company of which John W. 
Thomas is now president. 


Chapter LXXXIX—Firestone’s Start 


Within the first year of its organization, the Fire- 
stone company revolutionized the carriage tire industry 
by manufacturing rubber tires in continuous lengths, 
which were wound and shipped on reels instead of in- 
dividual tire lengths. This met with the instant ap- 
proval of carriage manufacturers because it eliminated 
the necessity of carrying large stocks of tires to ac- 
commodate the many individual wheel sizes then in 
production. 


While carriage and bicycle tires and wearing apparel 
provided the major portion of the industry’s business 
during its embryonic stage, the automobile was soon 
recognized as a coming factor in the business. The 
clincher rim was then in universal use and the licensing 
rights for the manufacture of clincher tires became a 
bone of contention throughout the industry. In 1904, 
after several years of experimental work, Firestone 
brought out a straight-side tire and rim. Harvey 
S. Firestone, hearing Henry Ford was about to launch 
a car production program of unprecedented proportion, 
hurried to Detroit with his new tire. Before he re- 
turned to Akron, he had in his pocket Ford’s order for 
2,000 sets of straight-side tires. It was the largest tire 
order that had ever been written. This was the be- 
ginning of the close and long relationship between 
Henry Ford and Harvey Firestone. 


In 1932 John W. Thomas was made president of the 
company, the position he occupies today. All five of 
Harvey S. Firestone’s sons are actively engaged in the 
business founded by their father. They are Harvey S. jr., 
Russell A., Leonard K., Raymond C., and Roger S. 
Firestone. 

In the first few years of the automobile, all tires were 
built with smooth treads. The horsepower output of 
motors was low and it was not necessary that the tires 
have great traction efficiency. As engines improved, 


motorist of 26 years ago paid $11 for the same tire value 
that he can buy today for $1. 


Nineteen hundred twenty-three marked the beginning 
of a new epoch in tire design. J. E. Hale of the Fire- 
stone development department appeared before the So- 
ciety of Automotive Engineers in June of that year to 


present a paper entitled 
Pressure Air.” Hale had 


“Shoeing the Car With Low 
been conducting a long series 


of tests with low pressure tires but his SAE paper dated 


the formal introduction o 


f the “balloon” tire to the mo- 


toring public. That year 2 percent of all tires built were 
of the balloon type. So pronounced was the added com- 


fort, safety and economy 
soon adopted universally 


of the balloon tire that it was 
by motor car manufacturers. 


Some conception of the balloon tire’s contribution to 


riding comfort is gather 
facturers of heavy cars u 


ed from the fact that manu- 
sed to specify 55 to 60 pounds 


air pressure. Today these same manufacturers specify 
from 25 to 30 pounds. Softer tires mean a softer ride. 


As the trend to larger 


cross-section tires gained mo- 


mentum, wheel diameters were reduced. With smaller 
wheel diameters showing the way to reduced over-all 
car height, automotive engineers began seeking other 
means of bringing the cars “down to earth.” 


This is the eighty-ninth installment of Chris Sinsabaugh’s memoirs. 


Next week, conclusion of 


Balloons and Rubber Industry. 








Advance Order for “Who Me?” 


OE —E—————— 


CHRIS SINSABAUGH, 


2751 





Please enter our order, when pub- 
lished this fall, for: 


E. Jefferson, Detroit 


Copies of “Who, Me?—My AUTO- 
biography” at $3.00 each, post- 
paid. (Price on publication, $3.75). 
Copies of the Special Deluxe Edi- 
tion at $7.50 each. 

(Each copy of this limited edition 
will be autographed). 

Check for §............ enclosed [} 
or ship C.O.D. 1] 


KANSAS CITY, Mo.—“To on! 
force our present law on ] 


tian the 
truckers,” J. H. Tedrow, transport got 
tation commissioner of the ctor 
_ wh 
s. 

8 
ca 


e 
ber of commerce said, “weula'n 
equivalent to building a Chine 
wall on the line between Kansa, 


it 


and Missouri, and Kansas (; 
would be bankrupt almost overt 8 

night.” i 
At a meeting before the board 0 = 
police commissioners of Kanga, ord 
City, attended by hauling con ao 
| tractors, tradesmen, city official d 
4 

a temporary delay in collections 0 
license fees was granted. ye 
Edgar Shook, president of th = 
board, announced that the Polic a 

a 

request of Missouri Public Sery ad 
ice Commission until anothes’°<® 
meeting is held. The truckers an ae 
their supporters, among them, th ae 
N 
c 
( 
s 


and chamber of commerce leaders mmé 
would not arrest truckers at th 

k 
newly elected mayor, John B, Gage 
asserted that a proper constructio 
of the law would exempt most 9 
| the merchandise haulers 
Kansas City area from the licens 
ing provisions, which assess fee 
of $25 to $500 per year pe 


truck. Shook ordered both truck 
ers and state commission to 


WIT 


’ 


in ar a 
th le s 


4 


ury 
it 










It is understood that busine 
men and truckers from here pla 
to go before the legislature ; 
January, seeking repeal 
license section of the law. To en 
fore the law, it is felt Kansas wijpund 
retaliate. It already maintaing!l! of 
ports of entry which is a tax on! 
mileage basis but small in com tal | 
parison to the Missouri licensepber 
fee. The Public Service Commis 
sion attempted to enforce the law 
in St. Louis last winter. The ci 
now has filed an injunction agains 
enforcement of the law and th 
state supreme court will hear ar 
guments in the case beginning Oct. 


10. 
ni . 1 
Marmon Expands | cm 





vehicles, for industrial, commercial 
and military usage, are the in- 
creased manufacturing facilities 


necessary. 

A building program, whichbhr. T 
doubled the capacity of the plantjutom 
has just been completed, and nowjower 
the company is starting a furtherkrna! 
plant expansion. Additions to the 
already enlarged truck and tractor}roxir 
assembly plants, and to the officefomin 
building, as well as a new service}, wi 
building, are now under construc-hann 
tion. Pre 

Starting from scratch less thanfrawi 
10 years ago, the company’s plantfhair 
site now comprises 16 acres ofnitte 
ground, with numerous buildingsfiis 1 


' 


and railroad facilities. pugur 
wa a 
ICC Issues Regulations /";*! 


For Hauling Explosives}ecu 
WASHINGTON. — AppropriatelyfY M 
encased in flaming red covers/f8 © 
copies of revised safety regulations f the 
governing the transportation of pther: 
explosives and other dangerouspasse 
articles over the highways by mo-(n ¢ 
tor carriers are being distributed: . 
by the Interstate Commerce t def 





mission. The 107-page booklet de- ae 
scribes the conditions under whichPlte 


these commodities may be hauled. how 

Simultaneously the Post Office) 
department issued a formal warn-| 
ing to owners, officials and em 
rele | ployes of trucking concerns, bus 

CHICAGO.— Oct. 16 will be desig- Plans for the association’s 1940) jinés and individuals in the trans 
nated as MEWA Day at the New | convention program were discussed | portation business, operating ove! 
York World's Fair, it is announced | at a meeting of the committee in| any post routes by regular trips 0 
here at headquarters of the Motor | charge. The conclave will be held|at stated periods, against unlaw- 
and Equipment Wholesalers Assn. during the three days preceding | ful carrying of mail. 


jobbers will come during National 
Automobile Week, to be observed 





Oct. 16 Is Assigned 
MEWA Day at N.Y. ee of Oct. 12-20, at 


























set aside é ive : ; 
The day net aside for automot the opening of the Automotive - ———_—_—_——_—— 
| rice tries > “_ Jour rey . . w 
: . s ” | Service Industries show at Navy 7 raining Plan Set | 
Gasoline Use Up In Pa. | Pier. | sone escapee ame tated ak all 
HARRISBURG, Pa.—(UTPS)—Gaso- Stress will be placed, it was| Smith Corp. plant here have ratifies ale 
i S, 3 j 2 sViV i . . 1 ex - “e eared ’ , > 
line consumption in’ Pennsylvania, '8 | stated, upon making the meetings |‘outfact, renewal which provides 04, 
, yr »E 5 : > > er Sa 3 . . orkers ‘ g ro ‘ ld 
year than in 1939, according to Secre-|“as informative as possible and to} which a training period will be es 
tary, of Revenue William J; Hemilas (sive the membership an oppor-|utside the regular Works mont 0! 
P. e ge se s as | ; s : 1e ainee w ceive J - 
; eer , , ¢ he fact|tunity to discuss the major prob- easing his skill. The training PT?) spy 
: ; ; 2s Rubber Co. attributed by Hamilton to tl ; J increasing his skill. e trail pres 
F. B. DAVIS Iv, left, ts president of the United — ; ded the |that there are now 75,000 ‘more auto-/jJems that will affect their business | gram at the plant was started 0 th Fair 
i ight the late Harvey 8S. Firestone, who jounde . mobiles registered than last year and], small scale last summer outsi airs 
while on the right 1s riles last — in 1941.” 
121,000 more licensed drivers. ° terms of the contract. Asse! 





company bearing his name. 











To end 


Sene! 
ae got the data on United States 


‘= ctory sales from Jan. 1 to Aug. 
yuld _ which Shows a total of 526,642 | 
Chines its. Estimating what's going to| 
Kangag’PPen In the next three months, | 
s Citye calendar year should show at 
t ove ast 850,000. 


"Breaking down the first eight 
yonths of 1940, I find that in the 


(Continued from Page 1) 
these operations and from him| dition to the Lincoln family that 
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NIAA Delegates Frolic . . . 





Chris 
Sinsabaugh 


also has intrigued me. That's 
Edsel Ford’s own brain child, the 
Continental sport job. Originally 
he conceived the idea after look- 
ing over the sport models turned 
out by European makers. He 
fancied he would like a job like 
that for his own use and turned 
out by his own factory, for as a 


sented a series of tableaux, each 
bringing out the part Packard 
plays in every-day life. We saw a 
scene at the airport with passen- 
gers driving up in big Packards, 
with the high spot of the tableau 
series a wedding party arriving 
at the church, and after the cere- 
mony the happy couple starting 
on their honeymoon in a Packard, 
pelted with the conventional rice 


and the usual “Just Married” 
placard dangling from the trunk. 
* * * 


THAT WASN’T ALL, for high 
class talent kept up our interest 
between tableaux — George Olson’s 


23 





young man he had a yen for this 
type. This is testified to by the 
fact that in the museum at Dear- 
born there is the Mercer roadster 
Edsel used to drive himself. The 
industry still remembers what a 





Ferd ford line United States factory 

4Nnsagjes ran to 463,705 units. Mercury 
8 .°ONdounted for 49,046 and Lincoln 
official d Zephyr, 13,891. Truck and 
leaders mmercial car sales in the Ford | 
‘ions 9 ne were 22.9 percent of the total. | 


orchestra and other talent, among 
which was the famous wise-crack- 
ing Lou Holtz, who rolled us in the 
aisles. It must have been a gigantic 
job to organize such a show, and 
I think congratulations are due 


AT PUBLISHERS’ COCKTAIL party, held in conjunction with the National 
Industrial Advertisers Assn. in Hotel Statler, Detroit, last week. Left to right, 
front row, Anthony Nehr, Century Electric Co., St. Louis; Oakleigh R. French, 
of Oakleigh R. French, Inc., St. Louis; Alfred R. Nickel, of Campbell-Ewald, 
New York, and Harry M. Carroll, of Hyatt Bearings division of General Motors. 


In the sales department, 
of th ss and his staff report the 
| Policd.ier body has improved capital 

89 percent over 1939. Used car 
> Serviicks for the same period show 
anothers, improvement of 18 percent in 


TS an@jation of new car sales. 
om, th * * * 


ae WITH THE curtain going up on 
Tuctio : ‘ hird 
nost o 1, Mercury goes into its thir 

ar after having made a remark- 
le showing since its birth for a 
w car. I’ve been watching Mer- 
wry ever since I discovered that 
its first three months sales, and 
rdly before it had passed the 


Ar pe 












+ was the first new make to at- 
in such a prominent position in 


re pla . 

ure jnfercury under the columnar mic- 
of therscope the other day when I 
To entiked to President Ford and 


sas wiljound that since its birth in the 
Lintai 


n comstal of 135,386, counting from Oc- 
licensepber '39 through to Sept. 1, 1940. 
a * * 


ommis 


hicago Dealers 
‘Draw Used Car 
Show Space Tues. 


IGS | cHICAGO. — The final stage in 
igning spaces for the 41st an- 
al Chicago automobile show will 
reached Tuesday, when dealers 







the used car section at a lunch- 
in the Drake hotel. 
passenger car, truck and 
tion wagon spaces were taken 


d accessories have been spoken 

whichfr. The process has been virtually 
> planttutomatic in view of the drawing 
id nowjower that past shows in the In- 
furthertrnational Amphitheater have had. 
to thelast year’s classic attracted ap- 
tractorfroximately 375,000, and the forth- 
» officefming show, set for Oct. 26-Nov. 


service}, will be produced in the same} 


nstruc-Manner. 


3 plantthairman of the used car com- 
res offMittee, a post he has held since 


ildingsfiis feature of the show was in-| 
Its 
pieces in the past was a factor | 


fugurated two years ago. 
1s 1 repeating it this year. 
|In addition to members of the 


ysives xecutive show committee, headed 


riatelypy M. J. Lanahan, Tuesday's meet- | 


covers, 2g will be attended by presidents 
lations#f the dealer line associations and 
ion offthers representing all makes of 
gerouspssenger cars. Serving with Lana- 
py mo-F4n on the main committee are V. 
ributed P. Dreiske, H. T. Hollingshead, 
. Com-P: K. Kenderdine and L. S. Snow, 
let de-President of the Chicago Automo- 
whichPile Trade Assn. Sam Shapiro is 
hauled flow manager. 

Office} oe 
warn-| 


Clay | 


wing-pains stage, it had climbed | 
to AUToMoTivE News’ “Top Ten.” | 


l of ’°38 through to Aug. 31 this} 
tax ont, there had been sold a grand | 


sport job was the Mercer. 


So Edsel Ford let his fancy run 
high, wide and handsome and a 
year ago the factory turned out 
the first Continental—that’s the 
name he gave it in recognition of 
where he got the idea. 

Planning to build only a limited 
number — 100 in 1940—the Conti- 
nental caught the eye of those who 
admire the deluxe sport type and 
400 of them were sold, despite the 
fact the price tag showed $2,800. 
So for the ’41 season, the factory 
has decided to jump production to 
1,500 units. 

* * 

HARKING BACK to the “com- 
ing of age” jest, with which I 
started this column, I cannot re- 
sist repeating the pen picture of 


| the president that appeared in the 


Detroit Saturday Night at the time 
one of the anniversaries of the 
founding of the Ford Motor Co. 
was celebrated. It just seems to 
fit in here particularly well as it 
gives a character study of the man 
who has been president of the 


| Ford Motor Co. for 21 years. 





drawings several months ago, | 
becomeind most of the locations for parts | 
|the character of both father and 


AND I QUOTE: “There is Edsel 
'Ford whose training, naturally, 
| has been different from that of 
| his father, but has been had under 
| his father’s interest and care. 
|There are some things already 
| known about Edsel Ford: he is not 
}a rich man’s son—his father was 
|climbing the lower rungs of the 
ladder when Edsel Ford was grow- 
ing up. He is a just administrator. 
|One of the fine qualities of his 
nature is the manly respect he has 
for his father. He has a mind of 
his own and sometimes at first 
does not see whither his father’s 
mind is leading, but there is an 
attitude of respect even in dif- 
ference that speaks volumes for 


son.” 
That’s an accolade. 
a ~ a 


PACKARD surprised we, the 
press with its preview last week. 
Instead of utilizing the two-and-a- 
half-mile speedway at its proving 
grounds at Utica, Mich., for speed 





ee | tests and stunts thereon to prove 
Presiding over the used space| 
s thanirawings will be Frank H. Yarnall, | 


the stamina of its new product, 
which Max Gilman thinks needs 
no such demonstration — it’s taken 
for granted — an outdoor theatre 
was set up. A grandstand seating 
4,000 was erected, and it was jammed 
to capacity with dealers and news- 
papermen. Leading to the stage, 
one on each end, were ramps 
which were used as a runway for 
the new models that were trotted 
out for the inspection of Pack- 
ard’s guests. 
* on *~ 

WITH A SETTING of this sort 
Packard was able to stage what 
I think was one of the most elabo- 
rate presentations of a new line I 
ever have seen in all my preview- 
ing. It was different and original, 
_too. On the stage itself were pre- 
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John Ross Reid, of Cleveland, who 
stage-managed it. So well did he 
do his job the company sent him 
to Los Angeles, where the same 
show was put on for the edifica- 
tion of the West coasters. 


The grand finale for we, the 
press was a dinner at the Statler 
in the evening, which marked the 
ending of the national preview 
circuit for the scribes and phari- 
sees. 

* * * 


DATES FOR the New York show 
activities already are being made, 
and it looks as if the conductor 
will be so busy keeping them he 
will hardly have time to go to 
Grand Central Palace, even though 
he will be headquartering across 
the street at the Lexington as 
usual. Buick has a press party for 
Oct. 9 and Chevrolet for the 10th. 
On Friday there will be General 
Motors preview at the Waldorf, 
preparatory to the opening of the 
corporation’s outside show in that 
hostelry. The annual dinner to the 
automobile industry given by the 
Crowell Publishing Co. is set for 
Sunday night, the 13th. On Mon- 
day Ford has a luncheon for the 
press and that same afternoon Paul 
Garrett, vice-president of General 
Motors and public relations coun- 
sel, has his reception for the press 
and outstanding figures in the 
publication field. On Tuesday there 
will be the Evans Products “re- 
ception” at the Barclay. Mebbe 
Studebaker will be in evidence the 

same day with a press luncheon. 

* * ea 


On Wednesday, the 16th, there 
will be the second annual luncheon 
of the Automobile Old Timers, this 
time at the Roosevelt instead of 
the Lexington. This organization, 
now 200 strong as to membership, 
will introduce something new — 
the citation of five veterans for 
their “significant contributions to 
the development of the motor car.” 
Selected for these awards are 
Ransom E. Olds, Charles B. King, 
Walter C. Baker, Julian Chase and 
Charles S. Henshaw. 


These are only a few of the 
dates; others will be calendared, 
I’m sure. 


Crosley Appoints 
Codding on Coast 


CINCINNATI.—C. C. Codding 
has been appointed West Coast 
manager for Crosley automobiles, 
with headquarters in Los Angeles, 
announces Sam C. Mitchell, man- 
ager, Automobile division, Crosley 
Corp. 

Codding has held such posts as 
assistant to the president of 
De Soto, assistant to the president, 
Willys-Overland Motors, Inc., and 
Pacific Coast regional manager for 
Willys. 


Story of Sealed Beam 
Told in New GM Book 


DETROIT.— The story of arti- 
ficial light, starting with the primi- 
tive torch, the flickering kerosene 
lamp which the automobile first 
adapted from the _ horse-drawn 
carriage and leading up to the 
sealed beam headlight, one of the 
latest in automotive developments, 
is told in Optics and Wheels, a 
recent booklet published by Gen- 
eral Motors. 


b 


Batten, 





POPCORN AND PEANUTS fill the glass which Mrs. M. P. Hanford, of 


Barton, Durstine & Osborne, 


Inc., New York, is showing to P. C 


Sowersby, of General Electric Co., Cleveland. 


OTHERS ATTENDING the NIAA 
Meldrum & Fewsmith, Inc., Cleveland. 


Chevrolet Awards 
Millionth 1940 Car 


To Contest Winner 


NEW YORK.—Ownership of the | 


1,000,000th 1940 Chevrolet last week 
passed into the hands of Mr. and 
Mrs. Ernest Weinert, Iron Moun- 
tain, Mich., owners of the 1,000,- 
000th six-cylinder Chevrolet car, 
built in 1929. Presentation of the 
keys of the “milestone car,” to a 
Chevrolet owner found by means of 
a nationwide contest, was made by 
M. E. Coyle, general manager of 
Chevrolet, at ceremonies in Con- 
stitution Hall at the World’s Fair 
here. 

More than 5,500 Chevrolet owners 
entered the contest, which closed 
Aug. 31. Factory production records 


showed that the winning car would : 


bear motor number 1,000,000. The 
Weinert car is so numbered, and 
checks with factory statistics, as 
well as with ownership records in 
the Michigan state license bureau. 

The winning car had more than 
110,000 miles on it when the Wein- 
erts arrived in New York, after 
driving from Iron Mountain. It 


was purchased by Weinert as a | 


Publishers’ 
Carl B. Dietrich, of Wagner Electric Corp., St. 








party were, left to right 
uis, and Ray Simmons, o 
—Photos by Automotive News 





A WAITING 
Your ACCEPTANCE... 


To you, Mr. and Mrs. U. S. Public, the 
management of the Hotel Lexington is bend- 
ing a most attentive ear! For, many of you 
will soon be coming to this city—and we are 
eager to have you “accept” the hospitality of 
“New York’s friendly hotel.” This will be, 
indeed, an honor for us—and we sincerey 
promise, a pleasure for you. 

All of the accommodations available here 
—ranging from the palatial Governor's Suite 
to the minimum-rate $4.00 rooms—offer every 
comfort and convenience... outside location, 
combination tub and shower bath, circulating 
ice-water and four-station radio. And this hotel 
is the home of the famous tlawaiian Room! 

So, miy we hear from you as to when you 
will be making your “acceptance” trip to 
New York? Just set a date and we'll make 


used car, for $25, and was _ used | ati 

t A. 0 ey cae atlas " is ae : ’ , , as s | reservations for you! 
ti ded af The sealed beam headlight was| daily by him for nearly three | 
3 for sim | introduced on 1940 automobile! years. 

unde! models as the result of a coopera- . a 
re veld tive project undertaken jointly by 7 . > CGYUU7. (+114 
aye for | the automobile industry, lamp Ark. Fuel Receipts Rise 
1 : a eal — ane by neepelis Downtown Chevrolet Co. to the State | manufacturers, — ventate au 2 oat wae ee | Suaiaeer Gar air uae ab Gee 

2 “Fair Transportation Co., are being used to tr: isi ae ee . | commissioners and highway safety | collections for August were $948,177, | 
ide U''hirg throughout the country. Buses operate ea requien ait aa state | groups in the ole a oe 7 —_ as compared with $944,554 in Seer LEXINGTON AVE. AT 48" ST., NEW YORK 

assengers complete ride around fair grounds. chedule, taking | § , erest Of saler) i939 according to state revenue com. | 


night driving. missioner Z. M. McCarroll. 








SOT era enn of the 1941 Cars! 
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Soto to Introduce 


in’41 Line of Cars| 


Reports Indicate Improved i aaa 
r 
Increased Roominess—a New Standa 


of Car Beauty 


4 ° 394 woe are es 
. 1 tule ‘o-tone interiors « 

7. and completely restyled two-tc : ith wee 
new roomimness dna wor: ve € the 1941 De Soto wi Ww | 
a teristics OF U , 


S ate the length and} j 
I ing body lines that accentuate the f 

ry. a Ho Sweeping 

DETROIT, Sept. 2: 


lowness of the car a 
2 outstanding st 7 
rted to be o | ae 
BS joc he De Soto will eclipse all former st | 
‘ters say tnat the . | 
Informed quarters say th 


adaetaoalr|| . ; Fluid 
be: utiful canpieone! De Soto Offers 
#* ibeautifully propo 


i atie | 
th a sturdy, lowskins’ Drive and Simplim r 
Ba ce. 


more 1000 | Ney Car Provides Autom 





a IS SLATED to be 


the most talked about 
car of 194]! 


The beautiful] new DeSoto 
offers Fluid Drive; Simplimatic SB itte 
SOs RST aatt Rocket Bodies; magnificent, Two. 
§Reyire Oo year Tee DeSoto dealers dete 
EE Cery any erate Te story in the industry! 
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